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ħǫ�»� Terms and Definitions 

 

1. �Ů brand1: 
�Çƪ;Õ�ȝǵ�Ȕȇź!�ŐȔȇƖ�Â!�Ċ;ƶŻñƀưƲ� 
An organization that conducts procurement from multiple levels of suppliers, 
coordinates production and distribution processes, and ultimately provides 
products to end users. 
 

2. ;Õȥ supply chain2: 
ź!vŐȔȇƖ��ŖvÂ!�Ċ;ƶĠƳŻñóâïƀƼȥƵĭ�dĀ

Çƪ;Õ��The chain or network of production and distribution processes 
through which products are ultimately provided to end users, and that includes 
multiple tiers of suppliers. 

 
3. ;Õ� supplier3: 
��ŮĊ;!��ĢaƀưƲ�dĀ1Ȳ��Ů�ÉÊqƝJǀ+��

ź!&Êq�sĩĔĊ;���ź!ƈJƀĢaĊ;��±ńĿȶ�©ŷ

Ǥė��5ØŰ©ŷǤė��ŰŐ;Õ��An entity that provides products 
and services to a brand, including but not necessarily limited to a brand’s 
subsidiary factories and other affiliated enterprises, production subcontractors, 
raw materials providers, service providers for production processes (e.g. 
centralized wastewater treatment facilities, solid and hazardous waste 
treatment facilities) and logistics provider. 

 
ƇĆ;Õ��ƇĆ��ŮƟǠȝǵ��ƀ;Õ�� 
Direct supplier: A supplier that has directly signed a procurement contract with 
a brand. 

 
ţ�;Õ��ķÝï�;Õ��_���Ůġw��7î�ƀ;Õ��

Potential supplier: A supplier that is intended for future cooperation with a 
brand, but has not yet officially become a supplier. 
 
 

                                                
1 l<�)���F©³�wV( GB/T 24420-2009�This definition references the Supply Chain Risk Management 
Guidelines (GB/T 24420-2009) 
2 l<�)���F©³�wV( GB/T 24420-2009�This definition references the Supply Chain Risk Management 
Guidelines (GB/T 24420-2009) 
3 l<�)���F©³�wV( GB/T 24420-2009�This definition references the Supply Chain Risk Management 
Guidelines (GB/T 24420-2009) 
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Ȫȿ;Õ��¶�Ŵ¦ȌǛǣá��ÄĥÅŴ¦ȌǛƀs��ĒčíRƝ

ȋǔHÜǬĜƀ;Õ�� 
Problem supplier: A supplier with existing environmental violation(s) that has 
not yet publicly disclosed an explanation about the reasons for its 
environmental violation(s) and the status of corrective actions. 

 
4. ńĿȶ�©ŷǤė centralized wastewater treatment facility4: 
ȔȇƬńơȖƝĖÝČȶØĿ���¾v'�ąńk2Ċ;ØĿ©ŷĢa

Ó�ąĿ。®ȅ\ƈJąĎĲSǙŁƀ+�ðĨĭ�dĀ�ƓǛĵ�ƣ�

ƀ�ȦńĿ©ŷq�f �dĀ�ƣÊ��f�Üyf�Ê�ǁȶ�Ɲ�

ØĿ©ŷqƝ�An enterprise or agency that collects effluent via receiving 
pipes or channels or other means from two or more pollution-discharging 
entities, provides wastewater treatment services, and then discharges water 
that is able to comply with the requirements of relevant discharge standards. 
Such facilities include various sizes and types of municipal wastewater 
treatment plants and wastewater treatment plants for areas or districts 
(including industrial parks, development zones, and industrial clusters). 
 
ȫĆąĎ indirect discharge5: 
ąńk2�HIńĿ©ŷƦƷąĎĿńİŰƀǔ��An entity’s discharge 
of wastewater pollutants into a public wastewater treatment facility.  

 
5. ŰŐ;Õ� logistics supplier6: 
#�ȈȄ�C¶�ǘp�ċȈ�dǘ�ŐȔ`Ê�șȑ��ČƝŎbƀ+

��An enterprise or agency that provides transportation, storage, loading and 
unloading, packaging, distribution processing, distribution or recycling services. 
 

6. ZƂĖ stakeholder7: 
��ŮƀQƞðŎbġZƂJƦƀưƲ�ĦǦ)Ăl�óĂZƂĖÕdĀ

ƻǈȒÿǀƅ�Green Choice Alliance, GCA�ƀŴ>ưƲï����ðƣ0
ưƲvï��An organization that holds a relationship of interest in a brand’s 
decisions or activities. In these evaluation guidelines, "stakeholders" shall 
include environmental organizations that are members of the Green Choice 

                                                
4 l<�)��yoB�pitW]j� GB30484-2013�This definition references the Battery Industrial Pollution Discharge 
Standards (GB30484-2013) 
5 l<�)��yoB�pitW]j� GB30484-2013�This definition references the Battery Industrial Pollution Discharge 
Standards (GB30484-2013) 
6 l<�)��trh� GB/T 18354-2006�This definition references the Logistics Terminology (GB/T 18354-2006) 
7 l<�)� ISO|�j� This definition references relevant ISO standards 
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Alliance (GCA), and/or equivalent organizations and their members. 
 

7. ƻǈȒÿǀƅ Green Choice Alliance (GCA): 
żH,Ŵ¦ƎƗ�è�IPE�Ɲ 21¾Ŵ>ưƲ� 2007ÒyǸïƙƀǀƅ�
Ɔ_ġ 58¾Ŵ>ưƲï��Ě�ÂŴ¦?ìHÜ�H,u�ǓFŵǔƀ
;Õȥơŷ5Ʀ�=ȋ+�čȋŴ¦ǖŵ�¼ŵǊ。Tą�An alliance 
founded and launched by 21 environmental organizations including IPE in 2007, 
with the aim of incorporating environmental information disclosure and public 
participation into supplier management systems, and promoting enterprises to 
improve their environmental performance and reduce their resource use and 
emissions. The GCA currently has 58 environmental NGO members. 
 

8. ǒǑ��đĄÔ Blue Map Database: 
ż IPE YƙÓƺúƀHÜŴ¦đĄÔ�łë�Čá�G� 31 �Ɖƪǔď
f�337��ƪÍyÎƀ�fŴ¦ǴȞđĄ�ąĎȞđĄ�ńİŠƃơǣ
á��Ǚ?ìīŠdĀ��i"ĽI��źéŴ¦ȘƼƚ�Ɖƪ"Ľď×

ºƼ�ƉƪźéŴ¦rƼƚ�Íƪ"Ľď×ºƼ�ÍƪźéŴ¦ÆƼƚ�

ÜȔºƼƀftŴ>ÆƼƚ��Ő´5ÞȎƀď×ȘȨƀŴ¦ƃơ?ì�

ď×ȘȨºĖçm�ĿZ���ǷŠ�4òÛǤ�yÈčȺ�ľǱ�œŌ

ȘȨƀºĖŜȖ�  The public environmental database established and 
operated by IPE that collects and consolidates environmental quality data, 
emissions data and pollution source supervision records published by 31 
provinces and administrative areas and 337 prefecture-level cities across China. 
The database’s main sources of information include: the website of China’s 
Ministry of Ecology and Environment (MEE), websites for ecology and 
environment departments and people’s governments of provinces and 
prefecture-level cities across China, as well as county-level environmental 
authorities that have launched official websites; environmental supervision 
information quoted by government departments in mainstream media; official 
government Weibo accounts; and official channels used by government water 
resources, land and resources, housing, development and reform, 
meteorological, and marine authorities. 

 
9. Ŵ¦ȌǛ environmental violation(s): 
żºĖyÎƀ�+����k2ÛǤ�ź!ƴǏȇƖ�Ȍx�¾��ĖŴ

>ŉåŉǛƀƈJ?ì�'vºĖƐǡ+����k2¶�ȪȿƀH,ø

Ǩ�û?ì�Information published by official sources regarding enterprises 
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(or public institutions) violating national and local environmental protection 
laws and regulations during construction, production and operations processes, 
as well as publicly confirmed complaints and reports against enterprises (or 
public institutions) with violation issues. 
 

10. Ŵ¦�Ǜ�ǖŵ� environmental compliance [performance]:  
+����k2ƀÛǤ�ź!�ƴǏ�ċȆȁƕƝȇƖƛ��¾��ð�

ĖŴ>ŉåŉǛǙŁ�An enterprise (or public institution) maintaining 
compliance with national and/or local environmental protection laws and 
regulations during processes including construction, production, operations 
and relocation. 
 
ĴƧ;Õ�Ŵ¦�Ǜǖŵ  screen suppliers’ environmental compliance 
performance 
�Ů9ŻǒǑ��ðK%đĄÑ~�kĪ�/ðöȞĴƧ;Õ�ƀŴ¦Ȍ
ǛȪȿ�The process by which a brand utilizes the Blue Map or equivalent data 
platform to screen its suppliers for environmental violations via single-line 
and/or batch searches. 

 
11. HÜǬĜ�ǙŁ�yÎ�üȸ� publicly explain (require, publish, disclose): 
Ȕȇď×Ñ~�+�Ƽƚ�IPE Ƽƚ�.Ʒ´5�ǅ´5ƝŜȖ�'�ȹ
âÝyÎ?ì�The process of publicly releasing information in written form 
through such channels as government platforms, corporate websites, IPE’s 
website, traditional media, and social media (e.g. official Weibo, WeChat public 
accounts, etc.).  
 

12. Ēč�üȸƀŐƖ process for adopting corrective actions and conducting 
information disclosure 
�Ů�;Õ�Ʃ»�à;Õ�UŵŴ¦ȌǛ�ǆÃÕ�b7UHÜǬĜ�

N¿dĀ1Ȳ�Ŵ¦ȌǛȪȿ!źƀs��ĒčĖĳðËƴȝzƀĒč

ĉė�Ŵ¦�ǛŵŲ�Ó�;Õ�ĥÜÈǔběȝzÕÀĉė�A brand 
and supplier reaching an agreement as follows: once an environmental 
violation arises, the supplier must at least take the initiative to issue public 
explanation(s) with content including but not limited to the reason for the 
violation, corrective actions already completed or in progress, and current 
compliance status in a timely manner. The brand must also adopt measures to 
be responsive if the supplier has not yet initiated corrective actions. 
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13. ǒǑźéȥ Blue EcoChain:  
ǒǑźéȥĝ¢�ǒǑ��đĄÔƀǅbe;ÕȥŴ¦ơŷǞQĖĳ�Ě

�jc�ŮŻñ¼ěȐǾ;Õ�ƀŴ¦�¹Gɀȳ��;Õ�UŵĕƀŴ

¦ȌǛðǅbđĄǹĲěƜ
ěȫČ\ȗ(ðôĨ APP ĈȑĊȜ�ȵě
ǰz;ÕȥŴ¦ǖŵǅbûǖ�¼ŵ;ÕȥŴ¦�ǛơŷƀǅbeȈǔ�

;Õ�Żñ�}'ȔȇǒǑźéȥğ�b�÷ýńİňŷƀ�5ǳ*�v

ěÅȌǛȪȿȝzĒčĉė�Ó�ZƂĖüȸč�ȋÈ�@«Ŵ¦?Ż�

The Blue EcoChain system is an automated supply chain environmental 
management tool built on the consolidation of environmental data resources 
via Blue Map Database. It provides brands dynamic, instantaneous updates 
about suppliers’ environmental performance by automating the environmental 
compliance screening process and tracking the appearance of violation records 
and corrective actions in real time. It also empowers suppliers who use this tool 
to demonstrate continued compliance, receive updates on their own 
performance, and proactively disclose their own information in a timely 
manner. 

 
ǅbûǖ automatic reporting form 
ǒǑźéȥĊ;ƀǅbeđĄVĮǖ�řƄŻñóJŋ+�ƀŴ¦ƃơǣ

á�ǅbƃŒđĄ�HÜǬĜ�ĒčɅǥ�PRTR đĄ¥ûƝíR�The 
automated data chart provided by the Blue Map Database. The chart 
summarizes information about enterprises tracked by a user including 
environmental and safety violation records, public explanations, verification of 
corrective actions, etc.  

 
14. ƻǈ;Õȥ�� Green Supply Chain Map 
ƻǈ;Õȥ��żǅŬǷŠ>új-�NRDC�� IPEI�Üy�Ě�Èƒ
ȽE�ŮÀȓĜ;Õȥ�Ŵ¦ơŷƀ÷Ǯ�ǩ��Â�Ůƀ;Õ��k�

Øľ�ØĿǅbƃŒƝHÜƀŴ¦đĄȋǔJǀ�'�ŵ�ŮĊh;Õȥ

Ŵ¦ǖŵƀ¼ȯǔb�The green supply chain map, co-developed by NRDC 
and IPE, is a leadership initiative dedicated to showcasing brands’ commitment 
to supply chain transparency and environmental management. It openly links 
brands' supplier lists to publicly-available environmental data, including real-
time data for air emissions and wastewater discharge, to demonstrate brands’ 
concrete actions to monitor and improve environmental performance along 
their supply chain.  
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15. 。Š�ľA|eđĄ energy and climate data: 
;Õ�ÒÙ。Š9Ż�Ş½ľ5ąĎđĄ�;Õ�}'Ȕȇ IPEƀńİŰ
ąĎ�ȁƕđĄ�PRTR�Ñ~ðK%HÜÑ~üȸ�ȎÒÙđĄ� 
Suppliers’ annual data on energy use and greenhouse gas emissions. Suppliers 
can disclose their annual data through IPE’s pollutant release and transfer 
registry (PRTR) platform or other public platforms. 
 

16. ńİŰąĎȁƕđĄ pollutant release and transfer (PRTR) data: 
;Õ�ÒÙǷŠ9Ż�¯ľ�ĿńİŰ��5ØŰąĎ�ȁƕđĄ�;Õ

�}'Ȕȇ IPEƀńİŰąĎ�ȁƕđĄ�PRTR�Ñ~ðK%HÜÑ~ü
ȸ�ȎÒÙđĄ�Suppliers’ annual data on resource consumption, air and 
water pollutant discharge, and solid waste release and transfer. Suppliers can 
disclose their annual data through IPE’s pollutant release and transfer (PRTR) 
data platform or other public platforms. 
 



CITIǦ)Ăl 7.0 CITI 7.0 Evaluation Guidelines  

 8 

ŋ��WƯĲŋȘV�ǭuƾħǫ�»��ż�“�Ů”�“;Õ�”�ĦĂl�U
ŵȾųɆ��ã�ȬǯĐį�ĥGȘŚ`�WƯ�� 
NOTE: For underlined terms, please refer to the above “terms & definitions” section. 
(In order to facilitate readability, terms including “brand” and “supplier” are not 
always underlined since they appear frequently in the evaluation guidelines.) 
 
 
Section 1 - ņȔ�ȓĜ Responsiveness and Transparency 

 
1.1 H,Ȫǳ�ņȔ�6V� 

Respond to enquiries and engage with the public (6) 
 
�ŮÀK;Õ�UŵŴ¦ȌǛ±6�Õ	 
How does the brand respond when notified that its supplier(s) have been found 
to have environmental violation(s)? 
 
ĂĲ 1.1Jŋ�Ů±6�ÕH,ȠÀK;ÕȥŴ¦�ǛǖŵƀȪǳ�±�Ů
。®ÀH,ȔȇHÜŜȖĊUƀȪǳ7U�Õ�X}'ǎæ
»ƀVđ�±

�Ů。®�ZƂĖ>ā»ģņȔ�ÓĈbȌǛ;Õ�7UHÜǬĜ�X}'

ǎæğɆƀVđ�±�Ů。®ZŻǒǑźéȥĊ;ƀǅbûǖðƝĐƦƷ�

ļ·ÙğȾƨ��ZƂĖņȔ�X}'ǎæĠɆV�This category awards 
points based on a brand’s responsiveness to public inquiries about environmental 
violation issues in its supply chain. Minimum points are awarded to brands who 
respond to inquiries raised via public channels, with more points given to brands 
who maintain a regular communication channel with stakeholders and push 
suppliers to disclose information about follow-up actions. Maximum points are 
given to brands who actively communicate with stakeholders more frequently 
than quarterly by using the automatic reporting form provided by the Blue 
EcoChain system or equivalent system. 

 
F�0� �ŮĘH,ȪǳŜȖðĘ�Õ� 
D�1� �Ů�ÕZƂĖËƌĞ�ÓǖƒÂ-ǰıŴ¦ȌǛ� 
C�2� �Ů³ŏ�"ǻȋ;Õ�ƀŴ¦ȌǛ�ÓĈb;Õ�7U 

HÜǬĜ� 
B�4� � C�ǆÃ·Ù�ZƂĖņȔ;Õ�Ŵ¦ȌǛ�ĒčíR� 
A�6� � B�ļ·ÙğȾƨ�ZƂĖņȔ;Õ�Ŵ¦ȌǛ�ĒčíR�

ð�ŮȔȇǒǑźéȥĊ;ƀǅbûǖðƝĐƦƷ�ZƂĖ

ņȔ;Õ�Ŵ¦ȌǛ�ĒčíR� 
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F (0) Brand does not yet provide public channels for inquiry or responses. 

D (1) Brand responds to stakeholders stating that all environmental 
violation issues raised will be looked into. 

C (2) Brand appoints someone to follow up on supplier(s) with 
environmental violation(s) and pushes supplier(s) to issue public 
explanation(s). 

B (4) Brand meets requirements laid out in C, and this individual 
communicates with stakeholders on at least a quarterly basis. 

A (6) Brand meets requirements laid out in B, and frequency of 
communication with stakeholders occurs more often than quarterly 
OR brand employs the automatic reporting form provided by the 
Blue EcoChain or equivalent system to communicate with 
stakeholders about suppliers’ environmental violations and the 
effectiveness of corrective actions. 
 
 

1.2 ĈbȓĜ;Õȥ�8V� 
Promote supply chain transparency (8) 
 
�Ů±6�bHÜüȸ�i;Õȥƀ?ì	 
What information does the brand proactively provide to the public about its 
supply chain in China, and how accessible is this information?  
 
ĂĲ 1.2Jŋ�Ů±6HÜK�i;Õ�ƀ�Ɣ��ŨƝǪƱ?ì�ÓĆ{
H,ƃƋ�±�ŮHÜƀ;Õ��kd�Ŵ¦ã�ȃɆƀ;Õ��ðȔȇƻ

ǈ;Õȥ��Ɲ}ǜeƀâÝ��ěüȸ;Õ�ƀŴ¦?ì�X}'ǎæğ

ɆƀVđ�±�Ů。ĈbȊ ;Õ��ȔȇǒǑźéȥðK%ǅbeƦƷJ

ŋǅǿƀŴ¦�Ǜǖŵ�X}'ǎæĠɆV�This category awards points for 
providing information about the names and locations of factories in a brand’s 
supply chain in China for public supervision. More points are awarded if the brand 
includes those suppliers with higher environmental impacts on the Green Supply 
Chain Map or equivalent platform, which provides environmental data, rather 
than just supplier names in a simple public listing. Maximum points are awarded 
if the brand goes beyond disclosure by pushing those suppliers to also track their 
own environmental performance via Blue EcoChain or other automated methods.  
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F�0� �ŮĥHÎ�i;Õ��k� 
D�2� �ŮHÎÓǆÃĻÒğĕ�i;Õ��k�ðƝĐĂĲ�1.2 D�8� 
C�4� � D�řƄŴ¦ã�ȃɆ9ƀ;Õ�Êq�ðƝĐĂĲ�1.2 C�10� 
B�6� � C�ÓȔȇƻǈ;Õȥ��ðƝĐ��HÜüȸ;ÕȥŴ¦?

ì�ðƝĐĂĲ�1.2 B�11� 
A�8� � B�ÓĈbŴ¦���üȸƀ;Õ�ȔȇǒǑźéȥðK%ǅb

eƦƷJŋǅǿƀŴ¦�Ǜǖŵ�ðƝĐĂĲ�1.2 A�12� 
 

F (0) Brand has not disclosed a list of its suppliers in China. 
D (2) Brand updates a published list of its suppliers in China at least 

annually OR meets equivalent criteria (1.2 D)13.  
C (4) Brand meets requirements laid out in D and the list includes higher 

environmental impact suppliers14, OR meets equivalent criteria (1.2 

C)15. 

B (6) Brand meets requirements laid out in C and publicly discloses supply 
chain environmental information through the Green Supply Chain 
Map or equivalent maps, OR meets equivalent criteria (1.2 B)16. 

A (8) Brand meets requirements laid out in B and pushes suppliers 
disclosed on the map to track their own environmental compliance 
performance via Blue EcoChain or other automated methods, OR 

meets equivalent criteria (1.2 A)17. 

                                                
8 0s@�Y"6&�F2§¤��xL©P���"$��¸�q�¢zu8.��vER¡*dAu8¦�ª²¥
��H e¸X,��?�u8�vz{}� 
9 u8K1£µz�F2V�F©
�O�!B��0f����u��:¸�xB�Gn�Gm�3�Gtz�F
2� 
10 0sY"6&�F2¶�
#/u8K1£µz�F2·§¤��xL©P���"$��¸�q�¢zu8.��
vER¡*dAu8¦�ª²¥��H e¸X,��?�u8�vz{}� 
11 0s�±Y"6&�F2¶�
#/u8K1£µz�F2·§¤��xL©P���"$��¸�q�¢zu8.
��vER¡*dAu8¦�ª²¥��H e¸X,��?�u8�vz{}� 
12 0s§¤���F©75P�^75�HU°¨��F©u8�N¸E�±Y"6&�F2¶�
#/u8K1£µ
z�F2·§¤��xL©P���"$��¸�q�¢zu8.��vER¡*dAu8¦�ª²¥��H e¸X
,��?�u8�vz{}� 
13 Brand has attempted to push its suppliers in China to use the Blue EcoChain or other automated system to track their own 
environmental performance and commit to provide public disclosures regarding violations in a timely manner, thereby accepting 
public supervision. 
14 “High environmental impact suppliers” refer to suppliers in sections of the supply chain OTHER than cut-and-sew processes, 
product final assembly, etc., and that produce industrial wastewater, air emissions and/or solid waste. 
15 Brand pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue EcoChain or other 
automated system to track their own environmental performance and commit to provide public disclosures regarding violations 
in a timely manner, thereby accepting public supervision. 
16 Brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue 
EcoChain or other automated system to track their own environmental performance and commit to provide public disclosures 
regarding violations in a timely manner, thereby accepting public supervision. 
17 Brand publicly discloses part of its supply chain environmental information through the Green Supply Chain Map or equivalent 
map, AND brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the 
Blue EcoChain or other automated system to track their own environmental performance and commit to provide public 
disclosures regarding violations in a timely manner, thereby accepting public supervision. 
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Section 2 - �Ǜê�Ēčǔb Compliance and Corrective Actions 

 
2.1 ĴƧ;Õ�ƀŴ¦�Ǜǖŵ�10V� 
   Screen suppliers’ environmental compliance performance (10) 

 
�Ůĝ�Jŋ;ÕȥƀŴ¦ɀȳ�ĴƧ;Õ�Ŵ¦�Ǜǖŵ�ÓĈb;Õ�

JŋǅǿƀŴ¦�Ǜǖŵ	 
Does the brand pay attention to environmental risks in its supply chain, screen its 
suppliers’ environmental compliance performance, and push its suppliers to track 
their own environmental compliance? 
 
ĂĲ 2.1Jŋ�Ů±6ÛƙŴ¦�ǛǖŵĴƧĨ]�±�Ů�»ģÜÈĴƧ
ƀ¢Ə��。ȝŻǒǑźéȥðK%ǅbeƦƷ�¼ěJŋ�i;ÕȥƀŴ

¦ɀȳ�X}'ǎæğɆƀVđ�±�Ů。Ĉb;Õ�JŋǅǿƀŴ¦�Ǜ

ǖŵ�ÓÂţ�;Õ�ƬFĴƧ�ĈbJŋƀǋ��X}'ǎæĠɆV�This 
category examines whether a brand has adopted a mechanism to screen its 
suppliers in China for environmental compliance infractions. Minimum points are 
extended to brands who conduct systematic screenings on a regular basis, with 
more points awarded to brands who adopt Blue EcoChain or an equivalent system 
to automate screenings and expedite follow-up actions. Maximum points are 
awarded to brands who also push suppliers to actively track their own 
performance in real time and who screen potential suppliers for their 
environmental performance before qualifying them for business.  

 
F�0� �ŮÄĥĴƧ;Õ�Ŵ¦�Ǜǖŵ� 

D�2.5� �ŮǆÃ·ÙĴƧ;Õ�Ŵ¦�Ǜǖŵ� 
C�5� �ŮȔȇǒǑźéȥðK%ǅbeƦƷĴƧÓJŋ;Õ�

ƀŴ¦�Ǜǖŵ� 
B�7.5� � C�Ĉb;Õ�ȔȇǒǑźéȥðK%ǅbeƦƷJŋǅ

ǿƀŴ¦�Ǜǖŵ� 
A�10� � B�GȹĈb;Õ�JŋǅǿƀŴ¦�Ǜǖŵ�ǋ�ř

Ƅţ�;Õ�� 
 

F (0) Brand has not begun to screen its suppliers’ environmental compliance. 
D (2.5) Brand screens its suppliers’ environmental compliance at least 

quarterly. 
C (5) Brand employs the Blue EcoChain or other automated methods to track 

its suppliers’ environmental compliance. 
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B (7.5) Brand meets requirements laid out in C AND pushes suppliers to track 
their own environmental compliance via Blue EcoChain or other 
automated methods. 

A (10) Brand meets requirements laid out in B AND comprehensively pushes 
its suppliers to track their own environmental compliance, including 
potential suppliers. 

 
 
2.2 Ĉb;Õ�ĒčÓHÜǬĜ�12V� 

Require suppliers to take corrective actions and issue public explanations (12) 
 
�Ůĝ�ĈbȪȿ;Õ�ÅŴ¦ȌǛBUĒč�ÓHÜǬĜ	 
Does the brand require its suppliers with violation records to take corrective 
actions to remediate their environmental violations and provide public 
explanations regarding any actions taken? 
 
ĂĲ 2.2Jŋ�Ů±6ĈbȪȿ;Õ�ȝzĒčĉė�Ó�H,7UHÜǬ
Ĝ�±�ŮÂŴ¦�ǛPF;Õ�ǔ�SX�ĈbȪȿ;Õ�7UHÜǬĜ� 
X。®ǎæȃɆƀVđ�±�Ů。®ĈbȪȿ;Õ�vě�o�Kƃơǣá

ȔȇǒǑ��đĄÔyÎƀg�Ê7ęN�ÅŴ¦ȌǛ!źƀs��ĒčĖ

ĳðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ�X}'ǎæğɆV

đ�±�ŮȔȇǒǑźéȥðK%ǅbeƦƷ��;Õ��ȹƩ»Kǅǔõ

ǔ�ƹĒč�?ìHÜƀŐƖÓĈbõǔ�X}'ǎæĠɆVđ�This 
category looks at the extent to which suppliers with environmental violations 
adopt corrective actions and publicly disclose relevant information. To receive 
more points, brands must adopt written requirements in their Supplier Code of 
Conduct for problem suppliers to pursue corrective actions and push these 
suppliers to provide public explanations. More points are awarded if suppliers 
provide public explanations regarding the reason for violation, corrective actions 
already undertaken or in progress, and current compliance status in a timely 
manner (i.e. within ten working days of a violation being identified). Brands are 
rewarded maximum points if they also adopt an automated method via Blue 
EcoChain or equivalent system for suppliers to actively respond to violations as 
soon as they arise and they proactively communicate with stakeholders about 
follow-up progress.  

 
F�0� �ŮÄĥǙŁȪȿ;Õ�ȝzĒčĉė� 
D�2� �ŮHÜǙŁ;Õ��Ǜ�±PF;Õ�ǔ�SX�Ó�ZƂĖ

÷ǮĈb;Õ�Ēč� 
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C�4� � D�ÓĈbȪȿ;Õ�Ēč�ǆÃÅŴ¦ȌǛȋǔHÜǬĜ� 
B�10� � C�ĈbȪȿ;Õ�vě18ÅŴ¦ȌǛ!źƀs��ĒčĖĳ

ðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ�ĈbɆŴ

¦ɀȳƀ;Õ�ɅǥĒčġĐê19�ðāƹüȸȌǛ�ǹĲvĒ

číR� 
A�12� � B��ŮȔȇǒǑźéȥðK%ǅbeƦƷ��;Õ��ȹƩ

»Kǅǔõǔ�ƹĒč�üȸƀŐƖ�ÓĈbǐ¼� 
 

F (0) Brand does not require problem suppliers to adopt corrective action 
plans or provide public explanations. 

D (2) Brand publicly requires supplier environmental compliance in 
writing, such as in their Supplier Code of Conduct, and commits to 
stakeholders that it will push suppliers to adopt corrective actions. 

C (4) Brand meets requirements laid out in D, and commits to pushing 
problem suppliers to adopt corrective actions and at least publicly 
disclose explanations about their environmental violation issues. 

B (10) Brand meets requirements laid out in C and pushes problem 
suppliers to promptly20 issue public explanations regarding the 
reason for violation, corrective actions already undertaken or in 
progress, and current compliance status in a timely manner. Pushes 
suppliers with high environmental risks to verify the effectiveness of 
the corrective actions21, OR continue to publicly disclose information 
on violations, excessive emissions and corrective actions. 

A (12) Brand meets requirements laid out in B, and has reached a written 
agreement with its suppliers to join the Blue EcoChain or equivalent 
system to follow a set process for promptly adopting follow-up 
corrective actions and conducting information disclosure (even 
without brand involvement), and promoted its implementation. 

 
 
 
 
 

                                                
18 �F2F6 IPE�~+C�u8{��Jz%	B�c�¸���H e 
19 �F2-§¤ GCA��au8=k´�`\zg^M¸���{��J9waI�� 
20 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on 
IPE’s website. 
21 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the 
“Guide to Addressing and Removing Environmental Supervision Records.” 
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Section 3 - Ú/ƻǈ;Õȥ Extend Green Supply Chain Practices 

 

3.1 e¸�vsĩĔ;Õ�ǲǳ*ơć�8V� 
Responsible management of chemical and raw material supplier(s) (8) 
 
�Ůĝ�Àe¸�vsĩĔ;Õ�ȋǔǧ[�ĴƧKŴ¦�Ǜǖŵ�ĈbȪ

ȿ;Õ�ÀŴ¦ȌǛ7UHÜǬĜ	 
Has the brand identified its chemical and raw material suppliers, screened their 
environmental compliance performance, and pushed problem suppliers to 
provide public explanations regarding their environmental violations? 

 
� 2.1� 2.2ƣ0�±�Ů。�1�ȝŻǒǑźéȥðK%ǅbeƦƷ�Ċh
ĴƧ�ÕÀƀǅbeƖÙ�věĈb�i;ÕȥơćKŴ¦ɀȳ�2�ǙŁȪ
ȿ;Õ�věÅŴ¦ȌǛ!źƀs��ĒčĖĳðËƴȝzƀĒčĉė�Ŵ

¦�ǛŵŲȋǔHÜǬĜ�3�ǙŁ;Õ�JŋǅǿƀŴ¦�Ǜǖŵ�X}'
ǎæğɆƀVđ�±�ŮĈbɆŴ¦ã�ƀ;Õ�ȔȇǒǑźéȥƝǅbe

ƦƷ��;Õ��ȹƩ»Kǅǔõǔ�ƹĒč�?ìHÜƀŐƖÓĈbõǔ�

X}'ǎæĠɆVđ�Similar to 2.1 and 2.2, more points are given to brands 
who: 1) adopt Blue EcoChain or equivalent system to follow and respond to real-
time environmental risks within their supply chain in China, automating 
screenings and expediting follow-up actions; 2) require suppliers to give public 
explanations regarding the reason for violation, corrective actions already 
undertaken or in progress, and current compliance status in a timely manner; and 
3) require suppliers to actively track their own performance in real time. Brands 
receive maximum points when they push their high impact suppliers to also adopt 
a set process via Blue EcoChain or equivalent system to actively respond to 
violations as soon as they arise and proactively communicate with stakeholders 
about follow-up progress. 

 
F�0� �ŮÄĥÂŴ¦ơŷÚ/ǆe¸�vsĩĔ;Õ�� 
D�2� �ŮÂŴ¦ơŷÚ/ǆe¸�vsĩĔƀ;Õ��ÓHÜǙŁŴ

¦�Ǜ� 
C�4� � D��ŮÂe¸�vsĩĔ;Õ�ƬFĴƧǋ��·ÙðğȾ

ƨ�ĴƧ;Õ�ƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�ǆÃÅŴ¦Ȍ

ǛȋǔĒč�HÜǬĜ� 
B�6� �ŮȔȇǒǑźéȥðK%ǅbeƦƷJŋe¸�vsĩĔ;Õ

�ƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�vě22ÅŴ¦ȌǛ!źƀs

                                                
22 �F2F6 IPE�~+C�u8{��Jz%	B�cd«�¸���H e 
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��ĒčĖĳðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬ

Ĝ�ɅǥĒčƀġĐê23�ðāƹüȸȌǛ�ǹĲvĒčíR��

ŮĈbe¸�vsĩĔ;Õ�ȔȇǒǑźéȥƝǅbeƦƷJŋ

ǅǿƀŴ¦�Ǜǖŵ� 
A�8� � B��Ů�e¸�vsĩĔ;Õ��ȹƩ»Kǅǔõǔ�ƹĒ

č�üȸƀŐƖ�ÓĈbǐ¼� 
 

F (0) Brand has not extended its environmental management to chemical 
and raw material suppliers. 

D (2) Brand extends its environmental management to chemical and raw 
material suppliers, and publicly requires environmental compliance 
from these suppliers. 

C (4) Brand meets requirements laid out in D, and incorporates chemical 
and raw material suppliers into its screening scope and screens these 
suppliers’ environmental compliance on at least a quarterly basis. 
Problem suppliers are pushed to take corrective actions and at least 
publicly disclose information about their environmental violation 
issues. 

B (6) Brand employs the Blue EcoChain or other automated methods to 
track chemical and raw material suppliers’ environmental compliance 
performance, and pushes problem suppliers to promptly24 issue 
public explanations regarding the reason for violation, corrective 
actions already undertaken or in progress, and current compliance 
status in a timely manner, and verify the effectiveness of the 
corrective actions25; OR continue to publicly disclose information on 
violations, excessive emissions and corrective actions. Brand pushes 
high environmental impact suppliers to track their own environmental 
compliance performance via the Blue EcoChain or other automated 
methods. 

A (8) Brand meets requirements laid out in B, and has reached a written 
agreement with its suppliers with higher environmental impacts to 
follow a set process for adopting follow-up corrective actions and 
conducting information disclosure and promoted its implementation. 

                                                
23 �F2-§¤ GCA��au8=k´�`\zg^M¸���u8{��J[¬V(�� 
24 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on 
IPE’s website. 
25 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the 
“Guide to Addressing and Removing Environmental Supervision Records”. 
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3.2ØĿ��5ØŰ�d�nȳØŰ�ǲǳ*ơć�10V� 
Responsible management of wastewater solid waste (including hazardous waste) (10) 
 
ĂĲ 3.2Jŋ�Ů±6ÂŴ¦ơŷÚ/\;Õ�9ŻƀØĿȶ�©ŷǤė�
�5ØŰ©ƽǤė�ÓĈb�5ØŰƀTȞ�ëV 10 V�VĂĲ 3.2.1 �
3.2.2<Ą�ǔ�ăƦđùƠ�ƦđǪǚȮá II�This category looks at how 
the brand extends its environmental management to the centralized wastewater 
treatment facilities and solid waste treatment facilities their suppliers use and 
whether they commit to reducing solid waste (including hazardous waste) in their 
supply chain. The total score of category 3.2 is 10, while the conversion ratio for 
indicators 3.2.1 and 3.2.2 will vary by industry (see Appendix II). 

 
3.2.1ØĿǲǳ*ơć 
Responsible management of wastewater 
 
�Ůĝ�ǧ[;Õ�ƀØĿ©ŷ�ąĎǼä�ÓÂŴ¦ơŷÚ/\ńĿȶ�

©ŷǤė	 Has the brand identified suppliers’ path of wastewater treatment 
and discharge, and if so, has the brand extended environmental compliance 
requirements to centralized wastewater treatment facilities?  

 
ĂĲ 3.2.1 ǙŁ�ŮǆÃ<ĄĿńİŰëȞ�ƣ[À;Õ�ȋǔVƣơŷ�
Ĉb;Õ�HÜąFƀńĿȶ�©ŷǤėƀ�Ɣ�'vK�ńĿȶ�©ŷǤ

ė�ȫƩ»ƀąĎĲS�±�Ů。®»ģĴƧńĿȶ�©ŷǤėƀŴ¦�Ǜ

ǖŵ�ÓĈbȪȿ;Õ��ƌ¶�Ŵ¦ȌǛƀńĿȶ�©ŷǤėȝzĒčĉ

ė�X}'ǎæğɆƀVđ�±�Ů。®ĈbńĿȶ�©ŷǤėJŋǅǿƀ

Ŵ¦�Ǜǖŵ�ðĈb¶�Ŵ¦ȪȿƀńĿȶ�©ŷǤėȝzĒčĉė�Å

Ŵ¦ȌǛ7UHÜǬĜX}'ǎæĠɆV�In this section, brands are required 
at a minimum to conduct differentiated management based on supplier 
wastewater pollutant volume and type and require suppliers to publicly disclose 
information about their path of wastewater discharge, including the names of 
centralized treatment plants and relevant discharge standards. More points are 
awarded to brands who regularly check the environmental compliance of 
centralized treatment facilities receiving suppliers’ wastewater, and request that 
centralized treatment sites adopt corrective actions when infractions occur. 
Maximum points are awarded to brands who push their suppliers’ centralized 
wastewater treatment facilities to track their own compliance status or adopt 
corrective measures and issue public explanations about their environmental 
violation issues.  
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F�0� �ŮÄĥJŋ;Õ�ƀØĿ©ŷ�ąĎǼä� 
D�2.5� �Ůǧ[ȫĆąĎØĿƀ;Õ��ĈbKHÜǬĜąFƀńĿ

ȶ�©ŷǤėƀ�Ɣ�'v�ńĿȶ�©ŷǤė�ȫƩ»ƀą

ĎĲS26� 
C�5� �ŮÂ;Õ�ƀńĿȶ�©ŷǤėƬFĴƧǋ��·ÙðğȾ

ƨ�ĴƧŴ¦�Ǜǖŵ� 
B�7.5� �ŮȔȇǒǑźéȥðK%ǅbeƦƷJŋńĿȶ�©ŷǤ

ėƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ��ƌ¶�Ŵ¦ȌǛƀńĿ

ȶ�©ŷǤėȝzĒčĉė� 
A�10� � B�ÓĈbńĿȶ�©ŷǤėȔȇǒǑźéȥðK%ǅbe

ƦƷJŋǅǿƀŴ¦�Ǜǖŵ�ðĈb¶�Ŵ¦ȪȿƀńĿȶ

�©ŷǤėȝzĒčĉė�ǆÃÅŴ¦ȌǛ!źƀs��Ēč

ĖĳðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ� 
 

F (0) Brand does not pay attention to its suppliers’ path of wastewater 
treatment and discharge. 

D (2.5) Brand identifies which suppliers use offsite wastewater treatment 
facilities and pushes those suppliers to publicly disclose the name of 
centralized wastewater treatment facilities receiving their 
wastewater, as well as the discharge standard stipulated in the 
agreement between the centralized wastewater treatment facility 
and supplier.27 

C (5) Brand incorporates suppliers’ centralized wastewater treatment 
facilities into its screening scope and conducts screenings on at 
least a quarterly basis. 

B (7.5) Brand employs the Blue EcoChain or other automated methods to 
track the environmental compliance performance of centralized 
wastewater treatment facilities. Brand pushes suppliers to notify 
centralized wastewater treatment facilities with environmental 
violations to adopt corrective measures. 

                                                
26 V�F2W�pn®
9w�bPu8zj�¸;�F2�Q�4>�7aP��W]j�¸ ¯�Z��pn®

9w�b�«��zGn9w'�� 
27 The discharge standard a supplier adopts when it discharges into a centralized wastewater treatment facility or natural 

environment. If the supplier does not adopt national, local or industry standards, then the wastewater treatment agreement 
between the supplier and centralized wastewater treatment facility must be provided. 
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A (10) Brand meets the requirements laid out in B and pushes centralized 
wastewater treatment facilities to track their own environmental 
performance via Blue EcoChain or other automated methods OR 
pushes centralized wastewater treatment facilities to adopt 
corrective measures and at least issue public explanations regarding 
the reason for violation, corrective actions already undertaken or in 
progress, and current compliance status. 

 
 
3.2.2 �5ØŰ�d�nȳØŰ�ǲǳ*ơć 

Responsible management of solid waste (including hazardous waste)  
 
�Ůĝ�Ĉb;Õ�ȱ3�5ØŰ!źȞ�ĊhǷŠeĿÑ	�Ůĝ�ÂŴ

¦ơŷÚ/\;Õ�ƀ�Øȁƕ�©ƽ��ĴƧKŴ¦�Ǜǖŵ�ĈbȪȿ

;Õ�ÀŴ¦ȌǛ7UHÜǬĜ	Does the brand push suppliers to reduce the 
amount of solid waste generated and increase resource utilization? Has the brand 
extended its environmental management to solid waste treatment facilities, and 
pushed those with violation records to provide public explanations regarding their 
environmental violations?  

 
±�Ů。®Ĉb�i;Õ�#ĊhOźĩĔƀ9ŻȞ�ȱ3ź!ŴǊƀ�5

ØŰ!źȞ�Ċh�5ØŰƀǷŠeZŻĿÑƝǝÙÜÈȼƆ�ȞeȐǾƸ

Đ�ÓHÜyÎĠ8ĳ:�X}'æ\ƈÕƀVđ��Ůȉ}'ȔȇĴƧ�

Ø©ƽ�Ŵ¦�Ǜ?ì�ĈbȪȿ;Õ�věÅŴ¦ȌǛ!źƀs��Ēč

ĖĳðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ�ÓĈb�Ø©ƽ

�JŋǅǿŴ¦ǖŵ�ǎæƈÕƀVđ�As brands push their suppliers in China 
to increase the use of recycled materials, reduce the amount of solid waste 
generated in the production process, and improve the reuse of their own solid 
waste, and as the brands track, quantify and publicly disclose best practices, they 
will receive corresponding scores in this category. Brands can also receive points 
if they extend their compliance screening to solid waste treatment facilities, 
require those with violations to give public explanations regarding the reason for 
violation, corrective actions already undertaken or in progress, and current 
compliance status in a timely manner; and require them to actively track their 
own performance in real-time. 
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F�0� �ŮÄĥJŋ;Õ��Ø!ź�ȁƕ�©ƽȪȿ� 
D�2.5� �ŮHÜǙŁ;Õ�ȱ3ź!ŴǊ!źƀ�5ØŰ�ÓȋǔO

ZŻ��Č�ð�ŮÂŴ¦ơŷÚ/ǆ;Õ�ƀ�Øȁƕ�©

ƽ��ÓHÜǙŁŴ¦�Ǜ� 
C�5� � D��ŮĈb�i;Õ�Ʒǟ�ȞeȐǾÓHÜüȸź!Ŵ

Ǌƀ�5ØŰ!źȞ�ð�ŮÂ;Õ�ƀ�Øȁƕ�©ƽ�Ƭ

FĴƧǋ��·ÙðğȾƨ�ĴƧKŴ¦�Ǜǖŵ�ÓĈb;

Õ��ƌ¶�Ŵ¦ȌǛƀ�Øȁƕ�©ƽ�ȝzĒčĉė� 
B�7.5� �ŮĈb�i;Õ�Ʒǟ�ȞeȐǾÓHÜüȸź!ŴǊ�5

ØŰƀTÃ�OZŻ��ČȞ��ŮĈb;Õ�ƀ�Øȁƕ�

©ƽ�ȔȇǒǑźéȥƝǅbeƦƷJŋǅǿƀŴ¦�Ǜǖ

ŵ�ðĈb¶�Ŵ¦Ȫȿƀ�Øȁƕ�©ƽ�ȝzĒčĉė�

ǆÃÅŴ¦ȌǛ!źƀs��ĒčĖĳðËƴȝzƀĒčĉ

ė�Ŵ¦�ǛŵŲȋǔHÜǬĜ� 
A�10� �ŮĈb�i;Õȥ¼ŵ“ǷŠ-!�-ŕǶ-OźǷŠ”ƀŰǴȩ

ŴŐb�ÓHÜyÎȱ3�5ØŰ!źȞ�ĊhǷŠeĿÑƀ

Ġ8ĳ:� 
 

F�0� Brand has not yet pay attention to the issue of solid waste 
discharge, transfer and treatment. 

D�2.5� Brand publicly requires suppliers to reduce, reuse and recycle solid 
waste generated from the production processes. OR Brand 
extends its environmental management to solid waste treatment 
facilities, and publicly requires them for environmental 
compliance. 

C�5� Brand meets the requirements laid out in D and pushes suppliers 
in China to measure, track and publicly disclose the amount of solid 
waste generated in the production processes. OR Brand 
incorporates solid waste treatment facilities into its screening 
scope, screens these suppliers for environmental compliance on at 
least a quarterly basis, and pushes suppliers to notify solid waste 
treatment facilities with environmental violations to adopt 
corrective measures. 

B�7.5� Brand pushes suppliers in China to measure, track and publicly 
disclose the amount of solid waste reduced, reused and recycled 
in the production processes. Brand pushes the solid waste 
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treatment facilities to track their own environmental compliance 
performance via the Blue EcoChain or other automated methods, 
or pushes problem suppliers to take corrective action and at least 
issue public explanations regarding the reason for the violation, 
corrective actions are already undertaken or in progress, and 
current compliance status. 

A�10� Brand promotes a fully closed-loop flow of materials in its supply 
chain in China to achieve a “resources-products-consumption-
renewable resource” cycle, and publicly share best practices on 
solid waste reduction and resource utilization. 

 
 

3.3 ŰŐǲǳ*ơć�4V� 
Responsible management of logistics supplier(s) (4) 
 
�Ůĝ�ÀŰŐ;Õ�ȋǔǧ[�ĴƧKŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�À

Ŵ¦ȌǛ7UHÜǬĜ	 
Has the brand identified its logistics supplier, screened their environmental 
compliance performance, and pushed problem suppliers to provide public 
explanations regarding their environmental violations? 

 
±�Ů。�1�ȝŻǒǑźéȥðK%ǅbeƦƷ�ĊhĴƧ�ÕÀƀǅbe
ƖÙ�věĈb�i;ÕȥơćKŴ¦ɀȳ�2�ǙŁ¶�Ŵ¦ȪȿƀŰŐ;
Õ�věÅŴ¦ȌǛ!źƀs��ĒčĖĳðËƴȝzƀĒčĉė�Ŵ¦�

ǛŵŲȋǔHÜǬĜ�3�ǙŁ;Õ�JŋǅǿƀŴ¦�Ǜǖŵ�X}'ǎæ
ğɆƀVđ�±�ŮĈbŰŐ;Õ�ȔȇǒǑźéȥƝǅbeƦƷ��;Õ

��ȹƩ»Kǅǔõǔ�ƹĒč�?ìHÜƀŐƖÓĈbõǔ�X}'ǎæ

ĠɆVđ�More points are given to brands who: 1) adopt Blue EcoChain or 
equivalent system to follow and respond to real-time environmental risks within 
their supply chain in China, automating screenings and expediting follow-up 
actions; 2) require suppliers to give public explanations regarding the reason for 
violation, corrective actions already undertaken or in progress, and current 
compliance status in a timely manner; and 3) require logistics suppliers to actively 
track their own performance in real time. Brands receive maximum points when 
they push their logistics suppliers to also adopt a set process via Blue EcoChain or 
equivalent system to actively respond to violations as soon as they arise and 
proactively communicate with stakeholders about follow-up progress. 
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F�0� �ŮÄĥÂŴ¦ơŷÚ/ǆŰŐ;Õ�� 
D�1� �ŮÂŴ¦ơŷÚ/ǆŰŐ;Õ��ÓHÜǙŁŴ¦�Ǜ� 
C�2� � D��ŮÂŰŐ;Õ�ƬFĴƧǋ��·ÙðğȾƨ�ĴƧ;

Õ�ƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�ǆÃÅŴ¦ȌǛȋǔĒč

�HÜǬĜ� 
B�3� �ŮȔȇǒǑźéȥðK%ǅbeƦƷJŋŰŐ;Õ�ƀŴ¦�

Ǜǖŵ�ĈbȪȿ;Õ�věÅŴ¦ȌǛ!źƀs��ĒčĖĳ

ðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ��ŮĈb

ŰŐ;Õ�ȔȇǒǑźéȥƝǅbeƦƷJŋǅǿƀŴ¦�Ǜǖ

ŵ� 
A�4� � B��Ů�ŰŐ;Õ��ȹƩ»Kǅǔõǔ�ƹĒč�üȸƀ

ŐƖ�ÓĈbǐ¼� 
 

F (0) Brand has not extended its environmental management to logistics 
suppliers. 

D (1) Brand extends its environmental management to logistics suppliers, 
and publicly requires environmental compliance from these suppliers. 

C (2) Brand meets requirements laid out in D, and incorporates logistics 
suppliers into its screening scope and screens these suppliers’ 
environmental compliance on at least a quarterly basis. Problem 
suppliers are pushed to take corrective actions and at lease disclose 
information about their environmental violation issues. 

B (3) Brand employs the Blue EcoChain or other automated methods to 
track logistics suppliers’ environmental compliance performance, and 
pushes problem suppliers to promptly issue public explanations 
regarding the reason for violation, corrective actions already 
undertaken or in progress, and current compliance status in a timely 
manner. Brand pushes logistics suppliers to track their own 
environmental compliance performance via the Blue EcoChain or 
other automated methods. 

A (4) Brand meets requirements laid out in B, and has reached a written 
agreement with its logistics suppliers to follow a set process for 
adopting follow-up corrective actions and conducting information 
disclosure and promoted its implementation. 
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3.4 ;Õ�ǅ�ơć;ÕȥŴ¦ɀȳ�10V� 

Push direct suppliers to control environmental risks along their own supply chains 
(10) 
 
�Ůĝ�ĈbƇĆ;Õ�ĴƧK;Õ�ƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�Ē

čÓÀŴ¦ȌǛ7UHÜǬĜ	 
Has the brand pushed its direct suppliers to screen their own suppliers’ 
environmental compliance performance, and pushed problem suppliers to 
implement corrective actions and issue public explanations about their 
environmental violations? 
 
±ƇĆ;Õ�。®»ģĴƧ�ĈbȪȿ;Õ�7UHÜǬĜ�X�Ů}'ǎ

æ
»Vđ�±ƇĆ;Õ�。®ĈbK;Õ�JŋǅǿƀŴ¦�Ǜǖŵ�X

}'ǎæğɆV�±�ŮƀƇĆ;Õ�ȔȇǒǑźéȥðK%ǅbeƦƷ�

�K;Õ��ȹƩ»Kǅǔõǔ�ƹĒč�?ìHÜƀŐƖÓĈbõǔ�X

}'ǎæĠɆVđ�Initial points are awarded to brands whose direct suppliers 
screen sub-tier suppliers’ performance on a regular basis, and push sub-tier 
suppliers to give public explanations about their violation(s) and demonstrate the 
effectiveness of corrective actions. More points are given to brands whose direct 
suppliers have pushed sub-tier suppliers to actively track their own performance 
in real time. Brands receive maximum points when their direct suppliers adopt a 
set process via Blue EcoChain or equivalent system with their own suppliers, who 
actively respond to violations as soon as they arise and proactively communicate 
with stakeholders about follow-up progress. 
 

F�0� �ŮĥĈbƇĆ;Õ�ÜÈĴƧ� 
D�2� �ŮȔȇ;Õ�¡ǢƝâÝĈbƇĆ;Õ�ĴƧK;Õ�ƀŴ¦

�Ǜǖŵ� 
C�5� � D�ĈbƇĆ;Õ�·ÙðğȾƨ�ĴƧK;Õ�ƀŴ¦�Ǜǖ

ŵ�ĈbȪȿ;Õ�ÅŴ¦ȌǛȋǔĒč�HÜǬĜ� 
B�7.5� �ŮĈbƇĆ;Õ�ȔȇǒǑźéȥðK%ǅbeƦƷJŋK;

Õ�ƀŴ¦�Ǜǖŵ�ĈbȪȿ;Õ�vě28ÅŴ¦ȌǛ!źƀs

��ĒčĖĳðËƴȝzƀĒčĉė�Ŵ¦�ǛŵŲȋǔHÜǬĜ�

ɅǥĒčƀġĐê29�ƇĆ;Õ�ĈbK;Õ�ȔȇǒǑźéȥð

K%ǅbeƦƷJŋǅǿƀŴ¦�Ǜǖŵ� 

                                                
28 �F2F6 IPE�~+C�u8{��Jz%	B�c�¸���H e 
29 �F2-§¤ GCA��au8=k´�`\zg^M¸���u8{��J[¬V(�� 
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A�10� � B�ƇĆ;Õ��K;Õ��ȹƩ»Kǅǔõǔ�ƹĒč�ü
ȸƀŐƖ�ÓĈbǐ¼� 

 
F (0) Brand has not taken action to push its direct suppliers to conduct 

compliance screenings. 
D (2) Brand pushes direct suppliers to screen their own suppliers’ 

environmental compliance through supplier trainings or other programs. 
C (5) Brand meets requirements laid out in D, and pushes its direct suppliers 

to screen their own suppliers for environmental compliance on at least 
a quarterly basis. Problem suppliers are pushed to take corrective 
actions and disclose information about their environmental violation 
issues. 

B (7.5) Brand pushes its direct suppliers to employ the Blue EcoChain or other 
automated methods to track their own suppliers’ environmental 
compliance, and pushes problem suppliers to promptly30 issue public 
explanations regarding the reason for violation, corrective actions 
already undertaken or in progress, and current compliance status in a 
timely manner, and verify the effectiveness of the corrective actions31. 
Brand’s direct suppliers push their own suppliers to track their 
environmental compliance performance via the Blue EcoChain or other 
automated methods. 

A (10) Brand meets the requirements laid out in B, and brand’s direct 
suppliers have reached a written agreement with their own suppliers to 
follow a set process for adopting follow-up corrective actions and 
conducting information disclosure, and promoted its implementation. 

 
 
 
 
 
 
 
 
 
 
 

                                                
30 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on 
IPE’s website. 
31 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the 
“Guide to Addressing and Removing Environmental Supervision Records.” 
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Section 4 – Ǌ。Tą Energy Conservation and Emissions Reduction 
 
4.1 Ĉb;Õ�ȱ3。ƿ�ƑǺȏ�Óüȸ。Š�ľA|eđĄ�12V� 

Push suppliers to reduce their energy use and carbon footprint AND disclose 
energy and climate data (12) 
 
�Ůĝ�Ǥ»。Š�Ş½ľ5TąƆĲ�ǧ[ÓĈb�i;Õȥ�。Šŕƿ

�Ş½ľ5ąĎɆƀ;Õ��HÜyÎ。Š�ľA|eđĄ�ȝzǊ。Tą

ĉėÓüȸĠ8ĳ:	 
Has the brand set up energy and greenhouse gas emissions reduction targets, 
identified high energy consuming and greenhouse gas emitting suppliers in its 
supply chain in China, and required these suppliers to publicly disclose their 
energy consumption and climate data as well as best practices for energy 
conservation and emissions reduction? 

 
ĸȘVæV<Ą�Ů;ÕȥľAǔb SCTIĂđƀëVȋǔùƠ�ùƠƦđ�
0.12��This part of the score is calculated from the brand's overall Supply Chain 
Climate Action SCTI score (the conversion ratio is 0.12). 

 
 
4.2 Ĉb;Õ�ȱ3ǷŠŕƿ�ńİŰąĎ�ÓüȸńİŰąĎȁƕđĄ�12V� 

Push suppliers to reduce resource use and pollutant emissions AND disclose 
pollutant release and transfer data (12) 

 
�Ůĝ�Ǥ»ǷŠŕƿ�ńİŰTąƆĲ�ǧ[ÓĈb�i;Õȥ�ǷŠŕ

ƿ�ńİŰąĎɆƀ;Õ��HÜyÎńİŰąĎȁƕđĄvǷŠǊƩ�ń

İTąĠ8ĳ:	 
Has the brand set up resource consumption and pollutant emissions reduction 
targets, identified high resource-consuming and pollutant-discharging suppliers in 
its supply chain, and pushed these suppliers to publicly disclose their pollutant 
release and transfer data as well as best practices for resource conservation and 
emissions reduction? 
 
ĂĲ 4.2Jŋ�Ů±6Ĉb;Õ�ȱ3ǷŠŕƿ�ńİŰąĎȞ�±�Ů。
®ǤƙƈJƆĲ�ÓĈb�i;Õ�u�ƈJȼƆ�X。®ǎæ¢ĦVđ�

±�Ů。®Ĉb�i;Õȥ�ǷŠŕƿɆ�ńİŰąĎɆƀ;Õ�üȸÒÙ

ńİŰąĎȁƕđĄ�ǧ[�HÜyÎ�i;Õȥȱ3ǷŠŕƿ�ńİŰą
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ĎƀĠ8ĳ:�X。®ǎæĠɆV�Section 4.2 is similar to section 4.1, but 
instead looks at data on pollutant release and transfer (PRTR), including water use, 
total waste, and pollutant discharge. Setting up such targets and engaging related 
suppliers in China to participate in reduction programs will gain brands minimum 
points. Maximum points require the active disclosure of annual PRTR data from 
brands’ high environmental impact suppliers, as well as the publication of relevant 
information about best practices or measures to improve poorer performance 
through reduction programs. 
 

F�0� �ŮÄĥǤ»ðHÜyÎ*6ǷŠŕƿ�ńİŰTąƆĲ� 
D�2� �ŮHÜyÎǷŠŕƿ�ńİŰTąƆĲ� 
C�4� � D�ǧ[�i;Õȥ�ǷŠŕƿ�ńİŰąĎƀ�ǙŴǊ�vǷ

ŠŕƿɆ�ńİŰąĎɆƀ;Õ��ÓÅĈb�Ȏ;Õ�ȱ3ǷŠ

ŕƿ�ńİŰąĎ�ÜÈȞeȐǾâï�ȹďƞ� 
B�8� � C�ÓāƹĈb�i;Õȥ�ǷŠŕƿɆ�/ðńİŰąĎɆƀ;

Õ�ƷǟÓHÜyÎǷŠŕƿ�ńİŰąĎȁƕđĄ� 
A�12� � B�ÓɅǥǷŠŕƿ�ńİŰTąƆĲƀ�ŷê�ǧ[�HÜy

Î�i;Õȥȱ3ǷŠŕƿ�ńİŰąĎƀĠ8ĳ:� 
 

F (0) Brand has not yet set up or publicly disclosed resource consumption 
and pollutant emissions reduction target(s). 

D (2) Brand has publicly disclosed resource use and pollutant emissions 
reduction target(s). 

C (4)  Brand meets the requirements laid out in D, and has identified priority 
sectors for resource use and pollutant emissions in its supply chain in 
China, as well as suppliers with high resource consumption and 
pollutant emissions. Brand has adopted written policies to push these 
suppliers to reduce their resource consumption and pollutant 
emissions, and to calculate their pollutant release and transfer (PRTR) 
data. 

B (8) Brand meets the requirements laid out in C, and continuously pushes 
identified high resource users and/or polluters in its supply chain in 
China to measure and publicly disclose their PRTR data. 

A (12) Brand meets requirements laid out in B and verifies the rigor of 
resource use and pollutant emissions reduction target. Brand has 
identified and openly published best practices to reduce resource 
consumption and pollutant emissions in its supply chain in China. 
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Section 5 – ĈbH,ƻǈȒÿ Promote Public Green Choice  

 

5.1 ÞÁH,Ȓÿ;ÕȥŴ¦ǖŵğ°ƀ!��8V� 
Guide the public into choosing products made by supply chains with 
comparatively superior environmental performance (8) 
 
�Ůĝ�üȸKĈb�i;Õ�č�Ŵ¦ǖŵƀÊ7�ÞÁH,Jŋ�i;

ÕȥƀŴ¦ǖŵÓ7UƻǈȒÿ	 
Does the brand disclose information about its work to push its suppliers in China 
to improve their environmental performance? Does the brand guide the public 
into paying attention to the environmental performance of its supply chains in 
China, with the aim of enabling consumers to use this information to make green 
purchasing decisions? 

 
±�Ů�HÜyÎ�Ȏ?ìƀ¢Ə��。®Ȕȇƻǈ;Õȥ��Ɲ}ǜeƀ

âÝ�ÞÁH,�Ǟ�ŮÀK!��şź!ȇƖŴ¦ã�ƀơćíR�X}

'ǎæĠɆVđ�The disclosure of information on supplier environmental 
improvements will gain brands minimum points, whereas brands who actively 
interact with consumers and use the Green Supply Chain Map or other traceability 
initiatives to publicly visualize brands’ efforts to reduce the environmental 
impacts of upstream production processes will gain maximum points. 
 

F�0� �ŮÄĥÜÈƈJÊ7� 
D�1� �ŮȔȇÒÙû�ƝHÜē(�Ƽƚ�ǅ´5Ñ~ƝHÜŜȖ�ü

ȸKĈb�i;Õ�č�Ŵ¦ǖŵƀÊ7� 
C�2� �ŮȔȇƯ��b�/ðƯ�Ŏb�ÞÁH,�ǞKĈb�i;Õ

�č�Ŵ¦ǖŵƀĠ8¼ǽĳ:� 
B�5� �ŮȔȇƻǈ;Õȥ��Ɲ}ǜeƀĖÝ�§ß;Õȥƀ}Ȑšê�

ÞÁH,�Ǟ�ŮÀK!��şź!ȇƖŴ¦ã�ƀơćíR� 
A�8� �ŮȔȇHÜŜȖ��H,ÈƒKÀ!��şɆŴ¦ã�ź!ŴǊ

ƀ¼ěơć�ÞÁH,ƻǈȒÿ� 
 
F (0) Brand has not yet conducted this type of work. 
D (1) Brand proactively discloses information in annual reports and other public 

documents, websites, social media platforms or other public channels 
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about its work to oversee compliance state and improve supplier 
environmental performance. 

C (2) Brand guides the public through online interactions and/or offline activities 
to understand its best practices to motivate suppliers in China to improve 
their environmental performance. 

B (5) Brand improves the traceability of its supply chain through the Green Supply 
Chain Map or other methods of visualization to guide the public into 
understanding how brands manage the environmental impacts of upstream 
production processes. 

A (8) Brand guides the public to make green choices by publicly communicating its 
real-time efforts to manage the environmental impacts of manufacturing 
along its upstream supply chain.  
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Ȯá Appendix I 

 
ȠÀ CITI�ǔ��2.1� 2.2�3.1�ƀ;Õ�Õd�1Ȳ�'�!�ƀź!ð©ŷ

ŴǊ Since the CITI covers a range of different industries, sections 2.1/2.2 and 3.1 shall 

respectively reward brands' screening and pushing of suppliers that comprise the production 

or processing segment of the following products (not necessarily exhaustive): 
 

ǔ�/!� 

Industry/product 
2.1 & 2.2 3.1 

ƮƲ��șɄ� 

Textile (including 

accessories) 

ƫƯq�ȹĔq��İĒ�Ŀō��ĒŷÊǉ��Ķ、q�¤

Ĕq�ïǕðșɄq�þȥ�ǘɄ��Ɗȧ�Ƣd��Ì�Ǘ

µ�Ðµ�ƁÏ�Ȉb�ĩƝ��dĩq 

Yarn, fabric (including dying, washing, after treatment processes), 

rubber, plastic, garment, accessory plant, packaging facility 

İĔc^Ɲe¸�q�sƁ©ŷq 

Dyestuff and auxiliary facility, 

raw hides processing facility 

ƁȺ 

Leather 

Ķ、�¤Ĕ�PU�EVA�ƝȻÖĩĔq�ȻȹĩĔq�Ȼq

ð�ș(q�dĩq Rubber, plastic (PU, EVA) facility, upper 

material facility, shoe factory, accessory facility, packaging 

materials facility 

、Ƥ^Ɲe¸�q�sƁ©ŷq� 

ſŧɇ�ƑțȡƝsĔź!q 

Facility of adhesives and other chemicals, raw 

hides processing, and raw materials such as 

white carbon black and calcium carbonate 

IT/¾Ž/De 

IT, Household 

Appliances, and 

Diversified 

ŽǼĬq�¬¨q�ȍĆ�q�ŽȭŽ¿q�ŽŃq 

ŶŸq�ưǘq�dĩqƝ 

Circuit boards, cases/shells, connectors, resistors and capacitors, 

batteries, glass, assembly facility, packaging materials facility 

ȟÉsĩĔq�e¸��űĹľ5�ŪĆ

c^Ɲ�ź!q 

Metal processing supplier, chemical (special 

gas, welding aid, etc.) production facility 

ŅȀ 

Automobile 

ybĨ�ȷȘ(�Ķ、ź!q�dĩqMotors, spare parts, 

rubber, assembly facility, packaging materials facility 

ȟÉsĩĔq�Ķ、q�e¸�ź!qƝ

Metal processing, rubber, chemical 

production facility 

Ȃǂ 

Tire 

Ķ、q�dĩq 

Rubber facility, packaging material facility 

eÊq�Ś`^q 

Chemical and additive production facility 

ƭ 

Paper 

ȕƭq�dĩq 

Paper, print, packaging materials facility 

Ĥő/ƭő;Õ��e¸�;Õ� Pulp, raw 

chemical materials production facility 

ęŻe¸�]ȕ 

Household & Personal 

Care 

ōŗ�Ťǘq�e²�]ȕq�dĩq 

Cleaning products, cosmetics manufacturing processing and 

packaging materials facility 

eÊq�Ś`^q 

Chemical and additive production facility 

ɂ�]ȕ 

Food manufacturing 

ɂ�`Êq�dĩq 

Food processing facility, packaging material facility 

žůMĺ��Ś`^q Livestock husbandry 

and additive production facility 

Ț�ɃĔ�ǌ 

Wine, beverage, tea 

įŀɃĔŤǘq�Țq�dĩ;Õ��ƥɂ;Õ� 

Beverage facility, alcohol producer, packaging materials facility 

Ś`^q 

Additive production facility 

eÊ 

Industrial Chemicals 

e¸�ź!q�dĩq 

Chemical raw materials and packaging materials facility 

]Ǎ Ǎ�ź!q�dĩq e¸��źŰ]^ź!q 



CITIǦ)Ăl 7.0 CITI 7.0 Evaluation Guidelines  

 29 

ǔ�/!� 

Industry/product 
2.1 & 2.2 3.1 

Pharmaceuticals Pharmaceutical manufacturers, packaging materials facility Chemical and biologics production facility 

ò�! 

Real Estate 

½NǘɄ��¾L�ŶŸ�Ȥ�ȟ�ȴŹ�ŔĔƝÛĩź!q

Interior decoration, furniture, glass, aluminum alloy, porcelain 

production facility 

Ȣȣ�ĿŊ�ƍĩƝsĔź!q�e¸�

ź!q Raw materials such as steel, cement, 

stone, chemical production facility 

Ǌ。Ŵ>!� 

Environment and 

Waste Management 

��ūũq�ńĿ©ŷq�¥�� 

Waste incineration, centralized wastewater treatment facility, 
landfill plant 

Ɂť�Ŧŝ���śŢŘ©ƽ� 

Fly ash, incineration residue, sewage 

treatment facility 

ŰŐ 

Logistics 

dǘƝsĩĔ�ȈȄ�ǇƘ�ȰǼ�ĿǼ�Ǥªź!q/ĢaĊ

;��$Ô/£�ĢaĊ;� Packaging and other raw materials, 

transportation (air, land, water) equipment production facility/ 

service provider, warehouse and yard service provider 

Ň�ƝŭĔź!q 

Oil and other fuel production facility 
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Ȯá Appendix II 
 

ȠÀ�ǔ��VĂĲ 3.2.1� 3.2.2ƀùƠƦđ32uƾ±�: 

Since the CITI covers a range of different industries, the proposed conversion ratio 33for 

indicators 3.2.1 and 3.2.2 is presented as below:  

 
ǔ� Industry 3.2.1 3.2.2 

ŰŐ Logistics 0 1 

ò�! Real Estate 0.2 0.8 

IT 

Ȃǂ Tire 

ŅȀ Automobile 

De Diversified 

¾Ž Household Appliances 

0.3 0.7 

ɂ�]ȕ Food manufacturing 

Ț�ɃĔ�ǌ Wine, beverage, tea 

Ǌ。Ŵ>!� Environment and Waste Management 

0.5 0.5 

ƁȺ Leather 

]Ǎ Pharmaceuticals 

ęŻe¸�]ȕ Household & Personal Care 

0.6 0.4 

ƮƲ Textile 0.7 0.3 

ƭ Paper 

eÊ Industrial Chemicals 

0.8 0.2 

 

                                                
32 S��_)��2015
4u8��DT� 
33 This ratio consults "2015 Annual Statistics Report on Environmental in China " 


