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NOTE: For underlined terms, please refer to Appendix | “Terms & Definitions”. (In

order to facilitate readability, terms including “brand” and “supplier” are not always

underlined since they appear frequently in the evaluation guidelines.)

Section 1- YA 53i&EH] Responsiveness and Transparency

1.1 AT 518 (6 73
Respond to enquiries and engage with the public (6)

v AT AR 7 R AR 355 3 R a4 [ 5 2
How does the brand respond when notified that its supplier(s) have been found

to have environmental violation(s)?

FRFR 1.1 I3 St R an ] [5] B2 At o) LA R REA B S R I 5] 55 o 4 i L
RERE X A A I 23 T SR AE F 1A 18] T3 4 H (R RE, AT PLSRAS — € 1 70 % 4
an WL RERS 5 1) 5 7 DR VI, JRHESE R AL N R th A T, AT B
AT = R E . Wi RS e R I AR S BE TR AL I B B R BEE AR 4t
bl == B SE A S b 5 R 25 5 Ve i, AT DASRAS 5 5y 7 . This category awards
points based on a brand’s responsiveness to public inquiries about environmental
violation issues in its supply chain. Minimum points are awarded to brands who
respond to inquiries raised via public channels, with more points given to brands
who maintain a regular communication channel with stakeholders and push
suppliers to disclose information about follow-up actions. Maximum points are
given to brands who actively communicate with stakeholders more frequently
than quarterly by using the automatic reporting form provided by the Blue
EcoChain system or equivalent system.

F (0) AR WA AN L8] B =S (= 0 ol DA

D (1) it R ] R R & LR, R R 2 TR A AR R

c (2 R N EREBE R RS PR BER,  FEHES HE R R 1 H
AT .

B (4) [F] ¢, Z/bZPE 5 RIR5 7y VA I8 fHE B P P45 B 5 R e

A (6) [F] B, L2 T A 5 1 2 v 38 A I 7o I8 i 5 B e o
B L B A AR PR A SR R S R G S Rl s T
T 368 (AL 7 7 BB L T UL
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F (0) Brand does not yet provide public channels for inquiry or responses.

D (1) Brand responds to stakeholders stating that all environmental

violation issues raised will be looked into.
C(2) Brand appoints someone to follow up on supplier(s) with
environmental violation(s) and pushes supplier(s) to issue public

explanation(s).

B (4) Brand meets requirements laid out in C, and this individual

communicates with stakeholders on at least a quarterly basis.

A (6) Brand meets requirements laid out in B, and frequency of
communication with stakeholders occurs more often than quarterly
OR brand employs the automatic reporting form provided by the

Blue EcoChain or equivalent system to communicate with
stakeholders about suppliers’ environmental violations and the

effectiveness of corrective actions.

1.2 HEZhEWIPENEE (8 7))

Promote supply chain transparency (8)

an AN T B A T P AR R BNV BE RS B ?
How does the brand proactively provide to the public about its supply chain in

China, and how accessible is this information?

FaPR 1.2 S S AT 2 FFAE SRR R B 1 44 AR A b S VR ARME B, R A
AR o R T R L 7R 44 R AR R A e IR R, BE I R
BN FEHE P S AT AL TN, RIS R S i A S S, AT BASRAS B
()74 it R R Bl X SOt N R, R AR A B O AR B Bk R G ok
H SRS RERD, Wn L3RS 5 54 This category awards points for
providing information about the names and locations of factories in a brand’s
supply chain in China for public supervision. More points are awarded if the brand
includes those suppliers with higher environmental impacts on the Green Supply
Chain Map or equivalent platform, which provides environmental data, rather
than just supplier names in a simple public listing. Maximum points are awarded
if the brand goes beyond disclosure by pushing those suppliers to also track their
own environmental performance via Blue EcoChain or other automated methods.



CITI Y238 5 8.0 CITI 8.0 Evaluation Guidelines

F (0) At RELAS A A TE HRAIE B 7 44 R

D (2) RN A I 2 D RE R RN P 4% . BRI (1.2D) L.

Cc (M [F] D, RIS AEN S T . EREETERR (1.20) 3.

B (6) A C, i ik S o (S % b 1A Bl A5 A0 1 8 T 40 R (3 S B A 53 4
B BERdEN (1.2B) 4

A (8) [F] B, 4t zh S o A 7 i b P ok A5 A0 P - 0% 3 1 46 7 s 3 o
A EE LM E B L RGO H S SR, SRS

(1.2A) 5,

F (0) Brand has not disclosed a list of its suppliers in China.

D (2) Brand updates a published list of its suppliers in China at least
annually OR meets equivalent criteria (1.2 D)®.

C (4) Brand meets requirements laid out in D and the list includes higher
environmental impact suppliers’, OR meets equivalent criteria (1.2
C)3.

B (6) Brand meets requirements laid out in C and publicly discloses supply

chain environmental information through the Green Supply Chain

Map or equivalent maps, OR meets equivalent criteria (1.2 B)°.
A (8) Brand meets requirements laid out in B and pushes suppliers

disclosed on the map to track their own environmental compliance

performance via Blue EcoChain or other automated methods, OR

meets equivalent criteria (1.2 A)°,

! SRS AR AR FEAESEIEMBMURS, XITEFNHR SRR E K AL IR E 5] St
TAFIRE, BIAANERERIANEE.

! REEWRESNENFIEEREEPNERKNT., =RARSHRHUS, FETVEK. BES. BEREYHORNE.
P REHHEEMNE (HRTPEaNEEmEENHRHEE) BUFEESESIRBAENCRS, TASHREENR
MIFFREREATESAOBETARR, BEZARNHEARERINNEE.

f mEEEESEEHEE (HPEaRRYnRsSNHER) BEIFEESHESIEMANLRS REEFNHRS
MRIAFAE RN RIFREN RIEATATRE, BEZARNERRERINEE.

S RMEBREGEHNEDESEHEATREBSHEETEES, FeERSEEHEE (RPEaNEEHRE
MY R) BEFEESEIEMBESIUNRS, XIESOHEESARIAIFFERNRTEEN 0 BHTATUE, &%
ZARMNEAERANEE.

6 Brand has attempted to push its suppliers in China to use the Blue EcoChain or other automated system to track their own
environmental performance and commit to provide public disclosures regarding violations in a timely manner, thereby accepting
public supervision.

7 “High environmental impact suppliers” refer to suppliers in sections of the supply chain OTHER than cut-and-sew processes,
product final assembly, etc., and that produce industrial wastewater, air emissions and/or solid waste.

8 Brand pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue EcoChain or other
automated system to track their own environmental performance and commit to provide public disclosures regarding violations
in a timely manner, thereby accepting public supervision.

° Brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue
EcoChain or other automated system to track their own environmental performance and commit to provide public disclosures
regarding violations in a timely manner, thereby accepting public supervision.

10 Brand publicly discloses part of its supply chain environmental information through the Green Supply Chain Map or equivalent
map, AND brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the
Blue EcoChain or other automated system to track their own environmental performance and commit to provide public
disclosures regarding violations in a timely manner, thereby accepting public supervision.

4
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Section 2 - A HIME 5 4T3l Compliance and Corrective Actions

2.1 R RMERIEIAEE SR (10 7
Screen suppliers’ environmental compliance performance (10)
i T R SRR A RS, AR BN R P B S R I, TSN B R
KIEH SIS LI ?

Does the brand pay attention to environmental risks in its supply chain, screen its

suppliers’ environmental compliance performance, and push its suppliers to track

their own environmental compliance?

FRbR 2.1 RV i AN S Z A B A IR A AL o i A E AT A R
AL b, BESR R AR SR Al B 3k RS, SEI S AE AL I L (1) 3
B RS, AT DASRAS B v (1) 2 H . G vt R R AHE S R L R O B B PR A
R, FEREAEBE N Py 9 Ao R ANHESN) SV HYE B, AT ASRAG 8% 5173« This
category examines whether a brand has adopted a mechanism to screen its
suppliers in China for environmental compliance infractions. Minimum points are
extended to brands who conduct systematic screenings on a regular basis, with
more points awarded to brands who adopt Blue EcoChain or an equivalent system
to automate screenings and expedite follow-up actions. Maximum points are
awarded to brands who also push suppliers to actively track their own
performance in real time and who screen potential suppliers for their
environmental performance before qualifying them for business.

F (O it L ) A A6 2R (4 I P R 58 5 R L
D (25  MMEDTEE RPN AT G LI
c (3 ool I o R A A B B A B Bk R G R I ORTE N R

HOEZN eSS S

B (7.5  [A] Co #EBNALM p I B A A BE e HAh B Bh L RGO H
SIS R .

A (10D 5] B. 4xHESN LN v B B M S R I, Yo I
HIBAEBEN S

F (0) Brand has not begun to screen its suppliers’ environmental compliance.

D (2.5) Brand screens its suppliers’” environmental compliance at least
quarterly.

C (5) Brand employs the Blue EcoChain or other automated methods to track

its suppliers’ environmental compliance.
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B (7.5) Brand meets requirements laid out in C AND pushes suppliers to track

their own environmental compliance via Blue EcoChain or other

automated methods.
A (10) Brand meets requirements laid out in B AND comprehensively pushes

its suppliers to track their own environmental compliance, including

potential suppliers.

2.2 HESHHER R B AOF AT U] (12 43

Require suppliers to take corrective actions and issue public explanations (12)

fib A 1 FHE ST ) AL A 3R B A B e, I AT ?

Does the brand require its suppliers with violation records to take corrective

actions to remediate their environmental violations and provide public

explanations regarding any actions taken?

TEPR 2.2 SV i R A AT HE S (v A N P R O LA I, I 1) A ARAE HH A T
BT o it R PG S 5 N N R AT AR DU, FES) e) R R A HY A T U B
VU e 88 SRASF L 1 70 B 0 ot R RE A A )y I AR 97 R At CRIE FL R il ok
T I AT WA b P B AT A TARE A A ESE R AR BT
FE AR IR B SE . MBS PDIRBEAT AT, AT DASRAS 58 =
Ao n g S R AR S RO B A R g, SN I E H 31T
17 )5 BB OIS B A T IR AR FFHE S AT, U AT PSR AS f =i 70 2. This
category looks at the extent to which suppliers with environmental violations
adopt corrective actions and publicly disclose relevant information. To receive
more points, brands must adopt written requirements in their Supplier Code of
Conduct for problem suppliers to pursue corrective actions and push these
suppliers to provide public explanations. More points are awarded if suppliers
provide public explanations regarding the reason for violation, corrective actions
already undertaken or in progress, and current compliance status in a timely
manner (i.e. within ten working days of a violation being identified). Brands are
rewarded maximum points if they also adopt an automated method via Blue
EcoChain or equivalent system for suppliers to actively respond to violations as
soon as they arise and they proactively communicate with stakeholders about
follow-up progress.
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F (OOl BRI oR 20K [ AL S R B A0

D (2) MM AIFERMENEGM, ﬁﬂ'—ﬁ]\ﬁ\ﬁ_‘?ﬁﬁ?\ﬂﬁmﬂ, 1A P i 5
ARV HES I N B

C (4  [[A D, JFHEzh BN R, DA AT AT

B (10)  [A C, #Ez)jn) @i pg A It MR s ™ A ) S R BT R
o AR AU B A Bt . A S RBUIR AT 20T Ui B HEBh st
15 IS 1) A3 R o 6 UE RS 5O A 22, BRAF SR R B S S S 5

==
Etlno

A (12)  [A Bo fpIE N AR S AR B Atk R 48, SN S IL
€ H BAT AT Ja SR B O P R RS, ISR 5K .

F (0) Brand does not require problem suppliers to adopt corrective action

plans or provide public explanations.

D (2) Brand publicly requires supplier environmental compliance in

writing, such as in their Supplier Code of Conduct, and commits to
stakeholders that it will push suppliers to adopt corrective actions.
C(4) Brand meets requirements laid out in D, and commits to pushing

problem suppliers to adopt corrective actions and at least publicly

disclose explanations about their environmental violation issues.

B (10) Brand meets requirements laid out in C and pushes problem
suppliers to promptly!® issue public explanations regarding the

reason for violation, corrective actions already undertaken or in
progress, and current compliance status in a timely manner. Brand
pushes suppliers with high environmental risks to verify the

effectiveness of the corrective actions!4, OR continuously disclose

information on corrective actions.
A (12) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers to join the Blue EcoChain or equivalent

system to follow a set process for promptly adopting follow-up

corrective actions and conducting information disclosure (even

without brand involvement), and promoted its implementation.

U R BRTE IPE WK AHARESHICENTANTERRN, (EBAFRRA,

2 WY OB GCA BEEANEFZWIEERNERE, FI_(EECFERAETR).

13 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

14 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
Guide to Addressing and Removing Environmental Supervision Records.

7
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Section 3 - ZEfHSEEALNEE Extend Green Supply Chain Practices

3.1 A R ST E S (6 4D
Responsible management of chemical supplier(s) (6)

il T TG S A N R REAT YU, AR I S R IL,  HESh [ N 7
X SR A T UL ?

Has the brand identified its chemical suppliers, screened their environmental

compliance performance, and pushed problem suppliers to provide public

explanations regarding their environmental violations?

5 2.1 2.2 840k, s ERE: D RAHBEASESOLE sk 25, =27t
R R AN ] H SIAFRSE, S HESDFE SR B A A 4 LA XU s 2) 2K ]
RO I P A N Sl A B 7 A PR S R B 7 SR A R U B O . 3
i A IR AT AT UL s 3) BRME N O B & AT SR I, AT LA
ARAF T (1) 5 H e 40 i R ) e P S5 52 el 10 £ %7 s e o e i AR SR SR Bk
240, S5 2E H BATHAT G 2B OE B AT FIm AR FEHES T,
WA PASRAS 5% /519780 Similar to 2.1 and 2.2, more points are given to brands
who: 1) adopt Blue EcoChain or equivalent system to follow and respond to real-
time environmental risks within their supply chain in China, automating
screenings and expediting follow-up actions; 2) require suppliers to give public
explanations regarding the reason for violation, corrective actions already
undertaken or in progress, and current compliance status in a timely manner; and
3) require suppliers to actively track their own performance in real time. Brands
receive maximum points when they push their high impact suppliers to also adopt
a set process via Blue EcoChain or equivalent system to actively respond to
violations as soon as they arise and proactively communicate with stakeholders
about follow-up progress.

F 0 AR PR BT BRI S Ak o (AL T

D (2)  FMCRIAEEE BIE (R B A AN, I RJT ESR IS A

C (4 [ D, sl p A S IAL A s RGRRIFFFLLB AL
7 it BEN R RIS S R I HHESh I B N 7 2 /D b i s ik
AT RS AT B
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B (6) b fHIES: [ A N pe 2 I 1St A S L 2B i B IR BT SRk 2
LR MU B e i B S IUIREAT 2 IF U, e B i A 2%
P26, BRFFELI R B AT S UG B o b PRSI 27 i P 7 J
B A SRS H AL R GOE B S AL SR I .

A (8)  [A] B S ML R T 20 H B AT T S B O R
WIS, FFfEhTE k.

F(0) Brand has not extended its environmental management to chemical
suppliers.
D (2) Brand extends its environmental management to chemical suppliers,

and publicly requires environmental compliance from these suppliers.

C(4) Brand meets requirements laid out in D, and employs the Blue
EcoChain or other automated methods to track chemical suppliers’

environmental compliance performance. Problem suppliers are

pushed to take corrective actions and at least publicly disclose

information about their environmental violation issues.
B (6) Brand pushes problem suppliers to promptly?” issue public
explanations regarding the reason for violation, corrective actions

already undertaken or in progress, and current compliance status in a
timely manner, and verify the effectiveness of the corrective

actions'®; OR continuously disclose information on corrective actions.
Brand pushes high environmental impact suppliers to track their own

environmental compliance performance via the Blue EcoChain or

other automated methods.
A (8) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers with higher environmental impacts to

follow a set process for adopting follow-up corrective actions and

conducting information disclosure and promoted its implementation.

v YRR TE IPE MK AERREECEN TN TIEERER, fEHAFRH
o HYRF OB GCA BE=ANEFZWIEERNERE, FU (KEEECRERER).
17 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on

IPE’s website.
18 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records”.

9
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3.2 {G/KAIE AR IR Y A s AR s (10 43)

Responsible management of wastewater and solid waste (10)

TEPR 3.2 FVE fb R AR A5 7 38 A Aot 8] £ 12 7 5 ) ) 9 7K B o Ak B s Tt AT
WA R AL B AL, FRHESIEA R &> 10 48, ZrdEds 3.2.1 A
322 IEASFAT I A% KRBT, REGFEILEFE 1. This category looks at how
the brand extends its environmental management to the centralized wastewater
treatment facilities and solid waste transportation and disposal entities their
suppliers use and whether they commit to reducing solid waste (including
hazardous waste) in their supply chain. The total score of category 3.2 is 10, while
the conversion ratio for indicators 3.2.1 and 3.2.2 will vary by industry (see

Appendix Il).

3.2.1 {5 KM TR E 1%

Responsible management of wastewater

10

i WL 75 TR AR SR (05 K AR B S HE R AT, G PR B B A i )5 /K R
AW ?  Has the brand identified suppliers’ path of wastewater treatment
and discharge, and if so, has the brand extended environmental compliance
requirements to centralized wastewater treatment facilities?

Tabr 3.2.1 ZER G AR DARIE K5 Gt S AN SR N R P AT 7 2R HE,
HEBIAE N B A T HE AR5 K S A AL B i 44 Bk, DA S i 7K AR rh Ab B
Jiti 2 16 240 5 W HETBORE o 0 vt R A 0% o SUA ARG 2R 0 7K B v Ak B it PR A 5555 R
I, FHHES 1] A R A7 7 PR 0 AR 75 7K B Hh Ak P A Tl SR R iy
Jiti, DUIRT DASRAS B = R 0 B it W R S A B0 7K AR Hh b BT DR L B )
AR,  BUHERN A AE PRI 0] R0 7K 8 v A 3 0 it >R EDURE e e,
PRI 36 FUAE H 8 T 150 B U AT L3RS B¢ 5199 - In this section, brands are required
at a minimum to conduct differentiated management based on supplier
wastewater pollutant volume and type and require suppliers to publicly disclose
information about their path of wastewater discharge, including the names of
centralized treatment plants and relevant discharge standards. More points are
awarded to brands who regularly check the environmental compliance of
centralized treatment facilities receiving suppliers’ wastewater, and request that
centralized treatment sites adopt corrective actions when infractions occur.
Maximum points are awarded to brands who push their suppliers’ centralized
wastewater treatment facilities to track their own compliance status or adopt
corrective measures and issue public explanations about their environmental
violation issues.



F (O
D (2.5)

Cc (5)

B (7.5)

A (10)

F(0)

D (2.5)

C(5)

B (7.5)

A (10)
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ooty R T 2R S A L 7 )75 7K AL B S RSO A
it RV [ S HE 5 K I BE LR, HESh 3L A TP B HE A T5 2K
S AL R Vit A A4 B LA S i KB AR A BRI 2 18] 24 5

JRRUELS .,

i J A I A AR A B A B Bk R Gk R RSB BRTE K
B Hp A PR it [ A5 S R I -

st JEL A 50 A 7 7 5 R A P B 5 R 3 K A e Ak P A% it SR EX
L€y T

A B, FEHESNIG KA oAb P R it i ok i W A A5 B sl HoAth B B4k
RGEFIEH GRS MR BRI 0] /175 K 5
HH R it R R A i, A D s RS I AR BRI
7 R O R B i A5 A PR AT AT UL

Brand does not pay attention to its suppliers’ path of wastewater
treatment and discharge.
Brand identifies which suppliers use offsite wastewater treatment

facilities and pushes those suppliers to publicly disclose the name of

centralized wastewater treatment facilities receiving their

wastewater, as well as the discharge standard stipulated in the

agreement between the centralized wastewater treatment facility

and supplier.?°
Brand employs the Blue EcoChain or other automated methods to
track the environmental compliance performance of suppliers’

centralized wastewater treatment facilities.

Brand pushes suppliers to notify centralized wastewater treatment

facilities with environmental violations to adopt corrective

measures.
Brand meets the requirements laid out in B and pushes centralized

wastewater treatment facilities to track their own environmental

performance via Blue EcoChain or other automated methods OR
pushes centralized wastewater treatment facilities with

environmental violations to adopt corrective measures and at least

Y EHNFHENSKER AR ESHENTE, WHEFAHTER. STV R, NEERMHfSEKES

IR 2 (B BT RS KRR

20 The discharge standard a supplier adopts when it discharges into a centralized wastewater treatment facility or natural
environment. If the supplier does not adopt national, local or industry standards, then the wastewater treatment agreement
between the supplier and centralized wastewater treatment facility must be provided.

11
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issue public explanations regarding the reason for violation,

corrective actions already undertaken or in progress, and current

compliance status.

322 KW CASEREND AR

12

Responsible management of solid waste (including hazardous waste)

vits PR 5 AN A5 T S o 30 4 7 s ) [ P M Ak B BT, R B R S
I, A I A I P o PR R HY AT B 7 it B A B0 £ 2 7 B A1
R EYI =g, ISR /K 7 Has the brand extended its environmental
management to solid waste transportation and disposal entities and pushed

those with violation records to provide public explanations regarding their

environmental violations? Does the brand push suppliers to reduce the amount

of solid waste generated and increase resource utilization?

For 2 [ P A B R I A B S R I, HHE ST 1) RO I 7 A IS oA 5 3 0 A 1)
JREA . EOT RO R B O . SR IEAT AT, IR
B[ R A B A RV H B IAEERI, URT ASRATAE SR 0 . v AT DA
NEHEAE IR SR T AR A P & PRI AR P2 B0 5T () AR PR 7 AR
ST+ AR SRV SRR K88 M BT R IUH , BB RS FFA TR
fitFEZEM, WA LSS5 54 %0. Brands can receive points if they extend
their compliance screening to solid waste transportation and disposal entities,
require those with violations to give public explanations regarding the reason for
violation, corrective actions already undertaken or in progress, and current
compliance status in a timely manner; and require them to actively track their
own performance in real-time. More points are awarded if brands push their
suppliers in China to increase the use of recycled materials, reduce the amount of
solid waste generated in the production process, and improve the reuse of their
own solid waste, and as the brands track, quantify and publicly disclose best
practices, they will receive corresponding scores in this category.

F (0 et L ) A S A L e [ PR A Ak L ) AL

D (2.5)  AhMESIAETE BAE AR S (N (0 [ RIS A Ak B Ay, AT B
RGN

c (5 Al D, i RLE I B I 2R A ESE H Bh L R G R I P SLIB BRI N
T (1 ] 1R 3 AN Ak B BT R B 5 R B, S RS T KA
FERIE 5 R PR 3] 2 3 i A Ak 5 PP A7 R DR XS i



B (7.5)

A (10)

F (O

D (2.5)

c (5

B (7.5)

A (10)
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sty WA 2 87 P A ] 2 3 B A Ak B PR o e ek B W AR S BESE B
SNWRGRIE B B G S R BHESNAF EIA 85 1] 1Y
PRI fay AL B PR RO A i, 5 D il R B T A i
PR BT R 2 R B A it . A S IBVIR BEAT 0T
Y.

fif LR ) £ (1 7 628 U 1 4 1 420 3 A R A B 3 1 X8 R85 11
SN, SEHL BT - B AR BRIR T YRR AR S, O
NI RAT IRAE SR B E .

Brand has not yet pay attention to the issue of solid waste
transportation and disposal.
Brand extends its environmental management to solid waste

transportation and disposal entities, and publicly requires them for

environmental compliance.

Brand meets the requirements laid out in D and employs the Blue
EcoChain or other automated methods to track the environmental
compliance performance of suppliers’ solid waste transportation
and disposal entities, and pushes suppliers to notify those with
environmental violations to adopt corrective measures.

Brand pushes the solid waste transportation and disposal entities
to track their own environmental compliance performance via the

Blue EcoChain or other automated methods, OR pushes solid

waste transportation and disposal entities with environmental
violations to take corrective action and at least issue public
explanations regarding the reason for the violation, corrective
actions are already undertaken or in progress, and current
compliance status.

Brand reduce the environmental impacts of solid waste
transportation and disposal across the supply chain, promotes a
fully closed-loop flow of materials in its supply chain in China to
achieve a “resources-products-consumption-renewable resource”
cycle, and publicly share best practices on solid waste reduction

and resource utilization.
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3.3 MR sHEEE (45

14

Responsible management of logistics supplier(s) (4)

il LR A P N P REAT 0, A LA R HI,  FE ) il LA T e o
B AR AT U ?

Has the brand identified its logistics supplier, screened their environmental

compliance performance, and pushed problem suppliers to provide public

explanations regarding their environmental violations?

Wik hAE: 1) KR AR S B R AR B AL R G, TR R0 ) H 34k
FERE, SN HEShAE AR A B B 45 LA BT IR s 2) HESRAFAE PR In) R Pt it
I S B A B R AR SR R T R SR U B g . SRS
FUILR AT ATF U 3) BORAER R O B SIS &R I, WA L3RS
S A anan EAES YR N A R R AR SRS M RS, SRR
Fe 5 I 249 8 H FATHAT J5 SR OO B AT AR FEHES AT, T m] DASRAS
=7 % More points are given to brands who: 1) adopt Blue EcoChain or
equivalent system to follow and respond to real-time environmental risks within
their supply chain in China, automating screenings and expediting follow-up
actions; 2) require suppliers to give public explanations regarding the reason for
violation, corrective actions already undertaken or in progress, and current
compliance status in a timely manner; and 3) require logistics suppliers to actively
track their own performance in real time. Brands receive maximum points when
they push their logistics suppliers to also adopt a set process via Blue EcoChain or
equivalent system to actively respond to violations as soon as they arise and
proactively communicate with stakeholders about follow-up progress.

F O Il AR A B8 BRI {1 = A (ML o

D (1) MMBUEIFAIFEx MR R B AR RBOR, JRR B BAE i &
Wi A 55 1 L7 o

C (2> dhIE I EE A SR BCHA B S R G R I RSB B AR 55
PN T PR 5 IR I s 30 [ e (4 N7 e 8 /D st 5 3 R AT 36
ORI A TF B

B (3) it fHHESN [ (A N 7 K Nl A B M AR R R BT S
LR MU B A . B S MBUIREEAT 2T U . dh S V)i
i 55 7 7 3o i A A B SE ) Bl b RGUORTE H B UM 5 IR

9.
A (4) i R PR IR T PR BE 52, A T R AR Sk IR 5 ) e 1
SR
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F (0) Brand has not extended its environmental management to logistics
suppliers.
D (1) Brand publicly disclose green logistics targets or policies and extends

its environmental management to logistics suppliers.

C(2) Brand meets requirements laid out in D, and employs the Blue

EcoChain or other automated methods to track logistics suppliers’

environmental compliance performance. Problem suppliers are

pushed to take corrective actions and at lease disclose information

about their environmental violation issues.

B (3) Brand pushes problem suppliers to promptly issue public explanations

regarding the reason for violation, corrective actions already

undertaken or in progress, and current compliance status in a timely

manner. Brand pushes logistics suppliers to track their own

environmental compliance performance via the Blue EcoChain or

other automated methods.

A (4) Brand reduce the environmental impacts from the logistics, and

publicly share best practices on green logistics.

3.4 HENE A AN EEAB X (6 7))

15

Push direct suppliers to control environmental risks along their own supply chains

(6)

b LS 7 3 LR AN A 2L U R A 5 & AR I, #E B [ i {1k o 7
BT PR B LA 20T ?

Has the brand pushed its direct suppliers to screen their own suppliers’

environmental compliance performance, and pushed problem suppliers to

implement corrective actions and issue public explanations about their

environmental violations?

AN AR N R Be S 8 IR R, HESH IR AR RIS O A JF U, 0 AT BAER
FE 7 E. WTE AN AR HE S FLAE N R OV B B A LS AR, )
AT DASRAT S 400 Qi R B A 7 e 2 B AR S R A B B R e
5 AR 20 0E H BATHAT J5 2B SO E B AT BT S AT « T
Al PASRAS B¢ 570 8. Initial points are awarded to brands whose direct suppliers
screen sub-tier suppliers’ performance on a regular basis, and push sub-tier
suppliers to give public explanations about their violation(s) and demonstrate the
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effectiveness of corrective actions. More points are given to brands whose direct
suppliers have pushed sub-tier suppliers to actively track their own performance
in real time. Brands receive maximum points when their direct suppliers adopt a
set process via Blue EcoChain or equivalent system with their own suppliers, who
actively respond to violations as soon as they arise and proactively communicate
with stakeholders about follow-up progress.

F (0) ab AR HE BN B A N P T R A R

D (1) st RELER T (A R PR 55 I S5 T A 50y I R 7 A 2 3 1 i Y A
BRI .

c (3 5] D, #Ezh BN e 8 B W AR A58 s H At B 31k R g ok oAl
ISR R PRI AR IR, - HE 0 ) (4 87 7 gl 20 B 3B A7 B i &
JE

B (5) piv R EEL 2 4 I o 50 i A 7 % 2 sl PR S R A T TR R B
U7 Rk AR B e . RIS VIR AT AT U, SAIE
RO A B2, j% S TR A B A UE B . BN s
) AR N P I O B S AR B B B A R A OGE H SRS
R .

A (6) 5] B, EEAEN R 5 AL R 151 29 H B AT AT 5 28 ORI
FRNIRAE, FFHEShE L.

F (0) Brand has not taken action to push its direct suppliers to conduct
compliance screenings.

D (1) Brand pushes direct suppliers to screen their own suppliers’

environmental compliance through supplier trainings or other programs.

C(3) Brand meets requirements laid out in D, and pushes its direct suppliers

to employ the Blue EcoChain or other automated methods to track

their own suppliers’ environmental compliance. Problem suppliers are

pushed to take corrective actions and disclose information about their

environmental violation issues.

B (5) Brand pushes problem suppliers to promptly?? issue public explanations

regarding the reason for violation, corrective actions already undertaken
or in progress, and current compliance status in a timely manner, and
verify the effectiveness of the corrective actions OR continuously

A BB IPEMMAAHERREREECENTDNIERR, (EHAFIRB

2 My oiEd GCA BB HERRIEERANF R, I CGREREIDRERIERS).

2 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

16
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disclose information on corrective actions?*. Brand’s direct suppliers

push their own suppliers to track their environmental compliance
performance via the Blue EcoChain or other automated methods.

A (6) Brand meets the requirements laid out in B, and brand’s direct
suppliers have reached a written agreement with their own suppliers to

follow a set process for adopting follow-up corrective actions and

conducting information disclosure, and promoted its implementation.

Section 4 — ¥R HEE Energy Conservation and Emissions Reduction

4.1 HESN PN FARBEAEAI IR A2 328,  JFI5 R Bl S Bl (20 7))

Push suppliers to reduce their energy use and carbon footprint AND disclose

energy and carbon data (20)

il 15 B8 BEUR S R S U IHE B b, RO T HESDAE T B BE P EVRH #E
A = SAHE ORI HEN T, AT RATBEIR S BRAEE , SR BEdHR S i I
Witk e R ?

Has the brand set up energy and greenhouse gas emissions reduction targets,

identified high energy consuming and greenhouse gas emitting suppliers in its

supply chain in China, and required these suppliers to publicly disclose their

energy consumption and carbon data as well as best practices for energy

conservation and emissions reduction?

WG 5315 0 AR i EAE SURAT 31 CATI FR 3 2 73 34T 5. This part of the
score is calculated from the brand's overall Climate Action Transparency Index
(CATI) score.

4.2 HESHBERIFE R ey IR GRS Bl e, I8 TS AV HE O M B (12

o)

Push suppliers to reduce resource use and pollutant emissions AND disclose

pollutant release and transfer data (12)

2 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records.”

17
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il S 15 B8 BRI AL 515 2 WikE H bw, IR0 - HESD £ 2 SN B b B
MGG G HEE R BRI RE . R TT R AT R HE B A Bl S B IR 2R
Qe HE R RS ?

Has the brand set up resource consumption and pollutant emissions reduction

targets, identified high resource-consuming and pollutant-discharging suppliers in

its supply chain, and pushed these suppliers to publicly disclose their pollutant

release and transfer data as well as best practices for resource conservation and

emissions reduction?

TRPR 4.2 I3 St A0 AT S A N 3 PR A BRIV A6 S5 S . o R
g WA B AR, HHESHERMEEN S H5HKIE, MBI 2.
A i R R HE B LE AR N rh SRR AR S T ARG R AR I 7 R S
T Qe s M s, AR A T 8048 S iE H AR € 1A BRI AIA i 2
[F ) 2 I AT £ Rt N A B AT B U T FE S5 T e HE s B 52 ), D e g 3
B =7 . Section 4.2 is similar to section 4.1, but instead looks at data on
pollutant release and transfer (PRTR), including water use, total waste, and
pollutant discharge. Setting up such targets and engaging related suppliers in
China to participate in reduction programs will gain brands minimum points.
Maximum points require the active disclosure of annual PRTR data from brands’
high environmental impact suppliers, verify the rigor of the targets with public
data as well as the publication of relevant information about best practices or
measures to improve poorer performance through reduction programs.

(0) il I R R RE B I R A A A B8 VR A5 7 AR H o

D (2) AR RATSR m B IRA A RCR L > SR AR AT AR H

o

C (4 [ b, WHlFERUENEE P IR AL 515 RWHRBIN 2387, Bt

PEAE R V5 R PR, e S EGR,  DAESh
N T 5 e B M FH IR b B R AT ekl RN T
WIBER. f AESN O L R BERE I T B2 1 SRR R el
GBI AN G H b o

B (8)  [AlC, JFFpeLifeahfE e B B th BT FE = A/ Bl s AV HEB = 4

R G I o E R A BRI AR5 {5 A R 1 2

A (12> [ B, SMAHAITESE, WAUEHEE T iE Hbs &30 H r
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F(0)

D (2)

C(4)

B (8)

A (12)
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Brand has not yet set up or publicly disclosed resource consumption

and pollutant reduction target(s).

Brand has publicly disclosed resource use and efficiency, and pollutant

reduction target(s).

Brand meets the requirements laid out in D, and has identified priority
sectors for resource use and pollutant emissions in its supply chain in
China, as well as suppliers with high resource consumption and
pollutant emissions. Brand has adopted written policies to push these
suppliers to increase efficiency, reduce their resource consumption and

pollutant emissions, and to calculate their pollutant release and

transfer (PRTR) data. Brands has also required suppliers to set up and

publicly disclose their own targets.
Brand meets the requirements laid out in C, and continuously pushes
identified high resource users and/or polluters in its supply chain in

China to measure and publicly disclose their PRTR data.

Brand meets requirements laid out in B and verifies the rigor of
resource use and efficiency, and pollutant reduction target with public

data. Brand has identified and openly published best practices to

increase efficiency, reduce resource consumption and pollutant

emissions in its supply chain in China.

Section 5 — HEBNARG: % Promote Public Green Choice

5.1 5| AP PN BEIA BRI L 107w (6 7))

19

Guide the public into choosing products made by supply chains with

comparatively superior environmental performance (6)

i 2 15 3 i HLARE S AE AR N SR AR I AR, 51 S AKIE R
PBE A BT R ILIFAF e (i £ 2

Does the brand disclose information about its work to push its suppliers in China

to improve their environmental performance? Does the brand guide the public

into paying attention to the environmental performance of its supply chains in

China, with the aim of enabling consumers to use this information to make green

purchasing decisions?
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W RRAE A T AT BIRAE BB b, R 0% i I S (0 fit S i P <5 AT ARAL )
TG T A AR T AR R L i B A I AR A R A A A L, AT
PLIR 75 5% 5 43 . The disclosure of information on supplier environmental
improvements will gain brands minimum points, whereas brands who actively
interact with consumers and use the Green Supply Chain Map or other traceability

initiatives to publicly visualize brands’ efforts to reduce the environmental

impacts of upstream production processes will gain maximum points.

F (O
D (L

Cc (2

B (4)

A (6)

F(0)
D (1)

C(2)

B (4)

A (6)
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i L AR FE AR DG A

i O L A BE AR SR AT SR Il A AT S AT IRIE, A
T8 5 HLAE B AE S (I L 7o A A BRI AR .

dh B I 28 B H BN/ B TS, 51 Ak T RS RN

T CAL R PR B R 1 B S B SR

fit PR3 T 2 € 3t 1 5% 3 12 S5 T LA 18 5 3, 9 o (4 IR ) T A 1
SR T AR I B 2 I R R R RS DL

i PR I A TFIRIAE, ] 2 AR 7S L7 ity L 30 ey PR B R i A B4
IS 45, AR bl i R A B, 9] 3 A ARk (it 4%,
I IR 2 55 R A S8 38 T 2 35 1K) 73 AN ISR A A

Brand has not yet conducted this type of work.

Brand proactively discloses information in annual reports and other public
documents, websites, social media platforms or other public channels
about its work to oversee compliance state and improve supplier
environmental performance.

Brand guides the public through online interactions and/or offline activities
to understand its best practices to motivate suppliers in China to improve
their environmental performance.

Brand improves the traceability of its supply chain through the Green Supply
Chain Map or other methods of visualization to guide the public into
understanding how brands manage the environmental impacts of upstream
production processes.

Brand guides the public to make green choices by publicly communicating its
real-time efforts to manage the environmental impacts of manufacturing
along its upstream supply chain and product life cycle, and direct the public

to participate in the sorting and recycling of plastics and other waste.
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F3% Appendix |

ARiE 552 X Terms and Definitions

1.

fuh# brand?>:

7] 22 J2 R AR N R SR ), SE AR AR AR, R R RS P A2
An organization that conducts procurement from multiple levels of suppliers,
coordinates production and distribution processes, and ultimately provides

products to end users.

HERiBE supply chain?®:

AP RO R, W RCR P AR RS B 2 P BT B I B S A, R
Z JZ AL N - The chain or network of production and distribution processes
through which products are ultimately provided to end users, and that includes

multiple tiers of suppliers.

HEN T supplier?’:

[F) it WS L S A IR 55 A28, B AR AN PR T BT J& ) 48 SRR ARl
AR EARHR BN . 54 R IR S TR MR (i K B Ak B
Bt BRI IE A AL B AL ). P AEN RS . An entity that provides
products and services to a brand, including but not necessarily limited to a
brand’s subsidiary factories and other affiliated enterprises, production
subcontractors, raw materials providers, service providers for production
processes (e.g. centralized wastewater treatment facilities, solid waste

transportation and disposal entities) and logistics provider.

EREME N B AT R B [E] N R .
Direct supplier: A supplier that has directly signed a procurement contract with

a brand.

EAEHERIRE . IEXBOAHEN R 2 BT 5 5 A XU a SR & A B HE RIS
Potential supplier: A supplier that is intended for future cooperation with a

brand, but has not yet officially become a supplier.

5 hEXNSE (HYSENKEEIEIEE GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
%t ENHE (HNEXEEEIEIEE GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
7 WhEXNSE (HNSENKEEIEIEE GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
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) AR AFEM B ANID SR, HOAR A SIS A JR E] RE hs A
BEAT 9T Ut B B B R 7

Problem supplier: A supplier with existing environmental violation(s) that has
not yet publicly disclosed an explanation about the reasons for its

environmental violation(s) and the status of corrective actions.

4, 15KEF I GE centralized wastewater treatment facility28:
I g5 T8 S T RS 7K, PR S UL BT S BRA  fiti aK Ad IR 55
I HAHEZK REE 1K 2 AH S HEBUbR AL ZE K 1) ARV BT, A4 25 Fh A AR AN 2R 7Y
IR K AR BT X (LR 2R Tk X . PR, TR A
15 /KALEE 45, An enterprise or agency that collects effluent via receiving
pipes or channels or other means from two or more pollution-discharging
entities, provides wastewater treatment services, and then discharges water
that is able to comply with the requirements of relevant discharge standards.
Such facilities include various sizes and types of municipal wastewater
treatment plants and wastewater treatment plants for areas or districts

(including industrial parks, development zones, and industrial clusters).

(B3 HEA indirect discharge?:
HEVG B ) A 5 KA BE R G HEBUKTS S04 A An entity’s discharge

of wastewater pollutants into a public wastewater treatment facility.

5. ¥R logistics supplier®:
MNEIZH . A7 2E. #us. ke, WiEm L. fik. BEREEESI A
V. An enterprise or agency that provides transportation, storage, loading and
unloading, packaging, distribution processing, distribution or recycling services.

6. Fl#i/7 stakeholder3!:
55 BB R B B A R 26 08 R B ALZR, ARVEA 4a e R T FE A 25 5 N AL FE
Sk B (Green Choice Alliance, GCA) RIFMEZHZR RS 7, 1/ B2
HZU 1. An organization that holds a relationship of interest in a brand’s

decisions or activities. In these evaluation guidelines, "stakeholders" shall

8 W XHH (B T 5 HEAR A GB30484-2013) This definition references the Battery Industrial Pollution Discharge
Standards (GB30484-2013)

2 W E XEHE (E i T S HERARAE GB30484-2013) This definition references the Battery Industrial Pollution Discharge
Standards (GB30484-2013)

0 WENSE (WRARIE GB/T 18354-2006) This definition references the Logistics Terminology (GB/T 18354-2006)

31 b 52 1SO R FRAE This definition references relevant ISO standards

22
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include environmental organizations that are members of the Green Choice

Alliance (GCA), and/or equivalent organizations and their members.

£ RS Green Choice Alliance (GCA):

FH A AR FRBEAE 7T FR 0 (IPED 25 21 IR LT 2007 48 K O FI R
HAl#H 58 ZIAMEAILUR b1 BAEKAEGE EAFMA NS 5RABATH
BEREEE AR R, (RSO AR I, LI e HE. An alliance

founded and launched by 21 environmental organizations including IPE in 2007,

with the aim of incorporating environmental information disclosure and public
participation into supplier management systems, and promoting enterprises to
improve their environmental performance and reduce their resource use and

emissions. The GCA currently has 58 environmental NGO members.

A B B EE Blue Map Database:

H IPE BISLIF4EF I A TP BRI Wk 72l 31 MERATIX
X\ 337 AN T A AT B X PRI BT B . HERCE R A G s
S, FEUEERIFEASRE: PN R E ARBTG5 8 RN RBUF
B FIE ARSI T M RN RIBURN B WA T RS Mﬁﬁ
@ E W XS OR R M FEIREAR SR P BUR T TS IR E (S B
BUFATTE i KR B E8E FRER. KESCE. SR, EF

HWITH'E %18 . The public environmental database established and

operated by IPE that collects and consolidates environmental quality data,
emissions data and pollution source supervision records published by 31
provinces and administrative areas and 337 prefecture-level cities across China.
The database’s main sources of information include: the website of China’s
Ministry of Ecology and Environment (MEE), websites for ecology and
environment departments and people’s governments of provinces and
prefecture-level cities across China, as well as county-level environmental
authorities that have launched official websites; environmental supervision
information quoted by government departments in mainstream media; official
government Weibo accounts; and official channels used by government water
resources, land and resources, housing, development and reform,

meteorological, and marine authorities.


http://www.ipe.org.cn/about/ngo.aspx
http://www.ipe.org.cn/about/ngo.aspx
http://wwwen.ipe.org.cn/about/ngo.aspx
http://www.ipe.org.cn/index.html
http://wwwen.ipe.org.cn/index.html
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IEIFEI environmental violation(s):

HHE 7 RAGTH S AR () b B A7 i ORI AR 7= 22 5 1 A 35 e 1) 2 A 3l 7 34
TRIEEE A RS B, BLACE T iiAAR () MV AAAE o) ) 2 A%
YF253#15 B . Information published by official sources regarding enterprises
(or public institutions) violating national and local environmental protection
laws and regulations during construction, production and operations processes,
as well as publicly confirmed complaints and reports against enterprises (or

public institutions) with violation issues.

WA (RID  environmental compliance [performance]:

i (O M EBRALR W B &F . oSSR S EEM / 5t
TR A E M B SR . An enterprise (or public institution) maintaining
compliance with national and/or local environmental protection laws and
regulations during processes including construction, production, operations

and relocation.

¥ 2L N R 5 & L B screen suppliers’ environmental compliance
performance

rits RS g i P e A Al - £ B SR R/ Bt B e 2R AR I e R P i
1A @, The process by which a brand utilizes the Blue Map or equivalent data
platform to screen its suppliers for environmental violations via single-line

and/or batch searches.

ISR CEDR. KA. $#8%)  publicly explain (require, publish, disclose):
WIS BURFG MRS, IPE Mk, fEaiis, BHAEEE, LB
TEREAT{S B The process of publicly releasing information in written form
through such channels as government platforms, corporate websites, IPE’s
website, traditional media, and social media (e.g. official Weibo, WeChat public

accounts, etc.).

TR 22 IR FE process for adopting corrective actions and conducting
information disclosure

mn S R0, AR AR A /0 N S H AT U,
B HE AN B T R85 335 H0 i = A ) DR R 5O R B 4 SR ) R A
TR B EFIIR: FRAE AN R R I AT B R AN XS F& . A brand

and supplier reaching an agreement as follows: once an environmental


https://www.ipe.org.cn/IndustryRecord/Regulatory.html?keycode=4543j9f9ri334233r3rixxxyyo12
http://wwwen.ipe.org.cn/IndustryRecord/Regulatory.html?keycode=4543j9f9ri334233r3rixxxyyo12
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violation arises, the supplier must at least take the initiative to issue public
explanation(s) with content including but not limited to the reason for the
violation, corrective actions already completed or in progress, and current
compliance status in a timely manner. The brand must also adopt measures to

be responsive if the supplier has not yet initiated corrective actions.

B4 ZS8E Blue EcoChain:

ol A A e T PR 1 B A N A B R T R B
T P By et U P SIS A A N 7 X PR 5 R 22 4 IR, B Bt 2 R S IR AR 34
BRI B B Sh B AR I 5 — I TR W B B AL APP HEISSERE, B
VAU R FEA B R L A Bk e, SCILHE NI RN 5T & R I B 3MisAT .
MR RS P ] DU i R A A B B 3 S R 5 IR B AR T, K&
N gl AR 1) R BN A i, I e oR 2 O R b R, B EIMRAE A

The Blue EcoChain system is an automated supply chain environmental

management tool built on the consolidation of environmental data resources
via Blue Map Database. It provides brands dynamic, instantaneous updates
about suppliers’ environmental performance by automating the environmental
compliance screening process and tracking the appearance of violation records
and corrective actions in real time. It also empowers suppliers who use this tool
to demonstrate continued compliance, receive updates on their own
performance, and proactively disclose their own information in a timely

manner.

H %4k automatic reporting form

o WA A BE SR AR ) S B 2 B 3 W P B SR AR AR A B e A i
o EENRIEEE . AP BOURIE. PRTR EEHERE G OL. The
automated data chart provided by the Blue Map Database. The chart
summarizes information about enterprises tracked by a user including
environmental and safety violation records, public explanations, verification of

corrective actions, etc.

SEOPEN BRI Green Supply Chain Map

st RN I o B AR BEIR ORI P4 (NRDC) A IPE SLRIJF A, BfERER
A5G it RT3 B AR S S R P B4 B P R T o 1t R i R RN R A4
RS R K B B 055 A T A B8 36T R HE, DL S I AR Tk N
IR I SEFR1TSl . The green supply chain map, co-developed by NRDC

and IPE, is a leadership initiative dedicated to showcasing brands’ commitment



http://www.ipe.org.cn/GreenSupplyChain/GreenEcologyChain.html
http://wwwen.ipe.org.cn/GreenSupplyChain/GreenEcologyChain.html
http://www.ipe.org.cn/MapBrand/Brand.aspx?q=6
http://wwwen.ipe.org.cn/MapBrand/Brand.aspx?q=6
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to supply chain transparency and environmental management. It openly links
brands' supplier lists to publicly-available environmental data, including real-
time data for air emissions and wastewater discharge, to demonstrate brands’
concrete actions to monitor and improve environmental performance along

their supply chain.

AEVE 5% EHE energy and carbon data:
A 87 R A R YA FH AN B HE RO o AR RS AT LB IPE 1S e RS
R YR (PRTR) P AP & #EE LR FEREEIE.  Suppliers’

annual data on energy use and carbon emissions. Suppliers can disclose their

annual data through IPE’s pollutant release and transfer registry (PRTR)

platform or other public platforms.

15 FIHE L 2 B8 pollutant release and transfer (PRTR) data:
PR RS AR B SRR . ORARIKITS G AR = A SRR AR . LR
e AT L e \PE TS Qe S He A (PRTR) P & 8 A AT & 3

7% FIRFEEEPE . Suppliers’ annual data on resource consumption, air and

water pollutant discharge, and solid waste release and transfer. Suppliers can

disclose their annual data through IPE’s pollutant release and transfer (PRTR)

data platform or other public platforms.


http://www.ipe.org.cn/GreenSupplyChain/PRTR.html
http://www.ipe.org.cn/GreenSupplyChain/PRTR.html
http://wwwen.ipe.org.cn/GreenSupplyChain/PRTR.html
http://www.ipe.org.cn/GreenSupplyChain/PRTR.html
http://wwwen.ipe.org.cn/GreenSupplyChain/PRTR.html
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F3% Appendix Il

EAAT 2036 FR 3.2.1 F1 3.2.2 (T H R E2 S %00

The proposed conversion ratio3® for indicators 3.2.1 and 3.2.2 for different industries:

EH= R 5% Real Estate and household decoration 0.2 0.8
IT 0.3 0.7
KE IR EFE: Automobile and parts
% Jt4k Diversified
ZXH, Household Appliances
ARHIE (BIFEIHH)  Food manufacturing (including dairy) 0.5 0.5
. R I Wine, beverage, tea
FHEF=NL Environment and Waste Management
B 1% /85 1% Bicycle/Moped
FZ# Leather 0.6 0.4
#1245 Pharmaceuticals
H Ftb. % &4 #1i% Household & Personal Care
iR Textile 0.7 0.3
4% Paper 0.8 0.2
AT Industrial Chemicals

(fiiiR [AIFERR1A £ Click to return to the Indicators)

2 ERKSE (2015 R ERESEITER)

33 This ratio consults 2015 Annual Statistics Report on Environmental in China
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skeksksksksksksksk

SR RIEE CITT 4820 A AP BEHE FL h0y (TPE) AR IR LAY Pr4> (NRDC) 7E 2014
FEMEIIR, REERE DR N FEA S PRI EACTE I A R o ZIRBN A AR
W37 5008 SN S S BTl AN BB B Y RE SRR B 1 e
S TN LR i EOT e sh AR PPA -

DRI FCA L (TPE) A2 — SAEACRTEM 22 s A B Felig . B 2006 4 5 H 5L
LK, TPE JF R IFiatT pisth BRI, JFT 2014 4 6 A LAH R EEEAE R ES
B e SN HRBUE BT AR TFLAPP “RER LR, BRI E B ATTA
RS, AR BRI A58 3 A5 ek .

The Green Supply Chain CITI Evaluation, co-developed by The Institute of Public &
Environmental Affairs (IPE) and the Natural Resources Defense Council (NRDC) in 2014, is a
guantitative system for evaluating green supply chain practices in China, assessing brand

performance on such matters as public engagement and responsiveness, requirements for
supplier compliance and corrective action, and data disclosure and transparency.

IPE is a non-profit environmental organization based in Beijing, China. Since its establishment
in May 2006, IPE has developed and operated the Blue Map Database, and launched the Blue
Map app in June 2014, consolidating nationwide environmental quality and real-time
emissions data with publicly released government supervision records. IPE aims to leverage
its Blue Map Database and app to promote environmental information disclosure and public

participation in order to improve environmental governance systems and reduce pollution.
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http://www.ipe.org.cn/GreenSupplyChain/CITI.html
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