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Ai&E5E X Terms and Definitions

1.

fmh# brand®:

) 22 2 G BE N R SR, d AR AR AR, R R b P A
An organization that conducts procurement from multiple levels of suppliers,
coordinates production and distribution processes, and ultimately provides

products to end users.

HERN 4% supply chain:

A SO R, W RCR P AR RS B 2 P BT B I B S A, R
Z JZ LN B o The chain or network of production and distribution processes
through which products are ultimately provided to end users, and that includes

multiple tiers of suppliers.

LN supplier®:

[ it R R A S AN AR 5 U ZH N, BLFEAEANER T i N & L) S8 Rk A
AR EMRHEHERT . S A GRS PR LR Clnim 7K S b
Vel SRRV PRI . YL N TS - An entity that provides products
and services to a brand, including but not necessarily limited to a brand’s
subsidiary factories and other affiliated enterprises, production subcontractors,
raw materials providers, service providers for production processes (e.g.
centralized wastewater treatment facilities, solid and hazardous waste

treatment facilities) and logistics provider.

HEMLNR: B EET RIE A F AN R .
Direct supplier: A supplier that has directly signed a procurement contract with

a brand.

TELEHERIRS . IE AL N 2 /T 5 b R X e S VR & ) B HE R
Potential supplier: A supplier that is intended for future cooperation with a

brand, but has not yet officially become a supplier.

D WEXSE (NN ETEIER GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
2 WEXSE (HNEXREEIERE GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
3 WEXSE (HNEXREEIERE GB/T 24420-2009) This definition references the Supply Chain Risk Management
Guidelines (GB/T 24420-2009)
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) RRAE R . AAAEPA R RO SR, Ho AR SE i A BR L B s o A5
BEAT I Ut B B B L7

Problem supplier: A supplier with existing environmental violation(s) that has
not yet publicly disclosed an explanation about the reasons for its

environmental violation(s) and the status of corrective actions.

4. J5/KEP I centralized wastewater treatment facility*:
i I g A TE A T SR IR K, 9 o S PA L HE S B 3R PR K A P R 5%
It HAHEK REE 1 2 AH S HE bR AE 2K ) ARV LA, A4 & Fh RS AN S Y
PIRARTS KAL), X (AR 2R T IX . PR IX . Tl IR
JRKAFR] 4, An enterprise or agency that collects effluent via receiving
pipes or channels or other means from two or more pollution-discharging
entities, provides wastewater treatment services, and then discharges water
that is able to comply with the requirements of relevant discharge standards.
Such facilities include various sizes and types of municipal wastewater
treatment plants and wastewater treatment plants for areas or districts

(including industrial parks, development zones, and industrial clusters).

(B3 HE indirect discharge®:
HEv5 BT ) 2 He5 KA B R G HEBOK TG G447 9. An entity’s discharge
of wastewater pollutants into a public wastewater treatment facility.

5. PIRBERNE logistics supplier®:
MFIEH . G 2EH. Moz, B2, WL, Bk, FEEsh A
M. Anenterprise or agency that provides transportation, storage, loading and

unloading, packaging, distribution processing, distribution or recycling services.

6. Fl#iJ7 stakeholder’:
5 B SR BSOS B G B 5 08 BRI, ARV R R AT R s O LA HE
0 FREC Y (Green Choice Alliance, GCA) FIIMEALZARS 51, F1 / B2l
HZ )71 . An organization that holds a relationship of interest in a brand’s
decisions or activities. In these evaluation guidelines, "stakeholders" shall

include environmental organizations that are members of the Green Choice

4 bENXSE (B T2 YHEBARME GB30484-2013) This definition references the Battery Industrial Pollution Discharge
Standards (GB30484-2013)

S bENXSE (Bt T2 YHEBARME GB30484-2013) This definition references the Battery Industrial Pollution Discharge
Standards (GB30484-2013)

6 WENXSE (PR ARIE GB/T 18354-2006) This definition references the Logistics Terminology (GB/T 18354-2006)

7 IbE X 5% 1SO X FRAE This definition references relevant 1SO standards

3
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Alliance (GCA), and/or equivalent organizations and their members.

Ik FREE Y Green Choice Alliance (GCA):

2 ARIAEEAIE 78 Pt (IPED 55 21 ZXMRAL LT 2007 4F S AL HI IR
HEIA 58 ZIA AN A BERKHEE B AT A RS S BAIATH
BENEEE BAR R, R E L A B R I, LI REUAE. An alliance
founded and launched by 21 environmental organizations including IPE in 2007,

with the aim of incorporating environmental information disclosure and public
participation into supplier management systems, and promoting enterprises to
improve their environmental performance and reduce their resource use and

emissions. The GCA currently has 58 environmental NGO members.

5 Hh K %095 FE Blue Map Database:

H IPE GISL IR I AT IR R, 108 it 72 E 31 MERITE
X'\ 337 ANHZR T A A b DX PR ot S A | HETBCE A A G B
3, FEAE BORIFEASE: A NI E A SIAET MG B RN REBUMT
B A ARG T Pk TN RIBURF B NTTT 20 A2 A PR R P il |
THIEE WX B OR R s . REAR 51 IR B BUR B 1] A S 15 B
BUMEST VB 70 KR BT, A EEw. KEME. AR B
ESITH)E J7IEiE .  The public environmental database established and
operated by IPE that collects and consolidates environmental quality data,
emissions data and pollution source supervision records published by 31
provinces and administrative areas and 337 prefecture-level cities across China.
The database’s main sources of information include: the website of China’s
Ministry of Ecology and Environment (MEE), websites for ecology and
environment departments and people’s governments of provinces and
prefecture-level cities across China, as well as county-level environmental
authorities that have launched official websites; environmental supervision
information quoted by government departments in mainstream media; official
government Weibo accounts; and official channels used by government water
resources, land and resources, housing, development and reform,

meteorological, and marine authorities.

HE5ER environmental violation(s):
HE 5 RAGI S A (ZE) Mb Sy g R AR p= 248 s ik i v i s ] SRR b 7 28
PRAEAEMPIAE A S, CLAE A () ML AR A A

PFZ4R15 B . Information published by official sources regarding enterprises
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11.

12.
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(or public institutions) violating national and local environmental protection
laws and regulations during construction, production and operations processes,
as well as publicly confirmed complaints and reports against enterprises (or

public institutions) with violation issues.

WA (I  environmental compliance [performance]:

f (FO AR B &8 MITHRBEEEMAG EXM / 8
TR EE M E SR . An enterprise (or public institution) maintaining
compliance with national and/or local environmental protection laws and
regulations during processes including construction, production, operations

and relocation.

¥ 22 NP5 PR 5 & L B screen suppliers’ environmental compliance
performance

vits RERASE 7 it P i A A - 1 B SR A/ Bt R R A 7 ) A B i
FLF & . The process by which a brand utilizes the Blue Map or equivalent data
platform to screen its suppliers for environmental violations via single-line

and/or batch searches.

NP (SR, KA. $EE)  publicly explain (require, publish, disclose):
B BUR & AP, IPE Wb, ok, BEEERE, DB
R & Aif5 B . The process of publicly releasing information in written form
through such channels as government platforms, corporate websites, IPE’s
website, traditional media, and social media (e.g. official Weibo, WeChat public

accounts, etc.).

U #2 )AL process for adopting corrective actions and conducting
information disclosure

A RS RN 20, U N R H A RIS 2 N SR A T B,
A ELFEAHANBR T PR B R ) R A= 1 S IR B 7 SR Bl L R B B
BN PR A UK IR R R AR I AT SN RN X . A brand
and supplier reaching an agreement as follows: once an environmental
violation arises, the supplier must at least take the initiative to issue public
explanation(s) with content including but not limited to the reason for the
violation, corrective actions already completed or in progress, and current
compliance status in a timely manner. The brand must also adopt measures to

be responsive if the supplier has not yet initiated corrective actions.
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B AEA%BE Blue EcoChain:

Bl A A B i T T S ) B S AL LB B B AR T R B
FE 0 it B FH 7 SIS 8 S L P Y PR R 22 4 XU, A A S ey S BT A
S L B 1 B B AR I 5 — I A B R A BT APP SRR, [l
Vi BLBE R I F B R, SEELAE B B S AU B B 3L IEAT
N R FH P AT DG I i AR A B B 2 B M AR T B B AR TR, K
IS 590 A0 ) R DR R o, 1) R T B R R HE R, B R MR .
The Blue EcoChain system is an automated supply chain environmental
management tool built on the consolidation of environmental data resources
via Blue Map Database. It provides brands dynamic, instantaneous updates
about suppliers’ environmental performance by automating the environmental
compliance screening process and tracking the appearance of violation records
and corrective actions in real time. It also empowers suppliers who use this tool
to demonstrate continued compliance, receive updates on their own
performance, and proactively disclose their own information in a timely

manner.

E 332 automatic reporting form

i WA AR AN BE TR AR ) B BB 3 B 2% R P B S Ak i PR 1 A
. BENRINEAE . ATFULEE . BOERE. PRTR B EHM L. The
automated data chart provided by the Blue Map Database. The chart
summarizes information about enterprises tracked by a user including
environmental and safety violation records, public explanations, verification of

corrective actions, etc.

gL BEHLIE Green Supply Chain Map

Zr ot S o B AR BRI ORGP 2y (NRDC) HIPE LA R, BERR
QUSRS 375 WA N R P A5 2 B ) R T o 122 3 S ot SRR (R S 7 44 B
RS R K B B 005 A T A S E e e AT GG, DL S I AR Tt N B
IR I SEFR1T3l . The green supply chain map, co-developed by NRDC
and IPE, is a leadership initiative dedicated to showcasing brands’ commitment
to supply chain transparency and environmental management. It openly links
brands' supplier lists to publicly-available environmental data, including real-
time data for air emissions and wastewater discharge, to demonstrate brands’
concrete actions to monitor and improve environmental performance along

their supply chain.
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BEVR 55 %4 energy and climate data:

R 7 P 4 B2 RESASE FH AL & A HETS O8O - AR R AT DAL IPE BT )
Hl 5 ¥ s (PRTR) ~F & B Ath 2 81 & 450 F b3k 4F B2 28l
Suppliers’ annual data on energy use and greenhouse gas emissions. Suppliers
can disclose their annual data through IPE’s pollutant release and transfer

registry (PRTR) platform or other public platforms.

15 G HERUE R BE  pollutant release and transfer (PRTR) data:

PR R R IEAT . RAHKTS 38 BRIE i S e s .
P AT L IPE 5 e SR EdE (PRTR) ~F & BRHAR A T 6 3%
& PR HIR . Suppliers’ annual data on resource consumption, air and
water pollutant discharge, and solid waste release and transfer. Suppliers can
disclose their annual data through IPE’s pollutant release and transfer (PRTR)

data platform or other public platforms.
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e FRIGARERS, ESHEARESE S CHT a8 g B A8 i v
AR S, AR R OR, RN RZ) .

NOTE: For underlined terms, please refer to the above “terms & definitions” section.
(In order to facilitate readability, terms including “brand” and “supplier” are not

always underlined since they appear frequently in the evaluation guidelines.)

Section 1- 4@ 53Z8] Responsiveness and Transparency

AR SVEE (645)

Respond to enquiries and engage with the public (6)

pi AT AR 7 e BN 35 3 £ [ 5 2
How does the brand respond when notified that its supplier(s) have been found

to have environmental violation(s)?

FEAR 1.1 SVE b BT [ B 23 At i FLAE S B A B S R I 19 3 o it it
REME X A ARG IS 3 T JETE AR H A 1) DAt eI, DUIAT RASRAS — € B9 70 4 4
at R BENS 5 4 73 05 DR RF € VA 38, FFHESN AL N R A Y A TR, AT B
AT E R H . 0w R RE S R R AR A EERR A B SR KBS R G
bt 25 s M B 5 ) 25 v a8, AT PASRAS B = 4 - This category awards
points based on a brand’s responsiveness to public inquiries about environmental
violation issues in its supply chain. Minimum points are awarded to brands who
respond to inquiries raised via public channels, with more points given to brands
who maintain a regular communication channel with stakeholders and push
suppliers to disclose information about follow-up actions. Maximum points are
given to brands who actively communicate with stakeholders more frequently
than quarterly by using the automatic reporting form provided by the Blue
EcoChain system or equivalent system.

F (0) AT /N AN TR =S E 1 Y 1) A

D (1) R R R 28 7 RN, FERNE S TSR R E .

c () iR N R UL R PR EEE R, HHES A B R F
AT .

B (4) 7] C, &/ 5 a5 5 VA e A . pe PR B 0 R A i o

A (6) 7] B, LhZ 5 o AT 5 0 i v T 4 I i A 35 3 5 R XU
B Wm0 AR A R AR ) B AR R B E M R G 5 A
V5138 AL PR R R R U
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F (0) Brand does not yet provide public channels for inquiry or responses.

D (1) Brand responds to stakeholders stating that all environmental

violation issues raised will be looked into.
C(2) Brand appoints someone to follow up on supplier(s) with
environmental violation(s) and pushes supplier(s) to issue public

explanation(s).

B (4) Brand meets requirements laid out in C, and this individual

communicates with stakeholders on at least a quarterly basis.

A (6) Brand meets requirements laid out in B, and frequency of
communication with stakeholders occurs more often than quarterly
OR brand employs the automatic reporting form provided by the

Blue EcoChain or equivalent system to communicate with
stakeholders about suppliers’ environmental violations and the

effectiveness of corrective actions.

1.2 #HESNEWIHENEE (8 73D
Promote supply chain transparency (8)

b AL = 2 2 T30 o e N 15 U2 ?

What information does the brand proactively provide to the public about its

supply chain in China, and how accessible is this information?

%ﬁlZ%E%%WWA FLAER AL N T 0 44 PR AT b S PR S S,
INILK= Wmhﬁ%%@ﬁH%ﬁ&ﬁ%%%Wﬂﬁ%@ﬁm,%Lf'
é@ﬁ%ﬂ@%T%%%ﬁﬂ [ FsF 45 8 1t A R OB A 2, JUIAT DASRAG B
R A8 T MR REHE SR N R, T AR AR A B Bk R 4%
HHEBRAES R, Wr L3155 547 This category awards points for
providing information about the names and locations of factories in a brand’s
supply chain in China for public supervision. More points are awarded if the brand
includes those suppliers with higher environmental impacts on the Green Supply
Chain Map or equivalent platform, which provides environmental data, rather
than just supplier names in a simple public listing. Maximum points are awarded
if the brand goes beyond disclosure by pushing those suppliers to also track their
own environmental performance via Blue EcoChain or other automated methods.
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F (0) A RELAS A A TE AL B 7 44 R

D (2) AR A AR T B/ DR TR AR P 44 . BRI IRAR (1.2D) &

C (&) [F] D, TR IR P AN T . BB IEPs (1.20) 10,

B (6) [F] C, I ik SR (0 A R 7 b 1A il 258 A0 b 1 8 T 0 8 0 S o A 53 4
B BE&ZFEPs (1.2B) Y,

A (8) 5] B, FFHEsh PRI Hh ] b4k 75 1 (it o i e o A AR B sl A 5 Bl
WRGEH GRS MR . BERIER (1.2A) 12,

F (0) Brand has not disclosed a list of its suppliers in China.

D (2) Brand updates a published list of its suppliers in China at least
annually OR meets equivalent criteria (1.2 D)*3.

C(4) Brand meets requirements laid out in D and the list includes higher
environmental impact suppliers', OR meets equivalent criteria (1.2
C).

B (6) Brand meets requirements laid out in C and publicly discloses supply

chain environmental information through the Green Supply Chain

Map or equivalent maps, OR meets equivalent criteria (1.2 B)6.
A (8) Brand meets requirements laid out in B and pushes suppliers

disclosed on the map to track their own environmental compliance

performance via Blue EcoChain or other automated methods, OR

meets equivalent criteria (1.2 A)Y.

¢ mEER B EERYFBIHEESHESAMMBESLRES, XTA SNMRIRENRIAFRIE KB IREE EH [0) Fik
IRFRE, BEIAKNARERAMNE

MRS NN FEEEEFNERRINT, FR&REEEFFHRHN, FETVEK B BERYOHE
o

1 REERHACHYE (ATESHREENRSHHEY) BEFEESHUAMBHURE, XTEFNIEAHE
MIFRERERTFEERBETAFRE, BRI ARNERERINAE

U RBEEENEEHYE (RHE3RRYMEsSNHNEE) BEHFEESESEMANLRESG XKETASNHES
MEIMHFARERHRARE R @BATAFER, BEIARNHARRERIAMNE

2 Rl gefy i ENESUhREAFRERMMENERRES, HEEENEERET (HPE2 BT HRE
MENE) BEFEESESEMANCES, XTEFSHRBEEARINIDKERNRARE BN OBAT AR, &
ZARNHIMERIAEE .

13 Brand has attempted to push its suppliers in China to use the Blue EcoChain or other automated system to track their own
environmental performance and commit to provide public disclosures regarding violations in a timely manner, thereby accepting
public supervision.

14 “High environmental impact suppliers” refer to suppliers in sections of the supply chain OTHER than cut-and-sew processes,
product final assembly, etc., and that produce industrial wastewater, air emissions and/or solid waste.

15 Brand pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue EcoChain or other
automated system to track their own environmental performance and commit to provide public disclosures regarding violations
in a timely manner, thereby accepting public supervision.

16 Brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue
EcoChain or other automated system to track their own environmental performance and commit to provide public disclosures
regarding violations in a timely manner, thereby accepting public supervision.

17 Brand publicly discloses part of its supply chain environmental information through the Green Supply Chain Map or equivalent
map, AND brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the
Blue EcoChain or other automated system to track their own environmental performance and commit to provide public
disclosures regarding violations in a timely manner, thereby accepting public supervision.

10
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Section 2 - &M 5E K 4T3h Compliance and Corrective Actions

2.1 R R MNP EE R (10 70D
Screen suppliers’ environmental compliance performance (10)
R 153 RV E (LR AT RS, R R AN R IR S R I, FEHES (R
K H S RIS R ?

Does the brand pay attention to environmental risks in its supply chain, screen its

suppliers” environmental compliance performance, and push its suppliers to track

their own environmental compliance?

FEPR 2.1 SVE i AT S PSS R A R AL it WELAE S T A R
HFEA b, BeR R IEAE S BB B AL RGE, SEN O AE R N BE B3
Ba RSy, AT DASRAS B = ) 20 H . R REARE B AR N 7 ORI B B A S R
R, FHREAE LR P IR R IS ST El, W AT LLIRAS B =i 70« This
category examines whether a brand has adopted a mechanism to screen its
suppliers in China for environmental compliance infractions. Minimum points are
extended to brands who conduct systematic screenings on a regular basis, with
more points awarded to brands who adopt Blue EcoChain or an equivalent system
to automate screenings and expedite follow-up actions. Maximum points are
awarded to brands who also push suppliers to actively track their own
performance in real time and who screen potential suppliers for their
environmental performance before qualifying them for business.

F (O et L ) A A 2R 4 N P 3 50 5 R I o
D (25)  ahEDFEE RN FIA LS IR .
c (5 oot I o A A BE A Bk 2R G R I OGTE SN R

PRI SR .
B (7.5)  [A] Co HMEZNHL RS A B AE A B s A B b RS 5E H
S ISR S LRI -
A (10) 7] Bo AHESN AN O B B SR, ElR
I LEBEN S
F (0) Brand has not begun to screen its suppliers’ environmental compliance.
D (2.5) Brand screens its suppliers’ environmental compliance at least
quarterly.
C(5) Brand employs the Blue EcoChain or other automated methods to track

its suppliers’ environmental compliance.

11
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B (7.5) Brand meets requirements laid out in C AND pushes suppliers to track

their own environmental compliance via Blue EcoChain or other

automated methods.
A (10) Brand meets requirements laid out in B AND comprehensively pushes

its suppliers to track their own environmental compliance, including

potential suppliers.

2.2 HESHBER RSO AT UL (12 43

12

Require suppliers to take corrective actions and issue public explanations (12)

fit s 75 HE B0 [ RO Rt AT L B, R R ?

Does the brand require its suppliers with violation records to take corrective

actions to remediate their environmental violations and provide public

explanations regarding any actions taken?

Fabr 2.2 7 R An AT HE ST ) R L R IR S I, e A AR A AT
W o 40 it LA PR 555 S N AR I P A7 9 U, ARy I A 87 R A A T,
YU e 8% SRASHEL i 1) 70 . 40t R RE S H1E ) I AR L 7 At CEDE LI A i ok
T I i P B AT A TAE H D s EGEA AEJR R BT
FRECE R RSt A5 S BURBEAT AT B, AT PASRAS B i o0
Ko o LS R AR S EE RO B S RS, SRR T2 E L E AT R
17 J5 BB NS B A T R RAR JRHE S AT, AT BL3RAS s 70 . This
category looks at the extent to which suppliers with environmental violations
adopt corrective actions and publicly disclose relevant information. To receive
more points, brands must adopt written requirements in their Supplier Code of
Conduct for problem suppliers to pursue corrective actions and push these
suppliers to provide public explanations. More points are awarded if suppliers
provide public explanations regarding the reason for violation, corrective actions
already undertaken or in progress, and current compliance status in a timely
manner (i.e. within ten working days of a violation being identified). Brands are
rewarded maximum points if they also adopt an automated method via Blue
EcoChain or equivalent system for suppliers to actively respond to violations as
soon as they arise and they proactively communicate with stakeholders about
follow-up progress.

F Q0D i T R 3R ] R o i R BB i i

D (2) WM AITERBEMNE G, S5 ANBER AT 9N, I A 28 7
ARV HES I N B
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C (4 [A D, JHHEzh BN F B0k, A /D i AT 0T .

B (100 [ C, HES PN RS K N 18 A3 W A (R A O
o L2 R B B A It A5 5 B EAT T DB HESD i3
5 DS AR I o 6 UE A R, BRI SR R L b SR
BB DL o

A (12) A B. fn il B AR SR B ah b R 48, SALRRT Hi L)

JE H B ATIAT R SR O R AR, I HEShTE S,

F (0) Brand does not require problem suppliers to adopt corrective action

plans or provide public explanations.

D (2) Brand publicly requires supplier environmental compliance in

writing, such as in their Supplier Code of Conduct, and commits to
stakeholders that it will push suppliers to adopt corrective actions.
C(4) Brand meets requirements laid out in D, and commits to pushing

problem suppliers to adopt corrective actions and at least publicly

disclose explanations about their environmental violation issues.

B (10) Brand meets requirements laid out in C and pushes problem
suppliers to promptly?? issue public explanations regarding the

reason for violation, corrective actions already undertaken orin
progress, and current compliance status in a timely manner. Pushes

suppliers with high environmental risks to verify the effectiveness of

the corrective actions??, OR continue to publicly disclose information

on violations, excessive emissions and corrective actions.
A(12) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers to join the Blue EcoChain or equivalent

system to follow a set process for promptly adopting follow-up

corrective actions and conducting information disclosure (even

without brand involvement), and promoted its implementation.

B WY ENE IPENEAHERRREECERNTNTERR, EHATRH

v HYEUEE GCA B H B RWIEERMNE RN, N (EETRLEAR).

20 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

21 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records.”

13
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Section 3 - JEfHGF LN 4SE Extend Green Supply Chain Practices

3.1 b dh RERP RN B S TEE R (8 7))

Responsible management of chemical and raw material supplier(s) (8)

i AL TR S b S SR R BT EAT R0, I R EA B S R I, HE5) ]
ROV o AR WA HH A T U 2

Has the brand identified its chemical and raw material suppliers, screened their

environmental compliance performance, and pushed problem suppliers to

provide public explanations regarding their environmental violations?

5208 2.2 84, ke O SRAREASESIE B RS, =TT

KR AN ) B S REE, S HESHAE S BB P LA B R, ; 2) 2K 1]

AL RN A SIS = A SR R B 7 R O R I B U i . BA

B a IR BEAT 20T U s 3) RAENIR O 5 B S-& MR I, AT L

ARAT B 0 B Gt AR ST v P S T 1 (N R e A A SR E Bl AL
24, SOLRR A2 E H BATHAT 5 S ONE B AT B AR HESh AT,
o] PL3RAS B 5157 20 Similar to 2.1 and 2.2, more points are given to brands

who: 1) adopt Blue EcoChain or equivalent system to follow and respond to real-
time environmental risks within their supply chain in China, automating
screenings and expediting follow-up actions; 2) require suppliers to give public
explanations regarding the reason for violation, corrective actions already
undertaken or in progress, and current compliance status in a timely manner; and

3) require suppliers to actively track their own performance in real time. Brands

receive maximum points when they push their high impact suppliers to also adopt
a set process via Blue EcoChain or equivalent system to actively respond to

violations as soon as they arise and proactively communicate with stakeholders
about follow-up progress.

F QO AR AR ISR B SE ff EAL 2 i SR AR N T
D (2) AW BSE i A A SR MR R NI, O AT BRI

ik
0>
e

o

C (4  [FAD, MRS SEAT RN AR VT ], B
TSR PN 7 (A S IR, HESh ] U 7 & /D A8
FBEAT BEOR A TF U

B (6)  phfHiE I B 85 AE A Bk B H A B B0k R Ge AL i B SRR R
Fe FO IR B B IR I, HE S [ UL R A I 22 )t 20 B 3 B A 11 JiR

2 WY RN IPEMERAEREEEICKNT N IERNER, fEH AT

14



CITI ¥FA- 3855 7.0 CITI 7.0 Evaluation Guidelines

B O BRI B S it 25L& MBUIREAT A TH
B, BRI RS, BREF SR AR SR .
JRFHES A i S SR A S e e o R A B S Bk R G RTE
B S A S S IR I .

A (8)  [AB. Al EAEEE S E AR N A5 T ) 58 H BAT AT R 8
DRI R IR s IR HE VR 5K o

F (0) Brand has not extended its environmental management to chemical
and raw material suppliers.
D (2) Brand extends its environmental management to chemical and raw

material suppliers, and publicly requires environmental compliance

from these suppliers.
C(4) Brand meets requirements laid out in D, and incorporates chemical

and raw material suppliers into its screening scope and screens these

suppliers” environmental compliance on at least a quarterly basis.

Problem suppliers are pushed to take corrective actions and at least

publicly disclose information about their environmental violation

issues.
B (6) Brand employs the Blue EcoChain or other automated methods to
track chemical and raw material suppliers’ environmental compliance

performance, and pushes problem suppliers to promptly?* issue

public explanations regarding the reason for violation, corrective

actions already undertaken or in progress, and current compliance
status in a timely manner, and verify the effectiveness of the
corrective actions?>; OR continue to publicly disclose information on
violations, excessive emissions and corrective actions. Brand pushes

high environmental impact suppliers to track their own environmental

compliance performance via the Blue EcoChain or other automated

methods.
A (8) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers with higher environmental impacts to

follow a set process for adopting follow-up corrective actions and

conducting information disclosure and promoted its implementation.

2 MY FIIBEY GCA E=ANRFEZRRIEEXNANE, ¥ (MEEECERBERIET).

24 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

25 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records”.

15
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3.2 ROKAE AR IR (B ek fotEEE (10 70)

Responsible management of wastewater solid waste (including hazardous waste) (10)

TR 3.2 JCE: it R o P A 3 A e 1)k 7 s A Y ) 7K B v Ak B A it A
W AR PR AL B B, RS AR > 10 48, ZrdEdE 3.2.1 A
322 KA EAT M i2 2B B, REGE W 1l This category looks at how
the brand extends its environmental management to the centralized wastewater
treatment facilities and solid waste treatment facilities their suppliers use and
whether they commit to reducing solid waste (including hazardous waste) in their
supply chain. The total score of category 3.2 is 10, while the conversion ratio for
indicators 3.2.1 and 3.2.2 will vary by industry (see Appendix Il).

3.2.1 KA SUEE 1%

Responsible management of wastewater

16

i LA 75 TR AR B R R /K AR B S HE TSRS A, I PR A B AE i 215 K B
AFE W ?  Has the brand identified suppliers’ path of wastewater treatment
and discharge, and if so, has the brand extended environmental compliance
requirements to centralized wastewater treatment facilities?

Tabr 3.2.1 BRI ADRYE K TS G 5B A N 3k AT 20 2R A BE
HES PRI A T HE AN 5K S A BB A4 Pk, DA 55 K S b PR
it Z 1AV 2 78 B HRTBOhRAE o« 40 ot R B 08 8 TG B8 0 7K B v Ab PRVt Y A 5 5
I, RS ] AL 15 0 AR AR PR B R 5 7K B Hh Ak B8 it R R LA
T, JURT DASRAS B i i) 20 Hi . A0t R RE A Bl v K B Hh AL BRI DRV E B B Y
LG IR IN,  BHESA7 LA 0] )75 7K B Hh AL BRSO it R BRCRE S it ool
RS AR A FF U B AT L3R4S 5 551 47 - Inthis section, brands are required
at a minimum to conduct differentiated management based on supplier
wastewater pollutant volume and type and require suppliers to publicly disclose
information about their path of wastewater discharge, including the names of
centralized treatment plants and relevant discharge standards. More points are
awarded to brands who regularly check the environmental compliance of
centralized treatment facilities receiving suppliers” wastewater, and request that
centralized treatment sites adopt corrective actions when infractions occur.
Maximum points are awarded to brands who push their suppliers’ centralized
wastewater treatment facilities to track their own compliance status or adopt
corrective measures and issue public explanations about their environmental
violation issues.
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fit R T R RV Bt L 7 ) PR AR A PR R TR A
it R [ e HE OB K AR, HES L T Ui B HE A 15K
e b F Ul ) A4 AR, BL R 5 K AR A PR 2 18] 24 58 B

JBUbRES

fit PR AL I i PR T K B P AR PR Tt 20 AN A R VL Bl 2 B
FHE ZIA B SR I .

i 30 I o A A B A B Ak R SIS K SR P AR B
it A3 B IR I o FHEh il ALV P 55 A7 A SR B R 175 7K
A A PR it R FCRE A i

Al B, JFHESNTE KA b Ak P it i B A A5 B i CHA B Bk
RGRTEE SIS IR IL; BRIES A7 AE A5 ] 7L 5 K 5
o A BB R OB S I, A D B R A R SR AL B
J7 R AR I B it . PR S IR HEAT A TT S

Brand does not pay attention to its suppliers’ path of wastewater
treatment and discharge.
Brand identifies which suppliers use offsite wastewater treatment

facilities and pushes those suppliers to publicly disclose the name of

centralized wastewater treatment facilities receiving their

wastewater, as well as the discharge standard stipulated in the

agreement between the centralized wastewater treatment facility

and supplier.?’
Brand incorporates suppliers’ centralized wastewater treatment

facilities into its screening scope and conducts screenings on at

least a quarterly basis.
Brand employs the Blue EcoChain or other automated methods to

track the environmental compliance performance of centralized

wastewater treatment facilities. Brand pushes suppliers to notify

centralized wastewater treatment facilities with environmental

violations to adopt corrective measures.

* EHNFHASKEPLERBITENRE, WHEFANTER. 8T L HRcE, WEERESSKES

SRFRIR 3 < B2 TT A R K AR ER B

27 The discharge standard a supplier adopts when it discharges into a centralized wastewater treatment facility or natural
environment. If the supplier does not adopt national, local or industry standards, then the wastewater treatment agreement
between the supplier and centralized wastewater treatment facility must be provided.

17
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A (10) Brand meets the requirements laid out in B and pushes centralized

wastewater treatment facilities to track their own environmental

performance via Blue EcoChain or other automated methods OR
pushes centralized wastewater treatment facilities to adopt

corrective measures and at least issue public explanations regarding

the reason for violation, corrective actions already undertaken or in

progress, and current compliance status.

322  BEMREY) (BEBRIEYD TGUEERE

18

Responsible management of solid waste (including hazardous waste)

i R T HE S AR I R B B A IR W AR &, SR SR URAL K 2 R TSR 3
SR8 AL A 2 AL R R B R AN B R, R A EE S IR, ) a3
AL B R B R AT U6 2 Does the brand push suppliers to reduce the

amount of solid waste generated and increase resource utilization? Has the brand
extended its environmental management to solid waste treatment facilities, and

pushed those with violation records to provide public explanations regarding their

environmental violations?

A0 b R R B HE B LE A N T WA TH I AE AT R T &y PR A 73 EI’JIW
PR B R PR Y B SRR KRS A R R m{

B AT RATHRAEZS], WAT A2 S H) 70 8. i hEE w] Lo A %?l
JRACE RIS R, HES) o) @A R St st A B A A B JR R L R
J7 FE B O AR B AR i . IS IR AT 2 TF 30 %TEZJJIEESLE
P oF H ISR I, RIS 53 4. As brands push their suppliers in China
to increase the use of recycled materials, reduce the amount of solid waste
generated in the production process, and improve the reuse of their own solid
waste, and as the brands track, quantify and publicly disclose best practices, they
will receive corresponding scores in this category. Brands can also receive points
if they extend their compliance screening to solid waste treatment facilities,
require those with violations to give public explanations regarding the reason for
violation, corrective actions already undertaken or in progress, and current
compliance status in a timely manner; and require them to actively track their
own performance in real-time.



F (0
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e L ) AR S (AL L e [ R 7 2 A A A B ) AL

i AL T BRI e B IR A 7 A P AR I AR IR, IRt AT
A FATIETAT o B At LR 20 50 67 A i 2 (R 2 e 1 [ R A A Ak
B, HFRITERAEL S

Al D, AhHESNE BN RIS EABEIF AT ER 20
[ R PR A B PR (A L 7 ) [ R A% AN AL B T 4N
MERVEHE, FEBENEM RIS SR, It
L T T SR A3 R D[] 8 e A AR A i R FCRE i i
dh RAESNE R BN T GE T . BB BT A PR A [ 44
RV« FER AN BTSR[] PR e A% A
Ak e o R A A A ESE B S R G OTE B B A B A R
Bl;  BRIESNAFAEIR I ) 7L 1 [ K e 7 AN Ak BB T R DU 58 it
/A R A B SR L RO S B C A R R B
Jiti PREEE RBUIRIEAT AT

oo FELATE B0 4 SR (4 SR S B B - B - T A BRI o A
WA, I RAG FEARE AR R R R, ST IR AT

REERD

Brand has not yet pay attention to the issue of solid waste
discharge, transfer and treatment.

Brand publicly requires suppliers to reduce, reuse and recycle solid

waste generated from the production processes. OR Brand
extends its environmental management to solid waste treatment

facilities, and publicly requires them for environmental

compliance.

Brand meets the requirements laid out in D and pushes suppliers
in China to measure, track and publicly disclose the amount of solid
waste generated in the production processes. OR Brand
incorporates solid waste treatment facilities into its screening
scope, screens these suppliers for environmental compliance on at
least a quarterly basis, and pushes suppliers to notify solid waste
treatment facilities with environmental violations to adopt
corrective measures.

Brand pushes suppliers in China to measure, track and publicly
disclose the amount of solid waste reduced, reused and recycled

in the production processes. Brand pushes the solid waste
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treatment facilities to track their own environmental compliance
performance via the Blue EcoChain or other automated methods,

or pushes problem suppliers to take corrective action and at least

issue public explanations regarding the reason for the violation,

corrective actions are already undertaken or in progress, and
current compliance status.

A (10) Brand promotes a fully closed-loop flow of materials in its supply
chain in China to achieve a “resources-products-consumption-
renewable resource” cycle, and publicly share best practices on

solid waste reduction and resource utilization.

3.3 Y sEEE (4 9)

20

Responsible management of logistics supplier(s) (4)

i AL T D B R BEAT IR, B A SR IL,  HESh [ L 7 X
Py AR AU ?

Has the brand identified its logistics supplier, screened their environmental

compliance performance, and pushed problem suppliers to provide public

explanations regarding their environmental violations?

s A 1 KR A S B EOAM B 3R G, RIS RN ) H 351k
AL, /SZHHL?EZJJ?”‘M,\W%; T I XU s 2) BERAFAEISG i @t ) 103 it
IS S S A B R AR B SR A T R SR B B e . AR A
FPVIRIEAT AT B 3) BRI O B & PSS I, AT LL3RAG
R E ans S A N il IR A SRS A A RS, 5N
fE T2 5E H FAT AT 5 2B ONE B A TR IHHES AT, AT LSRG
B¢ 15157 % More points are given to brands who: 1) adopt Blue EcoChain or
equivalent system to follow and respond to real-time environmental risks within
their supply chain in China, automating screenings and expediting follow-up
actions; 2) require suppliers to give public explanations regarding the reason for
violation, corrective actions already undertaken or in progress, and current
compliance status in a timely manner; and 3) require logistics suppliers to actively
track their own performance in real time. Brands receive maximum points when
they push their logistics suppliers to also adopt a set process via Blue EcoChain or
equivalent system to actively respond to violations as soon as they arise and
proactively communicate with stakeholders about follow-up progress.



F (O
D (D
Cc (2

B (3)
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R0 A BR85S e DI AL I 7

an RO A B A S AL N R, AT BRI S

7] D, YRR AR RG], 2= B A i R it
IS BT G AR I s 20 [l A R 7 %R D P 45 3 A T R K
AAFE BT

i R 1o B W A A5 B LAt Bk R G TR LN R I A B S
RN, HESH ] B R R R B aghe PS50 R0 A P R DR T R
FIRRZP S EXE’JE'%EMEEE RIEA IR FEAT AT o i EHES))
Vi AR L O A SRS F B R GRTE H SIS IR
8

7] Bo it -5 U A I T 5 D 240 7 e AT AT I R B RN 3 R (1)
VAR, JFEHEZhVESE.

Brand has not extended its environmental management to logistics
suppliers.
Brand extends its environmental management to logistics suppliers,

and publicly requires environmental compliance from these suppliers.

Brand meets requirements laid out in D, and incorporates logistics

suppliers into its screening scope and screens these suppliers’

environmental compliance on at least a quarterly basis. Problem

suppliers are pushed to take corrective actions and at lease disclose

information about their environmental violation issues.

Brand employs the Blue EcoChain or other automated methods to

track logistics suppliers’ environmental compliance performance, and

pushes problem suppliers to promptly issue public explanations

regarding the reason for violation, corrective actions already

undertaken or in progress, and current compliance status in a timely

manner. Brand pushes logistics suppliers to track their own

environmental compliance performance via the Blue EcoChain or

other automated methods.

Brand meets requirements laid out in B, and has reached a written
agreement with its logistics suppliers to follow a set process for
adopting follow-up corrective actions and conducting information

disclosure and promoted its implementation.
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3.4 HENRE E EER ANV EEM S X (10 73
Push direct suppliers to control environmental risks along their own supply chains
(10)

i L 75 3 Sh BN A 2L AUV R PR 5 & IR I, HE B [ i {1k 7
BT RS A 2T 5 ?

Has the brand pushed its direct suppliers to screen their own suppliers’

environmental compliance performance, and pushed problem suppliers to

implement corrective actions and issue public explanations about their

environmental violations?

N E AR RS B IR R, HES) A RS AR Y A TT R, U AT PASR
13— 8. N E AR RS HESH AL NI R O B B A S R, )
AT DLSRAG B 20 o A0 B ) EL R A B sl B i AR SRR B B R &

LA N R TR 20 08 e BAT AT 5 228 DSOS B A TR AR HES AT . U
ﬂuz’}'\ﬁf =780 Initial points are awarded to brands whose direct suppliers
screen sub-tier suppliers’ performance on a regular basis, and push sub-tier
suppliers to give public explanations about their violation(s) and demonstrate the
effectiveness of corrective actions. More points are given to brands whose direct
suppliers have pushed sub-tier suppliers to actively track their own performance
in real time. Brands receive maximum points when their direct suppliers adopt a
set process via Blue EcoChain or equivalent system with their own suppliers, who
actively respond to violations as soon as they arise and proactively communicate
with stakeholders about follow-up progress.

F (O i R HES) ELEE BEN R T AR R

D (2) oo LI T A I T I 25 2 HE B L (3 o e R O 4 N e 14 345
HMEI

c (3 [ D, FHEz) EL N 7 2 P8 B A b e R EL M 7] )34 5 5 IR
s FHES ] WA N 7 e 358 3 RLIEAT B CSOR A U

B (7.5) A HES) ELE AUV AR T B i A A HE B Al B Bk R G OTE H A
o2 AL & R, HE S [ {3k 7 K i 28 gl A 853 07 A= 14 Ji
PRl B Oy SR B LA R I B s it L PR S R ﬂ,f)”fljilﬁﬁ NI,
SRR AR RS o L PR T s Lk o e 3 o o A A B
HoAh H 3 R G0 H B AR SR

2 WY RN IPEMERHERERELENTIIERR, FHATIREA
» MY BB GCA B=TTIMERERIEBMMN BN, HR (MR EELREGRES).
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A (10D Al B, ELEMEN i 5 AN RS h 1 20 5 2 B AT AT JA SR SR I
FRMPRE, FFHEhTE S,

F (0) Brand has not taken action to push its direct suppliers to conduct
compliance screenings.

D (2) Brand pushes direct suppliers to screen their own suppliers’

environmental compliance through supplier trainings or other programs.

C(5) Brand meets requirements laid out in D, and pushes its direct suppliers

to screen their own suppliers for environmental compliance on at least

a quarterly basis. Problem suppliers are pushed to take corrective

actions and disclose information about their environmental violation

issues.
B (7.5) Brand pushes its direct suppliers to employ the Blue EcoChain or other
automated methods to track their own suppliers’ environmental

compliance, and pushes problem suppliers to promptly*° issue public
explanations regarding the reason for violation, corrective actions

already undertaken or in progress, and current compliance status in a
timely manner, and verify the effectiveness of the corrective actions3!.
Brand’s direct suppliers push their own suppliers to track their

environmental compliance performance via the Blue EcoChain or other
automated methods.

A (10) Brand meets the requirements laid out in B, and brand’s direct
suppliers have reached a written agreement with their own suppliers to

follow a set process for adopting follow-up corrective actions and

conducting information disclosure, and promoted its implementation.

30 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

31 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records.”
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Section 4 - J7BEJEHE Energy Conservation and Emissions Reduction

4.1

4.2

24

FEB 7 AR REAE MBI AL T, I BRI 5 SR A B (12 73)

Push suppliers to reduce their energy use and carbon footprint AND disclose

energy and climate data (12)

il AL 75 B8 BEUR SR S SRR B b, RO T HE S £ S LI BE P EVRIE #E
A = SARHE R LR RS, A TE R A SRS TR AR R, R BE VR
it 48 R e R SR A1) 7

Has the brand set up energy and greenhouse gas emissions reduction targets,

identified high energy consuming and greenhouse gas emitting suppliers in its

supply chain in China, and required these suppliers to publicly disclose their

energy consumption and climate data as well as best practices for energy

conservation and emissions reduction?

G A3 1593 A H it R I B S AT 3l SCTI HB 8 1) 8 it AT 3 B (I 8 R 0N
0.12) . This part of the score is calculated from the brand's overall Supply Chain
Climate Action SCTI score (the conversion ratio is 0.12).

FHEBT) (1t 7 7o B AL B MBS G HEIL, I3 e {5 Sl e M Jdle (12 73

Push suppliers to reduce resource use and pollutant emissions AND disclose

pollutant release and transfer data (12)

il AL 75 8 BEURTHAE 519 AWl F bw, U000 I HESH £ S SN B b B
M5 G HE R I BERI RS, I R AT S G O A Jdle e B IR 20 A
Qe HE S ?

Has the brand set up resource consumption and pollutant emissions reduction

targets, identified high resource-consuming and pollutant-discharging suppliers in

its supply chain, and pushed these suppliers to publicly disclose their pollutant

release and transfer data as well as best practices for resource conservation and

emissions reduction?

FEAR 4.2 JSUE i R T HE ST B PR B M ST VIR . a0 dh R RE
g WAL AR B bR, JFHESIER BN IS BRI, WAL SRAFIEA 4.
G0 i AL RE S FHE S AR RIS B BRI R R L 9 SR R ) A L e 4 R S
15 R HE B, AR R TE RAGTE BN E PR B IR A 5 15 e H
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R W, WIREN 315 & 5147 . Section 4.2 is similar to section 4.1, but
instead looks at data on pollutant release and transfer (PRTR), including water use,
total waste, and pollutant discharge. Setting up such targets and engaging related
suppliers in China to participate in reduction programs will gain brands minimum
points. Maximum points require the active disclosure of annual PRTR data from
brands’ high environmental impact suppliers, as well as the publication of relevant
information about best practices or measures to improve poorer performance
through reduction programs.

FCO) b R B B A T A AT ] 8 3 575 et A o

D (2)  FhIRATE R AT B FE 515 Gtk B b o

C (4) [ D, WRHIFESEPERIEE T IS FEST5 4R £ B3R, iR
PEEFER . V5 RHBGR BRI, FERUHES) R 8 e BRAIG BRI
TFE S5 R T R B B I W B P THT R

B (8)  [A] C, FFRpaltzhr e v ik v ¥ I T L e A/ TS Yo e s 44t
VR BE T FE A T AT 55T 6 5 15 Qe HE U R R -

A (12) [ B, JFERIERIEIEFE S T5 R B brr G, RBIMATT R
A FE A 7 AU 5 5 R 505 e HE T e 191

F (0) Brand has not yet set up or publicly disclosed resource consumption

and pollutant emissions reduction target(s).

D (2) Brand has publicly disclosed resource use and pollutant emissions

reduction target(s).

C(4) Brand meets the requirements laid out in D, and has identified priority
sectors for resource use and pollutant emissions in its supply chain in

China, as well as suppliers with high resource consumption and
pollutant emissions. Brand has adopted written policies to push these
suppliers to reduce their resource consumption and pollutant

emissions, and to calculate their pollutant release and transfer (PRTR)

data.

B (8) Brand meets the requirements laid out in C, and continuously pushes
identified high resource users and/or polluters in its supply chain in
China to measure and publicly disclose their PRTR data.

A(12) Brand meets requirements laid out in B and verifies the rigor of
resource use and pollutant emissions reduction target. Brand has

identified and openly published best practices to reduce resource

consumption and pollutant emissions in its supply chain in China.
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Section 5 — EFH ARG H%EFFE Promote Public Green Choice

5.1 5l Sk N BEA BERIUELF 1™ dh (8 73

Guide the public into choosing products made by supply chains with

comparatively superior environmental performance (8)

il AL 75 30 i AR AR AR (LN T OB A BRI LA, 51 R AR
PIBE R BER I IFAF H 2r i 35 2

Does the brand disclose information about its work to push its suppliers in China

to improve their environmental performance? Does the brand guide the public
into paying attention to the environmental performance of its supply chains in
China, with the aim of enabling consumers to use this information to make green

purchasing decisions?

AN RRAE A TF AT L5 BRI FE A L, B g i 4 (0 fi S B b 1 S5 rT AL Y
G GI A AR T RO L i i A P i AR A B A S s L, AT

PL3R 1S 5% 151 77 20 - The disclosure of information on supplier environmental
improvements will gain brands minimum points, whereas brands who actively
interact with consumers and use the Green Supply Chain Map or other traceability
initiatives to publicly visualize brands’ efforts to reduce the environmental

impacts of upstream production processes will gain maximum points.

F (O oot L AR FR AR O A
D (1) MBS IR G AT il B B 6 5 AT IRIE, )

e HAEN £ SR AN 7 B A BRI A

C (2>  AhPNEEZ EHANMN/BE TS, 513 Ak T iR e g N
e EAL PR BRI Y o S B R A0

B (5) AL SR 0 BN B [ 55 R ALK I 5 2K, 48 5 LN BE (Y B i,
GIF AR TR b ORI 3 A P I RE A B R R D

A (8)  AHENEEATIIRIE, A2 ARFEARFLX dh Bl s AR A e A
MISEm &S, 5l ARG Tk,

F (0) Brand has not yet conducted this type of work.

D (1) Brand proactively discloses information in annual reports and other public
documents, websites, social media platforms or other public channels

26
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B (5)

A (8)
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about its work to oversee compliance state and improve supplier
environmental performance.

Brand guides the public through online interactions and/or offline activities
to understand its best practices to motivate suppliers in China to improve
their environmental performance.

Brand improves the traceability of its supply chain through the Green Supply
Chain Map or other methods of visualization to guide the public into
understanding how brands manage the environmental impacts of upstream
production processes.

Brand guides the public to make green choices by publicly communicating its
real-time efforts to manage the environmental impacts of manufacturing

along its upstream supply chain.
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M=% Appendix |

X Tl ANEATIE, 2.1 A1 2,20 3.1 F AR B RS LA S (AN R T DA 72 i 1 A r= Bl A 2

AT Since the CITI covers a range of different industries, sections 2.1/2.2 and 3.1 shall

respectively reward brands' screening and pushing of suppliers that comprise the production

or processing segment of the following products (not necessarily exhaustive):

A7k /7= A

Industry/product

Textile (including

accessories)

o) R (EREE, JKBE. EEBEITE)  BKR. #
BT SAREECR T (BB, Reifih. IREE. FE. M. K
T BT B B o AR
Yarn, fabric (including dying, washing, after treatment processes),

rubber, plastic, garment, accessory plant, packaging facility

GeRHBFISE S SR AT
Dyestuff and auxiliary facility,

raw hides processing facility

ED

Leather

B ZBRL (PUL EVA) SEEEICHMEN, BETOAE, B
B, BifE) T, k) Rubber, plastic (PU, EVA) facility, upper
material facility, shoe factory, accessory facility, packaging

materials facility

ORI A ) SRR A
R BRIRES S R )
Facility of adhesives and other chemicals, raw
hides processing, and raw materials such as

white carbon black and calcium carbonate

IT/Z W/ % etk
IT, Household
Appliances, and

Diversified

RS  Ahse) . A HEHEA . Bl
WeEg AR, M
Circuit boards, cases/shells, connectors, resistors and capacitors,

batteries, glass, assembly facility, packaging materials facility

SIBIEAELT . B CRRRAUR, (R
B e
Metal processing supplier, chemical (special

gas, welding aid, etc.) production facility

"

Automobile

KNP FERIEARREF] " H] Motors, spare parts,

rubber, assembly facility, packaging materials facility

SBIEME T BT AT
Metal processing, rubber, chemical

production facility

Ligi

Tire

B AR

Rubber facility, packaging material facility

WIS AR

Chemical and additive production facility

i

Paper

wA . AR

Paper, print, packaging materials facility

AR AT A2 LN RS Pulp, raw

chemical materials production facility

H A2 S il
Household & Personal

Care

Vel RERe) L kg B
Cleaning products, cosmetics manufacturing processing and

packaging materials facility

WIS AR

Chemical and additive production facility

B i

Food manufacturing

BN B

Food processing facility, packaging material facility

BRI . IINF Livestock husbandry

and additive production facility

. orl, %

Wine, beverage, tea

R ORISR W) BAFBLRIRS . R UL

Beverage facility, alcohol producer, packaging materials facility

g
Additive production facility

[y A= AT
Industrial Chemicals Chemical raw materials and packaging materials facility
il i BT A2 SR AE IR AR =T
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21&2.2

Pharmaceuticals

Pharmaceutical manufacturers, packaging materials facility

Chemical and biologics production facility

WM KR IS mEE. M. WRSEEM A

R RUE AMRERRA, A

it . . . . . N .
| Interior decoration, furniture, glass, aluminum alloy, porcelain A 77] Raw materials such as steel, cement,
Real Estate
production facility stone, chemical production facility
T REFMR BERAERE L IEKARERT S KK WA, BB IR AL B R

Environment and

Waste Management

Waste incineration, centralized wastewater treatment facility,

landfill plant

Fly ash, incineration residue, sewage

treatment facility

Wit

Logistics

AREEEARL, B Oz, B, KB WA= ISR
L, /MRS IRALR Packaging and other raw materials,
transportation (air, land, water) equipment production facility/

service provider, warehouse and yard service provider

TSR A

Oil and other fuel production facility
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=% Appendix II

EESEARATIE, Frfabs 3.2.1 f 3.2.2 MIHTH REC S H T
Since the CITI covers a range of different industries, the proposed conversion ratio *for

indicators 3.2.1 and 3.2.2 is presented as below:

47k Industry

PP Logistics 0 1
F5HLF" Real Estate 0.2 0.8
IT 0.3 0.7
¥ Tire
&% Automobile
% J64k Diversified
ZXH, Household Appliances

B RHIE Food manufacturing 0.5 0.5

. k. & Wine, beverage, tea
FBEE VL. Environment and Waste Management
JZ3E Leather 0.6 0.4

#1124 Pharmaceuticals

H F k225 %3 Household & Personal Care
Zi4R Textile 0.7 0.3
4% Paper 0.8 0.2
44T Industrial Chemicals

2 IRAESE (2015 HERFLITER)

33 This ratio consults "2015 Annual Statistics Report on Environmental in China "
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