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AIE 552 X Terms and Definitions

1.

mf# brand:

) 22 J2 G AR N R SR, i I AR P AR AR, K AR s T T A
An organization that conducts procurement from multiple levels of suppliers,
coordinates production and distribution processes, and ultimately provides

products to end users.?

BERBE supply chain:

A7 SOmIE AR T, B RO iR B g B P I I I B A G,
FeZ 2 LN 7 . The chain or network of production and distribution
processes? through which products are ultimately provided to end users, and

that includes multiple tiers of suppliers.

LN supplier:

[F1) i S B 7 it A IR 25 B 2235, AUFRAEANER T i R & L) S R kAl
BRI EARHR R . 54 R IR SRR (i K S A B
Bt [ R YA FE i) . An entity that provides products and services to
a brand,® including but not necessarily limited to a brand’s subsidiary factories
and other affiliated enterprises, production subcontractors, raw materials
providers, and service providers for production processes (e.g. centralized

wastewater treatment facilities, solid and hazardous waste treatment facilities).

IERAC VAT = KA e A g ARl B R P2 VAT
Direct supplier: A supplier that has directly signed a procurement contract with

a brand.

RPN . IE ROV R 2 A 5 R LA A 3 ) IR AL R
Potential supplier: A supplier that is intended for future cooperation with a

brand, but has not yet officially become a supplier.

RN AR B C S, H AR A SRS R D B s Dl s%
BEAT A TP UL IR PN

UL N H (PR E TR GB/T 24420-2009)
2 This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).
3 E XS (HEREE RIS EFIAER GB/T 24420-2009)
4 This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).
S ME XS H (HLRIRE X E BAER GB/T 24420-2009)
6 This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).



Problem supplier: A supplier with existing environmental violation(s) that has
not vyet publicly disclosed an explanation about the reasons for its

environmental violation(s) and the status of corrective actions.

4. V5/KEP APV centralized wastewater treatment facility:
i I g A TE T SR IR K, P X S AL HE S B 3R A P K A P Al 5%
I HLAHRZK BE NS 1K 2IAH < HE TR HHE 22 5K A Aol BT , (35 - A S A 2 7Y
IS KA X (AR R TR X . PR IX ., Tk IR S5
JRIKALEE] 457, An enterprise or agency that collects effluent via receiving
pipes or channels or other means from two or more pollution-discharging
entities, provides wastewater treatment services, and then discharges water
that is able to comply with the requirements of relevant discharge standards.
Such facilities include various sizes and types of municipal wastewater
treatment plants and wastewater treatment plants for areas or districts

(including industrial parks, development zones, and industrial clusters).®

(B #:HEL indirect discharge:
HEG B R A FE 5 K AR PR R GEHETSUK TS GePHI4T 9% An entity’s discharge
of wastewater pollutants into a public wastewater treatment facility.°

5. F|#J5 stakeholder:
5 RS EGE S A R 2R R R R, ARV FR R T T RR R 25 77 A
RO EFREE Y (Green Choice Alliance, GCA) HIFMELLZA R b, A1/ B3
AL ZA Sl 7%
An organization that holds a relationship of interest in a brand’s decisions or

activities. 12

In these evaluation guidelines, "stakeholders" shall include
environmental organizations that are members of the Green Choice Alliance

(GCA), and/or equivalent organizations and their members.

6. ZREOIEFEEEY Green Choice Alliance (GCA):
H IPE &5 21 ZXIMRALT 2007 FREHOLIECE, HElH 58 FKIMRA
R BIEEINRAG B A A RS 5EIAT 4 N5 BAR R,

7 e XS (R DTS R HERME GB30484-2013)

8 This definition references the Battery Industrial Pollution Discharge Standards (GB30484-2013).
o e XS (it ks e HEschaiE GB30484-2013)

10 This definition references the Battery Industrial Pollution Discharge Standards (GB30484-2013).
1 ke X2 150 AR KR

2 This definition references relevant I1SO standards.

B3 http://www.ipe.org.cn/about/ngo.aspx



http://www.ipe.org.cn/about/ngo.aspx

PRt Al PRI R I, SCI T REYsHE.  An alliance founded and launched
by 21 environmental organizations including IPE in 2007, with the aim of
incorporating environmental information disclosure and public participation
into supplier management systems, and promoting enterprises to improve their
environmental performance and reduce their resource use and emissions. The

GCA currently has 58 environmental NGO members.'*

7. B PEEIEE Blue Map Database:
EE IPE BUSZIHFAES A TFAE S 22, TE . Wi T4 31 ME HATEL
X\ 338 AL T A AT b X PR B ot S 2 . HE R i A Gl B
3, FEMEESRFEASE: pAe NRILAE A SIS, . A %N RIEUT
B NI AT Pk T RN RIBURF B AT 2 AR A PR R P il |
THIEE WX SRR Mt BT I BUME T PRSI S B
BT E At KR, BB FEREw. KESE. R%.
HWITHE ;7 IE . The public environmental database established and
operated by IPE that collects and consolidates environmental quality data,
emissions data and pollution source supervision records published by 31
provinces and administrative areas and 338 prefecture-level cities across China.
The database’s main sources of information include: the website of China’s
Ministry of Ecology and Environment (MEE), websites for ecology and
environment departments and people’s governments of provinces and
prefecture-level cities across China, as well as county-level environmental
authorities that have launched official websites; environmental supervision
information quoted by government departments in mainstream media; official
government Weibo accounts; and official channels used by government water
resources, land and resources, housing, development and reform,

meteorological, and marine authorities.

8. ¥IEFEI environmental violation(s):
HE 7 RAGI S AR () b 57 i ORI AR 7= 20 5 T A 3 e [ 2 A 3l 7 34
TRIEEE AR RS B, BLACE T iiAAR () MV ERAARAE o) @ ) 2 A%
P25 (5 S . Information published by official sources regarding enterprises
(or public institutions) violating national and local environmental protection
laws and regulations during construction, production and operations processes,

as well as publicly confirmed complaints and reports against enterprises (or

14 http://wwwen.ipe.org.cn/about/ngo.aspx
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10.

11.

public institutions) with violation issues.

WA (BRI  environmental compliance [performance]:

f (FO MERAL R e &8 MITHRBE S IR G E XM/ Bt
TR VE R LM EE SR . An enterprise (or public institution) maintaining
compliance with national and/or local environmental protection laws and
regulations during processes including construction, production, operations and

relocation.

W RZME N 5 S MR I screen suppliers’ environmental compliance
performance

rits PRSP o 3t P A B P 5 PR SR A /B A R L R R A g i
1A @, The process by which a brand utilizes the Blue Map or equivalent data
platform to screen its suppliers for environmental violations via single-line

and/or batch searches.

NI CESR. RAT. #%5%)  publicly explain (require, publish, disclose):
WIFBUT G AR, IPE M, gk, BEBRSRE, DB
F X RAT(E B . The process of publicly releasing information in written form
through such channels as government platforms, corporate websites, IPE’s
website, traditional media, and social media (e.g. official Weibo, WeChat public

accounts, etc.).

B AE B A JF AR process for adopting corrective actions and
conducting information disclosure

A RS RN R L), N R H IR S 2D R B AT U
P A AT AR AN B TP 858 3 00 ) R A 1) R PR 8 7 SR B L8 R B B Y
e SR A AR s FEAE BN R AR AT ShIN R HURLX it « A brand and
supplier reaching an agreement as follows: once an environmental violation
arises, the supplier must at least take the initiative to issue public explanation(s)
with content including but not limited to the reason for the violation, corrective
actions already completed or in progress, and current compliance status in a
timely manner. The brand must also adopt measures to be responsive if the

supplier has not yet initiated corrective actions.



12.

13.

14.

FiEE 8% Blue EcoChain:

ol W A A A i T T W e PR A e ) B B B A B HE TR A X
THEA I, AT RSN PRER BN R A PR R I, SIS A B A PR
W E sz AT . i TEAEEN R, v LS SR D SR S AR
R BERTHERS, I S AT ER S

The Blue EcoChain system is an automated supply chain environmental
management tool built on the consolidation of environmental data resources
via Blue Map Database. It allows brands to receive dynamic, instantaneous
updates about suppliers’ environmental performance by automating the
environmental compliance screening process and tracking the appearance of
violation records and corrective actions in real time. It also empowers suppliers
who use this tool to demonstrate continued compliance, receive updates on
their own performance, alert brands if problems arise along their supply chain

in China, and proactively disclose their own information in a timely manner.

H 3R #% automatic reporting form

B A A BESR AE B) E A B 2 B 3 T8 i P B SR AR A A A T
o ELRIR AR . ATFULE . BeIRiE. PRTR HUR RSN, The
automated data chart provided by the Blue Map Database. The chart
summarizes information about enterprises tracked by a user including
environmental violation records, public explanations, verification of corrective

actions, etc.

SN BRI Green Supply Chain Map

ZR AN BRI T NRDC AT IPE JE[RITF R, B AR R s SIS il RS 325 B ik

RTS8 5 FHR ) R VA o 122 CDIRE ot R P A 2 7 44 B 55 PR ORI A2 7K A 4 il

SN TT VRS EE AT ORI, DL I R B AL R B A 855 AL ) S PR AT B0
The green supply chain map, co-developed by NRDC and IPE, is a leadership

initiative dedicated to showcasing brands’ commitment to supply chain

transparency and environmental management. It openly links brands' supplier

lists to publicly-available environmental data, including real-time data for air

emissions and wastewater discharge, to demonstrate brands’ concrete actions

to monitor and improve environmental performance along their supply chain.

BeR 52 EE energy and climate data:
MR R A R R RS AR AR HE SR . RN R AT L@ IS IPE VS S
HER S R 54 (PRTR) P &5 BUHAR A FFF & # R bl 4F B 40 d -



15.

Suppliers’” annual data on energy use and greenhouse gas emissions. Suppliers
can disclose their annual data through IPE’s pollutant release and transfer

registry (PRTR) platform or other public platforms.

15 9L R BE  pollutant release and transfer (PRTR) data:

PER P AE B BTURALT ] RAMIKIS e AR R HRBCS Fe R Bl . A
f AT LA 1PE FTS G SR (PRTRD ~F & 8L A T &4
& IR FEREE G . Suppliers’ annual data on resource consumption, air and
water pollutant discharge, and solid waste release and transfer. Suppliers can
disclose their annual data through IPE’s pollutant release and transfer (PRTR)

data platform or other public platforms.



e TRIZARER Y, WSHARIESE SC (T i 0 (8 7 £ AR5 1 H
DISR R, AR RBERCR, REMMEHINTRIZL) .
NOTE: For underlined terms, please refer to the above “terms & definitions” section.

(In order to facilitate readability, terms including “brand” and “supplier” are not always

underlined since they appear frequently in the evaluation guidelines.)

Section 1- ¥ 53i&# Responsiveness and Transparency

1.1 AR S5 (8 4))
Respond to enquiries and engage with the public (8)

vive RGN T AL PR S5 R0 G 4T [l 97 2
How does the brand respond when notified that its supplier(s) have been found to

have environmental violation(s)?

FEAR 1.1 SCVE b R o] [m] 2 23 ARt 0 FLAER B A B B AR B 1] BT it
RERE XS A~ A IS 23 T SRAE SR L ) 18] DT A H (RIS, T AT PASRAS — € i) 70 # 4
ar R RE S 5 R i 7 DR € BAVAN I, IR HESN AL NV AR A TSR, AT B
AT = I E . i L RE e R B I AR S RE TR AL B B IR BSE AR 4
b 2R R R A 5 R 25 5 vl , AT L3RS 5% =i 4. This category awards
points based on a brand’s responsiveness to public inquiries about environmental
violation issues in its supply chain. Minimum points are awarded to brands who
respond to inquiries raised via public channels, with more points given to brands
who maintain a regular communication channel with stakeholders and push
suppliers to disclose information about follow-up actions. Maximum points are
given to brands who actively communicate with stakeholders more frequently than
quarterly by using the automatic reporting form provided by the Blue EcoChain
system or equivalent system.

F (O SRV WAVINLIZE S 1= 1/ IS

D (2) i L ] A B 7 CLRIIGE IRk = T AR B L

C (4 R IR T NERBEGE N T A BOE AL, FFHESh BN R A
NI .

B (6) Al C, A /b 55 A o )5 {4038 A3t 7 7o A B B 5 B A L

A (8) [ B, bt 52 S A M) 2 7 v e A 1 e PR 58 i R 5 R e L
B b 5 A A AR O Y E SR R B R G S M
TR 3E A 7 A B A B AT L



F (0) Brand does not yet provide public channels for inquiry or responses.

D (2) Brand responds to stakeholders stating that all environmental

violation issues raised will be looked into.
C (4) Brand appoints someone to follow up on supplier(s) with
environmental violation(s) and pushes supplier(s) to issue public

explanation(s).

B (6) Brand meets requirements laid out in C, and this individual

communicates with stakeholders on at least a quarterly basis.

A (8) Brand meets requirements laid out in B, and frequency of
communication with stakeholders occurs more often than quarterly
OR brand employs the automatic reporting form provided by the Blue

EcoChain or equivalent system to communicate with stakeholders
about suppliers” environmental violations and the effectiveness of

corrective actions.

1.2 HEBSIE AN EE (8 4D

Promote supply chain transparency (8)

an AN 3 B A T I AE RN BE R4S B ?
What information does the brand proactively provide to the public about its supply

chain in China, and how accessible is this information?

FEPR 1.2 RVE S R AT A TF HAE SR R 35 () A PRI S VEAE B, IR
DNARMER o G0t R A IT R B 7 44 BB S PR R R s s O R NV R, Bt &

A N R B S AT AL T 20, R4 R BN T A A R, AT BASRAS 5
iR E . W R REHE S IX LE N R, G I AR A EE B B B R Gk
HHBSHFIAES R, WrT L3155 4. This category awards points for
providing information about the names and locations of factories in a brand’s
supply chain in China for public supervision. More points are awarded if the brand
includes those suppliers with higher environmental impacts on the Green Supply
Chain Map or equivalent platform, which provides environmental data, rather than
just supplier names in a simple public listing. Maximum points are awarded if the
brand goes beyond disclosure by pushing those suppliers to also track their own
environmental performance via Blue EcoChain or other automated methods.



F 0  MBRAAEEMEN A

D (2) A EDEERHAERMN A . BRI (1.2D) 5,

C (4) [ D, M#EMEGYHE AN L) . BEEMERR (1.20) Y,

B (6)  [AlC, JRimidarth (i ik dh [ ol &5 S 1] 8 O 5 R LN BE A B 45 IS
EREHIER (1.2B) 8,

A (8)  [AlB, JRHEZHIA G P b3 ik 0 (N e et o i A A B A 3l Ak

R A GG HRIL. &SRR (1.2A) 22,

F (0) Brand has not disclosed a list of its suppliers in China.

D (2) Brand updates a published list of its suppliers in China at least annually
OR meets equivalent criteria (1.2 D).

C(4) Brand meets requirements laid out in D and the list includes higher
environmental impact suppliers?!, OR meets equivalent criteria (1.2 C)?2.

B (6) Brand meets requirements laid out in C and publicly discloses supply

chain environmental information through the Green Supply Chain Map

or equivalent maps, OR meets equivalent criteria (1.2 B)?>.

A (8) Brand meets requirements laid out in B and pushes suppliers disclosed
on the map to track their own environmental compliance performance
via Blue EcoChain or other automated methods, OR meets equivalent
criteria (1.2 A)*4.

15t h S A B FE A A B P B AR S RE B B B R G, SRV B B ROFR BT IR I I 2R T B I A A e ) ik
AU, B2 A HIA R R

16 BRI MM v 0 A S i (I S RO AR I T P R A AR S AT AAE, PR AE TR K . R B AR R
i

VSR HESNTEAR AL NS (LR S MR M s AR N D B R A SRR AL R G, S A F IR HIR
IR T S I R RS B0 1) AT A FF UL, B2 A A R R LI B

8 A TR AR UL R R B B IR M B AL R R D B B A S B B AL R R, T E SIHEES
NI IF ARV SN SRR B A AT AT, 2 A HAR BRI B

19 i R T A3 N ] A P A R BB 0 - BN R PR RS R, I TSI AE SRR (L LS B e
ML) i B AR S B BB RS, ORVE A B WIS BRI AR T SR SO A i) AUEAT AP U,
TN AR F IR R LI B

20 Brand has attempted to push its suppliers in China to use the Blue EcoChain or other automated system to track their own
environmental performance and commit to provide public disclosures regarding violations in a timely manner, thereby accepting
public supervision.

21 “High environmental impact suppliers” refer to suppliers in sections of the supply chain OTHER than cut-and-sew processes,
product final assembly, etc., and that produce industrial wastewater, air emissions and/or solid waste.

22 Brand pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue EcoChain or other
automated system to track their own environmental performance and commit to provide public disclosures regarding violations
in a timely manner, thereby accepting public supervision.

2 Brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the Blue
EcoChain or other automated system to track their own environmental performance and commit to provide public disclosures
regarding violations in a timely manner, thereby accepting public supervision.

24 Brand publicly discloses part of its supply chain environmental information through the Green Supply Chain Map or equivalent
map, AND brand comprehensively pushes its suppliers in China, including suppliers with high environmental impacts, to use the
Blue EcoChain or other automated system to track their own environmental performance and commit to provide public
disclosures regarding violations in a timely manner, thereby accepting public supervision.




Section 2 - &M 584738l Compliance and Corrective Actions

2.1 FRMRFEPHAE SR (10 7
Screen suppliers’?® environmental compliance performance (10)
it R 75 SRV A B A U, R RN R PSS R I, SN LR
K SR SR ?

Does the brand pay attention to environmental risks in its supply chain, screen its

suppliers’ environmental compliance performance, and push its suppliers to track

their own environmental compliance?

FEPR 2.1 RVE S R AT LA, AR AR R R AL SR I . £E5E ]
TFRER R B EEA b, 0t R Re R A R A AR S B B B Bk R4, SR OGTE
FEAEAI N B IR RS RS, DU AT DASRAS B v 1) 70 B ot R REARE BN AR L i 5T
H SIS RN, TR AN N R AHES) Sy e [, AT A
195 547 . This category examines whether a brand has adopted a mechanism
to screenits suppliers in China for environmental compliance infractions. Minimum
points are extended to brands who conduct systematic screenings on a regular
basis, with more points awarded to brands who adopt Blue EcoChain or an
equivalent system to automate screenings and expedite follow-up actions.
Maximum points are awarded to brands who also push suppliers to actively track
their own performance in real time and who screen potential suppliers for their
environmental performance before qualifying them for business.

F ) AR AR R N A B 5 R I o
D (2.5 M EDFER RPN E MBS R
C (5) bl it AR A BE B A B Bk R Gk 2R TR AL N R

B S IEI, .
B (7.5)  [Al C. HEZNLN e 8t G i AR A sl A 5 Zh ik R4k H

S ISR S LRI
A (10)  [A] Bo Ax[EIHESNHE N G ST H S AL S AR, Vo [ I o

T AE LN S
F (0) Brand has not begun to screen its suppliers” environmental compliance.
D (2.5) Brand screens its suppliers’ environmental compliance at least quarterly.
C (5) Brand employs the Blue EcoChain or other automated methods to track

its suppliers” environmental compliance.

2 BB 1.
26 See Appendix I.



B (7.5) Brand meets requirements laid out in C AND pushes suppliers to track
their own environmental compliance via Blue EcoChain or other
automated methods.

A (10) Brand meets requirements laid out in B AND comprehensively pushes its
suppliers to track their own environmental compliance, including

potential suppliers.

2.2 HERWPEN RSO AT (12 70

Require suppliers?® to take corrective actions and issue public explanations (12)

i R 75 HE B [ RO R s A I B, R AT ?

Does the brand require its suppliers with violation records to take corrective

actions to remediate their environmental violations and provide public

explanations regarding any actions taken?

TEbR 2.2 SVE b R A AAT HE S (v A N P R BOCRE ALt I, I 1) A ARAE HE A T
B o 2001t WK T 58 R 5 N I R AT D9 DU, HES)) e AR 7 s 1 H 2 T 56T
YU e 88 SRAG L 1 70 H . 40 et R RE A HHE )y I AR 87 7 Ay CRITE FL R A il ok
T AT WA b P B E AT A TAE D s ESE R AR BT
FRE O LK RESHE . A S MIVIRIEAT 29T U5, AT ASRAS 56 70
Ko gndb ol B AR S B B3 R G, SRR I E H B AT
17 5 BB ONE BA I IR AR JF HEBh $AT . AT PASRAG B = 70 3. This
category looks at the extent to which suppliers with environmental violations
adopt corrective actions and publicly disclose relevant information. To receive
more points, brands must adopt written requirements in their Supplier Code of
Conduct for problem suppliers to pursue corrective actions and push these
suppliers to provide public explanations. More points are awarded if suppliers
provide public explanations regarding the reason for violation, corrective actions
already undertaken or in progress, and current compliance status in a timely
manner (i.e. within ten working days’ of a violation being identified). Brands are
rewarded maximum points if they also adopt an automated method via Blue
EcoChain or equivalent system for suppliers to actively respond to violations as
soon as they arise and they proactively communicate with stakeholders about
follow-up progress.

27 BB 1.
28 See Appendix I.



F Q0D il B IAG oR BESR Tr  f4 7 7o R TR D 44 it

D (2) MM AIFERMNE G, B AN AT AMEN, IR A a7
ARV HES I N B

C (4 [ D, FHHfEah RN R, BIABEE AT 2T

B (9)  [AC, HEB LR A I 2R PR BE R AL R R R . O R
B AR AU B A Bt . A S BUIR AT 20T Ui B, IFHEsh =
B2 Y v DR VAT AT TEN R S €l

A (12)  [A Bo dibIE I AR S EEEUHAR B AL R g8, SN I
L BAT T R LB SGE B AT IR, FFHEslT K.

F (0) Brand does not require problem suppliers to adopt corrective action
plans.
D (2) Brand publicly requires supplier environmental compliance in writing,

such as in their Supplier Code of Conduct, and commits to
stakeholders that it will push suppliers to adopt corrective actions.
C(4) Brand meets requirements laid out in D, and pushes suppliers to

adopt corrective actions and issue public explanations about their

environmental violation issues.

B (9) Brand meets requirements laid out in C and pushes problem
suppliers to promptly®! issue public explanations regarding the

reason for violation, corrective actions already undertaken or in
progress, and current compliance status in a timely manner, and
pushes suppliers with high environmental risks to verify the

effectiveness of the corrective actions®?

A(12) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers to join the Blue EcoChain or equivalent

system to follow a set process for promptly adopting follow-up

corrective actions and conducting information disclosure (even

without brand involvement), and promoted its implementation.

2 (LN R RITE IPE Wl R AT IS IR LR EATAER W, /B AT

30 (LR R RIS GCA B =7 MR B AL IO R A R, DL IR E AL B T 200

31 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

32 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records.”



2.3 RAKMBEARY) (B8 EREYD METEEE (10 73
Responsible management of wastewater and solid waste (including hazardous
waste) (10)

FEPR 2.3 VE ft A AT A 5 A B8 A A 0] £ 12 7 A0 FH) ) R 7K B v Ak B R T
FHESH ARV B8 s S0 10 7, ZrdRbr 2.3.1 F1 2.3.2 AR A FIAT Mh 4%
Ebf5 47 5533, This category looks at how the brand extends their environmental
management to the centralized wastewater treatment facilities their suppliers use
and whether they commit to reducing solid waste (including hazardous waste) in
their supply chain. The total score of category 2.3 is 10, while the conversion ratio
for indicators 2.3.1 and 2.3.1 will vary by industry.3*

2.3.1 SRR AR BE A N A R R I R KA B S HEIO AR, FER PR R A B AE
V5 /KL AL W ? Has the brand identified suppliers’ path of wastewater

treatment and discharge, and if so, has the brand extended environmental

compliance requirements to centralized wastewater treatment facilities?

Tabr 2.3.1 ZR IR DARIE K5 G S AN SR N B p AT 7 2R B
HESHHE R 2 T HE AR5 KB AL BRI A4 K, DAL 59K R Ab # i
it Z 1AV 2 58 B HETBObRAE o 40 ot B 8 7 UG 28 0 7K B v Aab B Ve Y A 5 5
I, FFAEBN ) AL T R A AE A B 775 7K B v Ak BE BTt R SDURE 5L
Tt DURT DASRAS B S R 0 B i R A 4 B0 7K AR Hh b B R O B )
WG RIL,  BHESS 1) BRAR g /K AL BRI R DOCRE S e, s PR B R
H A T 1 B U T PASR 15 5% 55179 - In this section, brands are required at a
minimum to conduct differentiated management based on supplier wastewater
pollutant volume and type and require suppliers to publicly disclose information
about their path of wastewater discharge, including the names of centralized
treatment plants and relevant discharge standards. More points are awarded to
brands who regularly check the environmental compliance of centralized
treatment facilities receiving suppliers’” wastewater, and request that centralized
treatment sites adopt corrective actions when infractions occur. Maximum points
are awarded to brands who push their suppliers’ centralized facilities to track their
own compliance status or adopt corrective measures and issue public explanations
about their environmental violation issues.

3 LB I,
34 See Appendix II.



F (O
D (2.5)

Cc (5)

B (7.5)

A (10)

ooty R T 2R S (A L 7 ) PR 7K AL B 5 RO A

it PR (B S HE IR K A BE R, B L A TP HE AR T5 2K
S AL R Vit A A4 B LA S i KB AR A BRI 2 18] 24 5
JEARHE

ool ELRE (4t 2 e (1475 K B A B R AN A ARV ], 2 B B A
FHR R B SR IAGVE SN B G, HHES) A
PN R R IR A i, RS R AR R R BT e
R MBSt A5 MBUIREEAT 2T

ooty R o Y W A A B B LA B Bk R G QTR B R i K AR B
Jts B IAE E AR o FEZh Jr] LA 7 5 A7 AE SR B A 5 7K
B r b PR it R FDCRE A it

Al B, JRHEzh S {5 A Ak R o A A B e A B Bk
RGRUEE SRS IR BUHES) A U4 PG K AL B i
RBCREHE I, USSR A R BT 4R A
it A5 MBUIREEAT 2T

Brand does not pay attention to its suppliers’ path of wastewater
treatment and discharge.
Brand identifies which suppliers use offsite wastewater treatment

facilities and pushes those suppliers to publicly disclose the name of

centralized wastewater treatment facilities receiving their

wastewater, as well as the discharge standard stipulated in the

agreement between the centralized wastewater treatment facility

and supplier.®®

Brand incorporates suppliers’ centralized wastewater treatment

facilities into its screening scope and conducts screenings on at

least a quarterly basis. Brand confirms the environmental

compliance performance of suppliers discharging to centralized

wastewater treatment facilities and pushes problem suppliers which

contribute to violation issues at centralized wastewater treatment

facilities to adopt corrective actions and issue public explanations

regarding the reason for violation, corrective actions already

undertaken or in progress, and current compliance status.

3 IS APATE K MO BT AR, DR SR A 5 T K AR A B it )R TT 11 PR K AL R AL
36 |f the supplier does not adopt national, local or industry standards, then the wastewater treatment agreement between the
brand and supplier must be provided.



B (7.5) Brand employs the Blue EcoChain or other automated methods to
track the environmental compliance performance of centralized
wastewater treatment facilities. Brand pushes suppliers to notify

centralized wastewater treatment facilities with environmental

violations to adopt corrective measures.
A (10) Brand meets the requirements laid out in B and pushes centralized

wastewater treatment facilities to track their own environmental

performance via Blue EcoChain or other automated methods OR
pushes centralized wastewater treatment facilities to adopt

corrective measures and issue public explanations regarding the

reason for violation, corrective actions already undertaken or in

progress, and current compliance status.

2.3.2 f W AT RE S TSN N R PR E AR PR = AR B, 3R T BRI KT 2
Does the brand push suppliers to reduce the amount of solid waste generated and

increase resource utilization?

fabr 2.3.2 RO FEHES AL BE b [ 44 PR P gk &= A SRR A . G
it W RE 8 HE B A2 HE N 7y SR T PR AP RL AT B s B AR A 7 2 71 ) A A %
YA g ST A R SR AR R K-S M T R I E , EIBERSRL,
HATFRATERAEZG], WIWT LA 2RI 7340 4 b R R 0% HE SN 72 AR 11 N
SEIL G- -1 - PR AR TR IV S AR SN, IR B E A S S
FERIRRAEZRN, AT P3RS 5% 147 . Inthis section, brands are required to focus
on and promote the reduction and reuse of solid waste in the supply chain. As
brands push their suppliers in China to increase the use of recycled materials,
reduce the amount of solid waste generated in the production process, and
improve the reuse of their own solid waste, and as the brands track, quantify and
publicly disclose best practices, they will receive corresponding scores in this
category. Maximum points will be awarded to brands that promote a closed-loop
flow of materials within its supply chain in China to achieve a “resource-product-
consumption-renewable resource” cycle and develop best practices with
guantitative data support.

F (0 e L ) AR FHE T 4t L e P e ] K IR A ek

D (25) AR AT ZORAN B FEARAE 31 7 AL i AR B A, IF AT FE
R

c (5 6] D, il RAE B 7E S L 0 T 5 1 B A 7o A1 (R 3 4 P 42 7
A



B (7.5) Wb EHESNE RGN BAL G T I 2 TE PR A I B AR R
{01 TN I GG

A (10) oot LA ) A N S B B -7 - 31 BT AR R P A
Wi, AT RAG FERE AR R R, T BRI )

I AEZ
F (O Brand has not yet pushed suppliers to reduce solid waste.
D (2.5) Brand publicly requires suppliers to reduce, reuse and recycle solid

waste generated from the production processes.

Cc (5) Brand meets the requirements laid out in D and pushes suppliers in
China to measure and track the amount of solid waste generated in
the production processes.

B (7.5) Brand pushes suppliers in China to measure and publicly disclose

the amount of solid waste reduced, reused and recycled in the
production processes.

A (10) Brand promotes a fully closed-loop flow of materials in its supply
chain in China to achieve a “resources-products-consumption-
renewable resource” cycle, and publicly share best practices on

solid waste reduction and resource utilization.

Section 3 - }E@%@E\E‘Z% Extend Green Supply Chain Practices

3.1 I I AL B P AR M R O BEA B3 (10 70
Identify and manage suppliers® along the supply chain with higher environmental
impacts (10)

il L TR PR B MR e A S B T 2 AT IR, AR AR S R I, HfESh A
RIS 7 o AR A HH A T 2

Has the brand identified suppliers with comparatively high environmental impacts,

screened their environmental compliance performance, and pushed problem

suppliers to provide public explanations regarding their environmental violations?

ﬁﬁ3l%@%hEmﬁ%ﬂﬁ%%%#MTWH<ﬁLmﬁ)%JAﬂA
WA RIEE. 5 2.1 8 2.2 2800, aniiffes: 1) KRR EASEI

37 BB 1.
38 See Appendix I.



i H B RS, ST A RN 1) H SRR, RIS 7E e A N A () A 5
PR s 20 SR e A R R S I A B ) A 1 SR TR B e 7 SRl 4 R Y
(B g it A EE S DR BEAT A TT U5 3) BER s B 52 MR 11 £ 8 3 5GT
H SRS IR, W] PASRAS B s i 70 2. it WA 2] ey PR S5 10 ) 4
7 e O R AR AR B A B A R R, SN R A I 20 H B AT AT R £k
BOONE B A TR I HESI AT, WIA] DLER A3 i 70 8. In this section,
brands are rewarded with points for mapping out suppliers with significant
environmental impacts and focusing their compliance screening efforts on these
high impact suppliers (see appendix for more information on the categorization of
high impact suppliers). Similar to 2.1 and 2.2, more points are given to brands who:
1) adopt Blue EcoChain or equivalent system to follow and respond to real-time
environmental risks within their supply chain in China, automating screenings and
expediting follow-up actions; 2) require suppliers to give public explanations
regarding the reason for violation, corrective actions already undertaken or in
progress, and current compliance status in a timely manner; and 3) require high
environmental impact suppliers to actively track their own performance in real
time. Brands receive maximum points when they push their high impact suppliers
to also adopt a set process via Blue EcoChain or equivalent system to actively
respond to violations as soon as they arise and proactively communicate with
stakeholders about follow-up progress.

F QO AR AR IR L 7 (R A SRR
D (25  AhARIEIASERE T NI REAT 0 R B, IR BT RS i B 1
N, HFAIPERIATE A
C (5  [AD, MBI MB R KN NN R, FE s
F i RPN AL & IR I; HESIIA SRS B ey A i 4k
T A B AT B ORI 2 0T 5
B (7.5)  whIE I A A ASBE B A B B0 R G OGRS R B e (1 1

T (IS B AR BIL,  HESh i AL A e % I 20 oA 5 3 AL A 1) S
Pl BEOT R ORI B L il B S IR AT AT F
WY, B UERE A RO, ik RS PR R i 5 e ) (AL e e
R AR A BE AR B B R SR B S S IR .

A (10)  [A] Bo M-S IABERE B N i T 20 H B AT T JE S
BSOS B AT HIRAE, JFHESDVE S

30 (LR REAE IPE I3t R AR HR B IS L i+ TAEE R IaI Y, 7R H A TR
0 N AT T GCA B =T BB A LI IE R A R, TR (O SRAREE T HD .



F (0) Brand has not begun to identify which suppliers have higher
environmental impacts.

D (2.5) Brand classifies suppliers according to environmental impact, identifies
suppliers with comparatively high environmental impacts, and publicly

requires environmental compliance from these suppliers.

C(5) Brand meets requirements laid out in D, and incorporates suppliers
with high environmental impacts into its screening scope and screens

these suppliers’ environmental compliance on at least a quarterly

basis. Problem suppliers are pushed to take corrective actions and

disclose information about their environmental violation issues.

B (7.5) Brand employs the Blue EcoChain or other automated methods to
track upstream high environmental impact suppliers’ environmental

compliance performance, and pushes problem suppliers to promptly*!

issue public explanations regarding the reason for violation, corrective

actions already undertaken or in progress, and current compliance
status in a timely manner; and verify the effectiveness of the corrective
actions*?. Brand pushes high environmental impact suppliers to track
their own environmental compliance performance via the Blue
EcoChain or other automated methods.

A (10) Brand meets requirements laid out in B, and has reached a written
agreement with its suppliers with higher environmental impacts to

follow a set process for adopting follow-up corrective actions and

conducting information disclosure and promoted its implementation.

3.2 HEh BN AR LAV F A S R I (10 73)

Push direct suppliers to screen their own suppliers’ environmental compliance (10)

i LR 75 HE B EL A p o AR LI R (R A R I, ) ] R A i
SO XT R BCE LA 20T 15 ?

Has the brand pushed its direct suppliers to screen their own suppliers’

environmental compliance performance, and pushed problem suppliers to

41 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

42 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records”.



implement corrective actions and issue public explanations about their

environmental violations?

Tabr 3.2 M BRI 2 SRR LN E MRS RN . 5 2.1
ﬁzz%M,mﬁﬁﬁﬁﬁﬁ%m%m%,ﬁﬁﬁ@&&%%ﬁ&%%%,
) ot R RT PASEAS B v e G A A I 7 e 8 A B LA N R ST E B PR
EREEI, AT ARG BE 70 o it WO ) L A I i o ol A A B i LA
Hatk 248, 5 AN R T 4 € H B AT AT )5 22 SO E B A TR AR
HEDPAT . NPT PLIRAS B 5157 %0 This section looks at whether a brand’s direct
suppliers conduct environmental compliance screenings of their own suppliers.
Similar to 2.1 and 2.2, initial points are awarded to brands whose direct suppliers
screen sub-tier suppliers’ performance on a regular basis, and push sub-tier
suppliers to give public explanations about their violation(s) and demonstrate the
effectiveness of corrective actions. Maximum points are given to brands whose
direct suppliers have pushed sub-tier suppliers to actively track their own
performance in real time. Brands receive maximum points when their direct
suppliers adopt a set process via Blue EcoChain or equivalent system with their
own suppliers, who actively respond to violations as soon as they arise and
proactively communicate with stakeholders about follow-up progress.

F (O i R HE SN L LN R T A K

D (2.5)  f i g £ 7 ey 5 )1 S5 A o sl L B (R o A 2 L (R i R A 58
E MR

c (5 [F] D, JHEzh BN 7 2 5 o B 25 A 2 LA i PR R 358 5 R
s Al ] R N e gl A 853 IR AT R A AT U B

B (7.5) i hHES) E (N AR E i i A A5 BE el AR B Bh ik R g o LA
o e USSR I, 5 [ (3 7 e R P43 gl A 853 0 A= 1 Ji
DAL 38 AT S8 B R I R A i PR R HU?_F NITUH,
Sl R A R o BB (I A s Lk o e 3 o o A A B
oAt 3 R Gk H B AR SR

A (10D Al B, ELFROLN I S H AN R A5 10 20 58 H B AT PAT 5 SR U
B RITHITAE, JFHESNVE K

F (0) Brand has not taken action to push its direct suppliers to conduct

compliance screenings.

D (2.5) Brand pushes direct suppliers to screen their own suppliers’

environmental compliance through supplier trainings or other programs.

3 RBIRRAE IPE W AAT R M LS A TAEH W, fER AT 3
“ BRI GCA B =5 M IR R A A, TR (RIS b T 20D



C(5) Brand meets requirements laid out in D, and pushes its direct suppliers

to screen their own suppliers for environmental compliance on at least a

quarterly basis. Problem suppliers are pushed to take corrective actions

and disclose information about their environmental violation issues.

B (7.5) Brand pushes its direct suppliers to employ the Blue EcoChain or other
automated methods to track their own suppliers’” environmental
compliance, and pushes problem suppliers to promptly# issue public
explanations regarding the reason for violation, corrective actions already
undertaken or in progress, and current compliance status in a timely
manner, and verify the effectiveness of the corrective actions*®. Brand’s
direct suppliers push their own suppliers to track their environmental
compliance performance via the Blue EcoChain or other automated
methods.

A (10) Brand meets the requirements laid out in B, and brand’s direct suppliers

have reached a written agreement with their own suppliers to follow a

set process for adopting follow-up corrective actions and conducting

information disclosure, and promoted its implementation.

Section 4— T EEHE Energy Conservation and Emissions Reduction

4.1 HESHOENLF FEARREFEAI L8, JF40 R BEVR S5 TR AR (s (12 79

Push suppliers to reduce their energy use and carbon footprint AND disclose

energy and climate data (12)

il L 75 B8 BEIR SR = SRR F b, URO3 T HE S 75 S L BE b EYRIE #E
AR = A i I £ L T 2 T R AT REVR 5 R AR A e K 1 RE DRk e
E i

Has the brand set up energy and greenhouse gas emissions reduction targets,

identified high energy consuming and greenhouse gas emitting suppliers in its

supply chain in China, and pushed these suppliers to publicly disclose their energy

consumption and climate data as well as best practices for energy conservation

and emissions reduction?

FEbR 4.1 SV S 15 W€ BRI = UM H br, @ AR PR ER {1
ISP I, Sk N 95 e e R 0 A5 20 MR R SCTI 4R HU) s 4y

4 A supplier must issue a public statement within ten working days of its environmental violation record(s) being published on
IPE’s website.

4 Suppliers can demonstrate effectiveness by undergoing GCA third-party environmental audits. For details, please consult the
“Guide to Addressing and Removing Environmental Supervision Records.”



4.2

HATIHHE (TERECN 0.12) . Section 4.1 concerns whether brands have
adopted targets for energy use and carbon emissions reductions, and
implemented these targets by tracking supplier-level data and requiring its
disclosure. This part of the score is calculated from the brand's overall SCTI score
(the conversion factor is 0.12).

FHEBT) At L 7 B AL B3 SR FE AT TS D HER, I3 e s R HE e A Bl (12 73

Push suppliers to reduce resource use and pollutant emissions AND disclose

pollutant release and transfer data (12)

S8 A 1 B VR RE S5 5 A FL A, U309 B 7 S B o B
FE 5575 e I 014 500 T A 15 A R MO VT 20 RIS
SR EE 17

Has the brand set up resource consumption and pollutant emissions reduction

targets, identified high resource-consuming and pollutant-discharging suppliers in

its supply chain, and pushed these suppliers to publicly disclose their pollutant

release and transfer data as well as best practices for resource conservation and

emissions reduction?

FRPR 4.2 FE M R 5 V€ BHIEIHAE 515 Bl B s, il i Hol s PR ER
BEN T HIRIN, JFAESN BN PR PR B . W AR S LA S H AR, IFHES
RPN S 5MCIH, NIRRT AR . Wi REHES) fE R Y
P BRURTEAE 5 G AR R N P A e o R e R e, R
A2 TE R AT AE SR N B P AR B2 U5V #6505 B s R e e 205, Ul R fi 5k
155547 . Section 4.2 is similar to section 4.1, but looks instead at data on
pollutant release and transfer (PRTR), including water use, total waste, and
pollutant discharge. Setting up such targets and engaging related suppliers in China
to participate in reduction programs will gain brands minimum points. Maximum
points require the active disclosure of annual PRTR data from brands’ high impact
suppliers, as well as the publication of relevant information about best practices or
measures to improve poorer performance through reduction programes.

F QO bl i AR B R B I R AT A AT B #6545 e sl H A o
D (3) AR AT RAG GRS 15 AR H b o
C (6> [ b, WRHHEEPENGE P B IRTHAL 515 RWHEBUN 2387, KBt

R PR TTININ R S ) Q7] 05 9 VAT PP vy M b P9 AT o g
THAE ST R, TR B ESIE A5 I BUR .



B (9) [l C, JFRFEHESNAE L BRI BE b SIS FE e A/ TS A HE = i 43t
LR GE T I AT R AT GEIRTH FE 5 {5 eV HE O A% Bk -
A (12>  [[A B, FFESUEBHIRIEAL ST 4MIHE H AR &, BRI AR

A A5 A S B B AR BT IRV AL 5 15 GBI s = 1

F (0) Brand has not yet set up or publicly disclosed resource consumption and

pollutant emissions reduction target(s).

D (3) Brand has publicly disclosed resource use and pollutant emissions

reduction target(s).

C(6) Brand meets the requirements laid out in D, and has identified priority
sectors for resource use and pollutant emissions in its supply chain in

China, as well as suppliers with high resource consumption and pollutant
emissions. Brand has adopted written policies to push these suppliers to
reduce their resource consumption and pollutant emissions, and to

calculate their pollutant release and transfer (PRTR) data.

B (9) Brand meets the requirements laid out in C, and continuously pushes
identified high resource users and/or polluters in its supply chain in

China to measure and publicly disclose their PRTR data.

A (12) Brand meets requirements laid out in B and verifies the rigor of resource
use and pollutant emissions reduction target. Brand has identified and

openly published best practices to reduce resource consumption and

pollutant emissions in its supply chain in China.

Section 5 — ARG 1% Promote Public Green Choice

5.1 5l P ARG PPN BEIA R I L (1077 (8 79)

Guide the public into choosing products made by supply chains with

comparatively superior environmental performance (8)

il LS 75 30 i HARE SN AE RN P SR AR LN A, 51 3 AARIEAE R
PRI R ? 2 mIE HES S O BENLEE, PR A ARAE I SR ?

Does the brand disclose information about its work to push its suppliers in China
to improve their environmental performance, and guide the public into paying
attention to the environmental performance of supply chains in China? Does it help

the public make green choices by promoting green supply chains?



TEPR 5.1 FRVE S R TS M) A AR IR e S THHE R P A BRI S i, M 2
TR O IR T, Wi AE A A RS B SR b, Refg it g o fit N 4k
I SEPTAL TE G, 51 AAR T g O ™ i AR P i R A B S R 1Y
BN, WA LIRS 5 47 8. Section 5.1 focuses on brands’ efforts to
communicate supplier environmental improvement efforts to the general public,
with the aim of enabling consumers to use this information to make green
purchasing decisions. The publication of information on supplier environmental
improvements will gain brands minimum points, whereas brands who actively
interact with consumers and use the Green Supply Chain Map or other traceability

initiatives to publicly visualize brands’ efforts to reduce the environmental impacts

of upstream production processes will gain maximum points.

F (0
D (D

c (2
B (4)

A (8)

F(0)
D (1)

it L R AR DG A

i R A AR T SR AT SR WA AT B AT IRIE,
e HAE BN IE R 7 I A BRI A

it L I R AT HE SN S (I 7 38 0 B R B B (S B SR 491

dh B I 28 B H AN A/BE RSB, G1 AR T RS A SR N R
A BRI A foe (SR B S

fif O3 T 2t € 3 7 5% S 1B <5 T A (45 3, 98 i (4 IS ) T A 1

GIT AR T A b R 7 b A P I RE A B BRSO

Brand has not yet conducted this type of work.

Brand discloses information in annual reports and other public documents,
websites, social media platforms or other public channels about its work to
promote its suppliers in China to improve their environmental performance.

Brand openly publishes best practices of suppliers in China that have been

motivated to improve their environmental performance.

Brand guides the public through online interactions and/or offline activities
to understand its best practices to motivate suppliers in China to improve
their environmental performance.

Brand improves the traceability of its supply chain through the Green Supply
Chain Map or other methods of visualization to guide the public into
understanding how brands manage the environmental impacts of upstream

production processes.



Appendix | P} |

X QT AFEATE, 2.0 F00 2,20 3.1 A AR R RS A B AR ANBR T BAR 72 i ) A Bl Ak B
AT Since the CITI covers a range of different industries, sections 2.1/2.2 and 3.1 shall
respectively reward brands' screening and pushing of suppliers that comprise the production

or processing segment of the following products (not necessarily exhaustive):
47V Industry 21&2.2
IT. K.

IT, Household Appliances,

3.1
e\ BRED

Metal, hazardous waste

R, AhoT. EREE. rPHAA. Bl JOR

Circuit boards, cases/shells, connectors, resistors and

and Diversified capacitors, batteries, glass

ik R CEResE, Kk FREETZD

Textile

JeRHF . SRR

Fabric (including dying, washing, after treatment processes) Dyeing auxiliaries,

hazardous waste

R R JREE . faR )
Leather Leather Raw hides, hazardous waste
CLLe SR L. AHI ST, ERm T, A

Bl AR

Sugar, additives

Food and Beverage Fruit juice beverage processing, dairy products processing, food

processing and packaging materials

FL BHORE. AHIEIN T B B SR
Dairy Livestock husbandry, dairy product processing, packaging Sugar, additives
materials
M. Bl WAE . EA

&
Not applicable
A R fEREY

Pulp, raw chemical materials, hazardous waste

Brewing and Liquor Alcohol, packaging materials

& 4. B

Paper Paper, print, packaging materials

T ez R

Industrial Chemicals

Ja s E )

Hazardous waste

WEEIER SRR

Raw chemical materials, hazardous waste

Chemical raw materials

Hie ek Aom G T s

Household & Personal Cleaning products, cosmetics manufacturing processing and

Care packaging materials

b o2 SR

Pharmaceuticals

fEk R
Hazardous waste

k. IR fEk k)
Steel, rubber, hazardous waste

Wk B fakEY
Steel, rubber, hazardous waste
Wk KUe A ER R

Steel, cement, stone, hazardous waste

K W BIIBTETR

Chemical raw materials

HERE B CaN i
Shared Bicycle Spare parts, tires

KE. B KB FEA 2R

Automobile and Tire

Ik Vs

Real Estate

Motors, spare parts, tires
ERBMS. KB B, 82648, WE
Interior decoration, furniture, glass, aluminum alloy, porcelain
TR Rk Bt IR

Environment and Waste Waste incineration Fly ash, incineration residue, sewage
Management



Appendix Il P 1l
BRSNS, 4rFeFs 2.3.1 1 2.3.2 AT LB S 0 R

Since the CITI covers a range of different industries, the proposed conversion ratio for

indicators 2.3.1 and 2.3.1 is presented as below:

7N Industry
547 Real Estate 0.2 0.8
FEEFFRF2NL. Environment and Waste Management
IT 0.3 0.7
A5 Tire
¥RZE Automobile
% juik Diversified
% H, Household Appliances
B8 Liquor 0.5 05
MEYE Brewing
FL# & Dairy
R Food and Beverage
H4t Household & Personal Care
i # Leather 0.6 0.4
#1124 Pharmaceuticals
AT Industrial Chemicals
4% Paper 0.7 03
G348 Textile 0.8 0.2
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